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FOREWORD 
The combined tourism, hospitality and events Industry continues to be a significant player in the 
Western Australian economy. The State tourism industry contributed $9.3 billion (an increase of 
$570 million) by Gross State Product (GSP) to the State economy and employed 94,000 people in 
the 2013-14 financial year.  
 
The Tourism Commission of Western Australia (Tourism WA) secured a strong budget as part of 
the 2015 Western Australian State budget. Although the coming years are unpredictable, the 
industry looks set to achieve the Tourism 2020 goal of $12 billion in visitor expenditure in WA. This 
growth is expected to create an additional 1,400 hospitality and tourism jobs.  

 

The State’s tourism, hospitality and events landscape is diverse in terms of composition, ranging 
from micro businesses such as independent tour guides to multinational conglomerate hotels and 
resorts employing hundreds of people in various occupations across numerous sites. Common 
issues spanning these sectors derive from the industry’s image. These include lower wages, 
challenging working conditions and the perception of limited career paths. This translates into the 
industry experiencing difficulties with attracting suitable workers that have the right mix of technical 
skills and soft skills. Additionally, a large proportion of workers are employed part-time and the 
workforce is generally transient in nature, meaning that training or upskilling is often a low priority 
for businesses.  

 

Labour demand and workforce capacity issues will hinder industry growth if not addressed through 
appropriate training and ongoing workforce development strategies. As identified by the Australian 
Government via their Austrade1 arm and aligning with FutureNow’s strategic goals, multifaceted 
solutions are required to meet current and projected labour demand and build a high level service 
sector workforce. There are four key actions that are acknowledged as assisting in increasing 
labour and skills to meet the Tourism 2020 goal. They include: 

1. Improving recruitment and retention for the industry 
2. Enhancing regional workforce planning and development 
3. Identifying education and training gaps and potential mechanisms to address them 
4. Facilitating workforce mobility and expanding the traditional workforce.  

 

This report is an organic document that will be continually updated, validated and improved. It will 
be circulated widely for stakeholder scrutiny. Feedback will be incorporated to ensure timely, 
quality input to Western Australia’s annual workforce development and training strategies.  

 

 
 

Julie Hobbs – Chief Executive Officer 

FutureNow 

Tracey Farrow – Project Manager Tourism & 
Hospitality, FutureNow 

24 August 2015 
  

                                                
1 Australian Government, Australian Trade Commission, National Long Term Tourism Strategy, Tourism 2020 retrieved from Austrade 

website on 8 July 2015. 
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 OVERVIEW 
Issuing Authority 
This plan is issued under contract between the Department of Training and Workforce 
Development and the Training Council in accordance with the requirements of Schedule 2 of the 
Service Agreement and is maintained by the Training Council.  

 

Aim 
The aim of the plan is to outline industry workforce development trends, strategies and actions that 
provide high-level advice to the Department to inform future strategic directions and Skilling WA – 
A Workforce Development Plan (WDP) for Western Australia. 

 

Objectives 
The objectives of this plan are to provide the Department with:  

a Profiles for industry portfolios for the FutureNow-Creative and Leisure Industries 
Training Council such as: 

I. Hospitality, Tourism and Events 
II. Sport and Recreation 
III. Arts and Culture          
IV. Media 
V. Information Services 

VI. Telecommunications 
VII. Printing 

b High-level state and national industry data and forward projections in regards to: 
VIII. Economic trends and impacts on workforce planning; 
IX. Current and future labour market modelling consistent with information provided 

for the development of the State Priority Occupation List (SPOL); 
X. Regional variations that may affect workforce planning; 

XI. Training and education including VETiS; 
XII. Industry critical aspects that may impact on future planning. 

c Identification of issues that impact on State Workforce Planning and that inform and are 
linked to Skilling WA strategies.   

 

These objectives are established so that effective development of workforce planning in regions 
and at State level can occur. 
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SECTION 1 EXECUTIVE SUMMARY  
Industry Sections and Training Packages 

FutureNow Creative and Leisure Industries Training Council 

Industry Sectors 

Tourism 
- Tourism operators 
- Visitor information services; Tour Guides 
- Travel agency services; Retail/ wholesale travel 
- Hotels 
- Caravan parks, camping grounds and resorts 
- Cruise ships  

Hospitality 
- Cafes & restaurants; Pubs; Taverns & bars  
- Caterers & hospitality service contractors 
- Hotel accommodation; Serviced apartments; Holiday houses; 
Flats & hostels; Motel accommodation  
- Caravan/ holiday parks; Camping grounds & resorts 
- Clubs 
- Casinos 
- Cruise ships 

Events 
- Meetings, Incentives, conferences, exhibitions (MICE) 
- Leisure events: community-based, sports, celebrations 
- Conference & exhibition centres 
- Clubs 
- Restaurants; Function centres 
- Hotels 

Training Package 

SIT13 

 

 

Fast Facts 

Tourism Industry 

Tourism Industry Size 2013-142 

Direct tourism jobs in Western Australia increased by 3.1% in 2013-14; second to South Australia 
(+4.3%). Queensland, Tasmania and Australian Capital Territory experienced tourism job losses, 
driving national tourism employment down. 

   
534,000 direct jobs  

(4.7% of national employment) 

↓ 6,000 jobs (1%) on 2012-13 Australian Tourism 

 925,000 jobs  391,000 indirect jobs 
(manufacturers, producers)  

 

 
   

58,000 direct jobs  (4.3% of State employment) 
↑ 1,700 jobs (3.1%) on 2012-13 

Western Australian 
Tourism 

 94,000 jobs  36,000 indirect jobs 
(manufacturers, producers)  

(10.1% of national tourism jobs) 

 

                                                
2 Tourism Research Australia, State Tourism Satellite Accounts 2013-14. 
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Tourism Industry Workforce Demographics – National  
Gender profile and employment status remains unchanged since 2012-13. 

  
Higher part-time employment relative to total workforce (30% part-time workers). According to the 
ABS, tourism contributes 7% of total part-time workers in the economy.3 

  
More than half of tourism employees in Western Australia worked in accommodation, 
cafes/restaurants, or bars/clubs in 2013-14, slightly higher than the national proportion (44%).4 

Tourism Industry Value 2013-14: Tourism Gross Value Added (GVA) 

• A significant contributor to the economy: accounting for 3.2 per cent (directly and indirectly) of 
WA’s GVA. 

• Contributed $8.26 billion in GVA and $9.33 billion in Gross State Product (GSP) to the Western 
Australian economy. 

 

  
$40 billion directly (2.7 per cent of national GVA) 

↑ 3.4% on 2012-13 Australian Tourism  
Gross Value Added5 

$82 billion  
$42 billion indirectly  

 
 

   
$4.1 billion directly (1.6 per cent of State GVA) 

↑ 7.0% on 2012-13 WA Tourism  
Gross Value Added6 

 $8.26 billion  
$4.15 billion indirectly  

 
Note: According to Tourism Research Australia (TRA), Tourism Gross Value Added is the most accurate measure of the tourism 
industry’s contribution to the economy as it is measured in basic prices and includes total labour income and capital revenue as well as 
net taxes from the production of tourism. Direct and indirect flow-on GVA are measured separately and combined to provide an 
estimate of total tourism GVA. 

                                                
3 Australian Bureau of Statistics (ABS), 5249.0 – Australian National Accounts: Tourism Satellite Account, 2013-14 
4 Tourism Research Australia, State Tourism Satellite Accounts 2013-14. 
5 Tourism Research Australia, State Tourism Satellite Accounts 2013-14. 
6 Tourism Satellite Account, Western Australia Fact Sheet 2013-14 pdf 

46% 

54% 

Gender 

Male
Female

54% 

46% 

Employment Status 

Full time
Part time

27% 

19% 

13% 

11% 

7% 

6% 

6% 

7% 
4% 

Australian Tourism employment 

31% 

17% 
15% 

9% 

8% 

6% 

5% 
5% 4% 

WA Tourism employment 

Cafe, restaurant, takeaway
Retail
Accom
Transport
Education
Clubs, pubs, bars
Travel agency, tour operator
Entertainment
Other
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Tourism Industry Value 2013-14: Tourism Visitor Expenditure 

• Tourism spending in Western Australia was $8.3 billion in the year ending December 2014, 
with $3.8 billion spent in regional Western Australia.  

 
• The 2014 visitor spend in Western Australia was driven by the increase in spend by Interstate 

visitors ($1.52 billion, up 28%) and Intrastate day trippers ($1.59 billion, up 6.7%). 
International visitors ($2.2 billion, down 3.1%) and Intrastate overnight visitors ($2.42 billion, 
down 5.5%) did not spend as much as in 2012, but remain the greatest contributors to tourism 
expenditure in WA. 

   International Visitors 
$2.33 billion ↑ 6% on Year ending March 2014 

 
 WA Tourism Spend 

YE December 20147 
 Interstate Visitors 

$1.33 billion  

 $8.6 billion  Intrastate Visitors 
$3.22 billion  

   Intrastate Daytrips 
$1.69 billion  

 
 

 

Hospitality Industry8  

Hospitality Industry Size – at May 2015 
• National: 834,300 persons (7.1% of total national workforce) 

• 716,900 persons in Food and Beverage Services (86%); 117,400 in Accommodation (14%) 
 
• Western Australia: 85,100 persons in accommodation and food services (6.1% of total WA 

workforce) 
• No breakdown of Food and Beverage vs. Accommodation in Western Australia. 

Hospitality Industry Demographics – at May 2015 (National) 
• Food and Beverage 

• 379,700 female employees (52%); 337,200 male employees (48%) 
• 280,700 full-time employees (39%); 436,200 part-time employees (61%) 

• Accommodation 
• 69,800 female employees (59%); 47,600 male employees (41%)  
• 68,200 full-time employees (58%);49,300 part-time employees (42%) 

 
• Accommodation and food services employees worked on average 27.1 hours per week in May 

2015.  
  

                                                
7 Tourism Western Australia using IVS and NVS data 
8 ABS, 2014, Cat 6291.0.55.003 - Labour Force, Australia, Detailed, Quarterly, May 2014 
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Events Industry 

Events Industry (Western Australia) 
• Business events are made up of meetings, incentives, conferences and exhibitions (MICE). 
• 49,200 delegates attended 109 conferences and 84 corporate meetings and incentive events in 

2013-14, generating $107 billion in Direct Delegate Expenditure (DDE)9 
 
• Community events range from small local community events to large-scale sporting, culinary, 

music festivals or marking of culturally significant occasions.  
   $40 million 

expenditure  

The Giants   
1.4 million visitors 

Over three days  
 

 

 

 

Key Issues 

Attraction and retention of 
hospitality workers 

particularly in Australia’s 
South West 

Low completion rate of 
Certificate III in Commercial 

Cookery apprenticeships 

Quality: supervisory, 
management and business 

skills across tourism, 
hospitality and events 
businesses are lacking 

 

 

Workforce Development Drivers 
a Competition for skilled labour  

• The Low chef apprenticeship completion rate in addition to declining trends in the 
commencement rate means there is a shortage of chefs in the pipeline which will sustain 
demand for qualified chefs in Western Australia for years to come. 

• The industry’s diverse composition in terms of business types and sizes which range from 
micro enterprises (small bars; tour guides; freelance event organisers) to multi-national 
brands (international hotel and resort chains) and businesses in between (caravan parks; 
restaurants and cafes; visitor centres; tourist attractions) reflects the need for diverse and 
adaptable skills with customer service at the core of all jobs. 

• Conducting events creates short-term demand for workers with particular skills. The effects 
are more prevalent with regional events as workers with appropriate skills are often required 
to travel to the region for the duration of the event. 

b Economic  
• With the resources industry easing focus has been directed towards the services sectors. 

Inbound tourism has been identified as Australia’s second-largest export, contributing more 
value than coal for the year ending May 201510 driving visitor numbers and expenditure 
higher. 

• The lower value of the Australian dollar drives visitation as Australia becomes a more 
affordable destination for international visitors, particularly from China, the USA and Europe. 
At the same time, the domestic market is expected to grow with people taking more interstate 
and intrastate overnight trips as well as less time and cost intensive day-trips.  

                                                
9 AECgroup, Perth Business Events Supply and Demand Study using TRA 2013 data 
10 The Australian Financial Review Magazine, Tourism tipped to overtake coal as Australia’s second-biggest export, retrieved from 

www.afr.com on 28/07/2015 

http://www.afr.com/
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• As some source markets such as the Chinese market grow, the need arises to continue 
attracting them from other competitive markets (both interstate and international) and 
increases the need for promotional, marketing, social media and other related jobs.  

c Governmental Policy 
• State Government Infrastructure development will result in more job opportunities than 

suitably qualified workers. 
• Similarly, growth in regional Western Australia in new tourism infrastructure or newer 

markets (i.e. cruise ship visitors) brings demand for workers with particular skills that are 
currently lacking in the regions.  

d Environment 
• Sustainability practices in tourism and hospitality are seen to reduce costs and improve 

corporate citizenship. Consumer behaviour both drives and is driven by environmentally 
sustainable practices such as reducing water and energy use, charging a fee to offset carbon 
emissions or using locally grown or produced ingredients to the extent that these procedures 
become fundamental to conducting business in these sectors.  

• Managing seasonality is a defining characteristic in the tourism and hospitality industry. 
Since demand often grows in tune with the weather, businesses in Western Australia are 
limited in when they are able to operate, although the State’s geographic expanse allows the 
tourism and hospitality offering to exist all year round. For example, the southern half of the 
State experiences peak season during the summer months, whereas the northern regions 
have busier periods during the dry season in winter.  

• Apart from seasonality, demand is generally cyclical across the tourism and hospitality 
sectors, growing during the corporate sector’s leisure and socialisation time (weekends; 
school holidays and Christmas time). These peak times alternate with quieter periods, 
resulting in the industry being characterised by shift and casual working arrangements and 
relying on workers that are flexible. Of concern is the lack of long-term career pathways for 
this part-time and casual workforce. 

 

Table 1: Summary of Issues Table 

Issue Recommended Priority 
Action(s) 

Skilling 
WA 
Strategy 

Lead 
Agency 

Due Date: 

Difficulty in attraction and 
retention of quality 
workers in Australia’s 
South West 

Promote hospitality careers 
and develop long-term career 
options for the sector in 
Australia’s South West. 

Strategic 
Goal 3 

FutureNow September 
2015 – 
June 2016 

Increases in Hospitality 
infrastructure 
developments in Perth 
will provide significant 
job opportunities over the 
next 5 years and lead to 
a workforce skills and 
labour deficit. 

Develop partnerships with 
industry, government and 
training providers to create 
strategies that will address the 
future workforce requirements 
arising from the increasing 
number of tourism and 
hospitality infrastructure 
developments in Perth. 

Strategic 
Goal 3 

FutureNow 
RTO’s 

November 
2015 – 
June 2016 

Critical skills shortages 
still exist in the hospitality 
industry due to the low 
completions of Certificate 
III in Commercial 
Cookery 

FutureNow to identify and 
implement strategies to 
mitigate low completion rate of 
Certificate III in Commercial 
Cookery apprenticeship from 
43% compared with all 

Strategic 
Goal 4 

FutureNow 
AHA (WA) 
RCA 
HGT 
RTO’s 

August 
2015 – 
February 
2016 
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apprenticeships. industry apprenticeships of 
65%.11 

A general shortage of 
supervisory, 
management and 
business skills in the 
industry, particularly in 
SMEs where 64.7 per 
cent of workers have a 
level of education 
attainment of Year 12 or 
below. 

Promote programs to assist 
with increasing management 
and supervisory skills and 
practices in the tourism, 
hospitality and events 
industries.  

Strategic 
Goal 4 

FutureNow 

TCWA 

 

August 
2015 – April 
2016 

 

SECTION 2 METHODOLOGY 
FutureNow Creative and Leisure Industries Training Council, the State Training Council 
representing the Tourism, Hospitality and Events Industries, has developed a framework in 
partnership with the Western Australian Department of Training and Workforce Development for a 
Workforce Development Plan (the Plan). 

 

The Plan has been developed based on industry intelligence obtained through extensive 
consultation and partnerships with the National Skills Council, Service Skills Australia; key industry 
associations; employee associations; government agencies; registered training organisations; 
industry businesses and other key industry leaders in Western Australia. The consultation included 
desk-top research, face to face meetings, workshops, seminars and forums. Industry Associations 
and Organisations consulted are listed in Section 7, Appendix 1. 

  

                                                
11 DTWD Data of Certificate III in Commercial Cookery apprenticeship completions by December 2013 based on 2009 commencement. 
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SECTION 3 INDUSTRY PROFILE 
1. Overview of the Hospitality, Tourism and Events Industry  
1.1. Industry Analysis – Tourism  
1.1.1. Growth of Tourism  
The year ending March 2015 has been favourable for the tourism industry in Western Australia. 
External factors such as the GFC, mining boom and relative strength of the Australian dollar that 
contributed towards lowered demand for travel from both domestic and overseas markets have 
diminished. In its wake, demand has since increased along with expenditure (international visitors 
expenditure grew by 5.9% in 2014 and domestic visitors spent 13.5% more in the year ending 
March 2015 than in the year ending March 2014). Tourism WA was handed an advantageous 
proportion of the May 2015 Western Australian State Budget in recognition of the growth potential 
of this sector. It appears therefore that Western Australia is currently on track to meet the Tourism 
2020 goal of $12 billion in visitor expenditure, as indicated in the graph below.  
Graph 1: Western Australian Tourism Industry progress towards $12b Visitor Expenditure Goal by 2020 

 
Source: Tourism WA 

At the Tourism WA Industry Briefing in May 2015, the following plans resulting from the State 
Budget were revealed: 
• Regional Tourism Marketing Program has been extended through $11 million (over two years)  
• Visitor Centre funding: 

o WA Visitor Centre will receive $1.2 million in 2016-17  
o $4.2 million grant program (over three years) for Regional Visitor Centres  

• Event funding:  
o Tourism WA will continue funding the Perth Convention Bureau at $6.2 million over three 

years 
o Funding for events will be $40.5 million over four years, comprising $20.5 million (over four 

years) slated for major events and $20 million (over two years) for the continuation of the 
Regional Events Program  

 
The 2014 Deloitte report titled Positioning for Prosperity? Catching the Next Wave12 provides 
further analysis on the “Fantastic Five” sectors (of which tourism is one) that were identified in 
2013 as pivotal in building Australia’s economy in the coming years. The report indicates a number 

                                                
12 Deloitte, Positioning for Prosperity? Catching the next wave, 2014, retrieved on 3 July 2015 
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of factors that Australia can exploit to achieve economic growth, and if sufficiently leveraged, will 
enable Western Australia to achieve the Tourism 2020 targets. These advantages for Western 
Australia’s tourism industry include geographical proximity to some of the world’s fastest-growing 
economies (and tourism markets); business is conducted in English whilst 270 languages are 
spoken in Perth and the climate is favourable to tourists particularly those in the northern 
hemisphere wishing to escape winter.  

 

More recently, it has been reported in the media that interest rates being kept on hold at record 
lows and the value of the Australian dollar dropping are leading to greater volumes of visitors. 
Lower interest rates represent more disposable income for domestic visitors to spend on holidays 
and day trips, whereas the lowered value of the Australian currency means more international 
visitors are finding Australia as a more affordable destination. “Further falls in the Aussie dollar 
could also help the number of Chinese visitors to Australia crack the one million mark this year,” 
Tourism and Transport Forum (TTF) CEO, Margy Osmond told Travel Weekly in July 2015 in 
response to the Reserve Bank’s decision to keep the cash rate on hold.13 On the other hand, the 
drop in the value of iron ore and associated mining royalties as well as business investment in the 
State is expected to have a negative impact on the Tourism WA budget over the coming years 
where. With this in mind, the focus will be placed largely on Events Tourism, whilst the areas of 
Marketing and Investment & Infrastructure will likely experience funding reductions.14 

 

1.1.2. Indigenous Tourism  
Industry statistics that measure the extent of the Aboriginal tourism workforce in Western Australia 
are limited and it is difficult to identify where skills shortages may exist. A lack of understanding in 
terms of workforce capacity impacts on the ability for destinations to be productive and competitive. 
As stated in the Tourism and Workforce Development Strategy 2014-2019 published by Service 
Skills Australia, destination management is impossible in the absence of workforce planning.15 
Workforce planning is in turn difficult when skills requirements are unknown. Service Skills 
Australia recommends that regional and sectoral level analysis be undertaken to increase 
understanding of the industry and enable workforce planning. FutureNow therefore recommends 
an in-depth local audit of Indigenous tourism providers in Western Australia be undertaken to 
understand where skills gaps exist and where workforce planning can be initiated. FutureNow will 
liaise with the Western Australian Indigenous Tourism Operators Council (WAITOC) and Tourism 
WA to determine feasibility for such a project. 

 
1.2. Industry Analysis – HospitalityVariable Consumer Demand 
The hospitality industry in Western Australia has experienced a series of fluctuations in the past 
year. It benefitted from events such as Royal De Luxe’s performance of The Giants in Perth, which 
according to Government research brought almost $40 million to local businesses. Locals spent 
more than $34 million in the city with an additional income of $3.6 million from interstate and 
overseas visitors, made up by $1.8 million spent on accommodation, $833,674 on food and drinks, 
$467,551 on shopping, $395,358 on alcohol and taxis and $262,924 on public transport. 

A long-term social trend of people becoming increasingly time poor while disposable incomes have 
been rising over recent years has also leveraged demand for the food service industry where 
people have less time for leisure activities or food-preparation related activities (shopping, 
preparing, cooking and cleaning). IBISWorld suggests that restaurants are benefitting as the sector 
provides an appealing solution with meal experiences that blend food and leisure together as 
incomes over the past 50 years have risen enabling higher discretionary spending.16  

Conversely, the resources industry downturn has also affected the accommodation and food 
service sectors. The slowing of the resources sector has translated into job losses and a drop in 

                                                
13 Travel Weekly, The Big Travel Theory,  8 July 2015 
14 Tourism WA, Industry Briefing 2015/16, May 2015 
15 Service Skills Australia, Tourism, Travel & Hospitality Workforce Development Strategy 2014-2019, accessed 31 July 2015 
16 IBISWorld Industry Report H4511a, Restaurants in Australia, March 2015 



    Page 13 of 60 

consumer confidence, which impacts on consumer demand for luxury items like hotels and 
restaurants. In response to this, Australia Post’s chief executive Ahmed Fahour was quoted as 
saying that “the rising Chinese middle class will need more than just resources and energy 
security” and that Australian companies should forget about the mining boom and rather focus on 
the “dining boom”.17 

1.2.2. High Costs 
The hospitality industry is adversely affected by political issues spanning from high levels of labour 
intensity to wide-ranging and often conflicting policymaker views. In terms of labour, Restaurant & 
Catering Australia (R&CA) calculates that wages and related costs (payroll tax and training) 
account for an average of 45.3 percent of business expenses18 which in some cases can escalate 
beyond control in Western Australia. Through stakeholder consultation, it was learnt that a cafe in 
Perth reportedly spends approximately 70 per cent of its running costs on labour. 

These seemingly higher costs in Western Australia may stem from higher wages in the State. 
According to recruitment consultancy, Michael Page a worker with several years’ experience earns 
approximately $5,000 more in Western Australia than in New South Wales and Victoria which are 
deemed as more established hospitality markets. 

Table 2: Salary comparison in hospitality industry for 5-7 years’ experience19 

Salary for 5-7 years’ experience WA NSW/ VIC 

Food & Beverage Manager  $90,000-$110,000 $85,000-$105,000 

Executive Chef $125,000-$145,000 $120,000-$140,000 

Hotel General Manager $135,000-$155,000 $130,000-$150,000 

Additionally, despite Sunday penalty rates being lowered in July 2014 from 175% to 150%, R&CA 
have revealed that 12.9 percent of businesses close on both Sundays and Public Holidays 
predominantly due to the cost of penalty rates on these days. Almost three quarters of businesses 
reduce staff hours, and many business owners work on weekends to avoid paying the high penalty 
rates.20  

The Australian Government’s Productivity Commission released a draft report on the Workplace 
Relations Framework in August 2015. The report states that Sunday penalty rates for cafes, 
hospitality, entertainment, restaurants and retailing should be aligned with Saturday rates. This has 
led to renewed debate between employers, workers and the wider community. The controversy 
stems from the trends over the past few decades where demand for weekend hospitality services 
has grown but staffing costs (due to penalty rates) have constrained supply.21  

Furthermore, as of 17 December 2014, Fair Work Australia made amendments with respect to 
apprenticeships under coverage of the Restaurant Industry Award 2010 [MA000119] and the 
Hospitality Industry (General) Award 2010 [MA000009].Additional conditions for employment of 
apprentices were introduced in Section 14, Apprentices that came into effect on 1 January 2015 
and include:22 
• All training fees charged by an RTO for prescribed courses and the cost of all prescribed 

textbooks (excluding those textbooks which are available in the employer’s technical library) for 
the apprenticeship, which are paid by an apprentice, shall be reimbursed by the employer. 

• An apprentice is entitled to be released from work without loss of continuity of employment and 
to payment of the appropriate wages to attend any training and assessment specified in, or 
associated with, the training contract. 

• Time spent by an apprentice in attending any training and/or assessment specified in, or 
associated with, the training contract is to be regarded as time worked for the employer for the 

                                                
17 SmartCompany, Australia Post chief: Why Aussie businesses must embrace “dining boom” not mining boom in China, 25 March 2015 
18 RCA Media Release, Wages Top Expense In Restaurant Industry, citing R&CA 2014 Industry Benchmarking Report, 11 August 2014 
19 Michael Page 2015/16 Australian Salary & Employment Outlook, accessed 14 July 2015 
20 RCA Media Release, Wages Top Expense In Restaurant Industry, citing R&CA 2014 Industry Benchmarking Report, 11 August 2014 
21 Australian Government Productivity Commission, Workplace Relations Framework Draft Report, August 2015 
22 Fair Work Commission, Restaurant Industry Award 2010 [MA000119]; Hospitality Industry (General) Award 2010 [MA000009] as at 1 

January 2015 

http://www.fwc.gov.au/documents/modern_awards/award/ma000119/default.htm
http://www.fwc.gov.au/documents/modern_awards/award/ma000119/default.htm
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purposes of calculating the apprentice’s wages and determining the apprentice’s employment 
conditions. 

Whilst these changes have not been widely publicised amongst restaurant and café owners, 
industry and training provider representatives suggest that the impact on small businesses covered 
by the Restaurant Industry Award 2010 or Hospitality Industry (General) Award 2010 in their ability 
to take on apprentices will be extensive but may take some time to manifest. This change is 
expected to affect the number of Commercial Cookery apprenticeship enrolments over time. 

 

1.2.3. Attraction and retention 
Industry issues extend beyond cost pressures. The R&CA 2014 Benchmarking survey found that 
60.8 percent of respondents currently have job vacancies within their businesses. Of these 
businesses, 22.3 percent indicated they had extreme difficulty finding staff. R&CA CEO John Hart 
says “Chefs, Cooks, and Restaurant Managers continue to be the most in-demand positions within 
the sector. Securing the inclusion of Chefs of the Skilled Occupation List was a huge win for 
industry in addressing some of the current labour shortages experienced by industry.” The low 
completions rate of cookery apprenticeships is exacerbating the shortage of qualified chefs in the 
State. On a positive note however, commencement data for 1st quarter 2015 shows a 7 per cent 
increase on the same period in 2014, although has not recovered to 2013 levels. (Please see table 
9 on page 39) 

 

1.3. Industry Analysis – Events 
1.3.1. Events powering Cultural Tourism 
The biggest arts event ever staged in Australia was Royal de Luxe’s The Giants performed through 
the streets of Perth. It brought in approximately $40 million to the State and generated 
approximately $23.5 million worth of media coverage around the world. Over three days in 
February, more than 1.4 million people visited the City of Perth to see the performance of The 
Diver and Little Girl. Of these, approximately 829,500 came into the city specifically for the event. 

 
 

In recognition of the importance of events in creating tourism and economic advantages for the 
State, Tourism WA have committed more than $40 million towards events in Western Australia 
over the next four years, comprising $20.5 million (over four years) slated for major events and $20 
million (over two years) for the continuation of the Regional Events Program. At the Industry 
Briefing in May, Tourism WA stated that 79 events are confirmed for 2015-16. The funding will 
assist in Western Australia being able to bid for major events similar in scale to The Giants and will 
also be used to develop a stadium events plan including an Australian Football League (AFL) 
Tourism Strategy for the new Perth Stadium. 
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With respect to business events during 2013-14, the Perth Convention Bureau (PCB) secured 109 
conferences (two more than 2012-13) and conducted 84 corporate meetings and incentive events 
(10 more than in 2012-13). These events were attended by 49,256 delegates, almost 1,000 
delegates more than in 2012-13 and contributed direct delegate expenditure (DDE) of almost $108 
million.23 The PCB is funded by Tourism WA and will continue to be over the next three years at 
$6.2 million 

At a national level, both business events and major events sectors reported improved conditions in 
the first three months of 2015.24  

 

2. Industry Trends 
Current trends across the tourism, hospitality and events sectors are reflective of dynamic, growing 
industry sectors that collectively influence but are in turn influenced by all other sectors in the 
economy. At the time of writing this report, articles and papers by numerous outlets are being 
continually published indicating the growing value of the industry and its strength relative to other 
export markets that are in decline (coal, iron ore). According to the Australian Financial Review, 
using Barclay’s research data, tourism is tipped to overtake iron ore and become Australia’s top 
export earner.25  

 
Graph 3: Growth of Tourism relative to Iron Ore in Australia 1990-2015 

 
Source: Alan Kohler using Barclays Research, 1 August 2015 

 

Major trends in the tourism industry include increased infrastructure development; tourism 
passenger transport growth (in aviation and cruise shipping); diversification of offerings (updates in 
caravan and camping sector and visitor centres); regional changes; sustainability challenges and 
technological advancements.  

Trends in the hospitality industry reveal minimal change in accommodation occupancy rates; stasis 
in the food services sector and increased competition for restaurants from fast food providers.  

Additionally, trends in the Events sector involve changes within the conference and business 
events sub sector. Each trend will be addressed in points 2.1 – 2.3 separately. 
  

                                                
23 Perth Convention Bureau Annual Report 2014 
24 TTF Tourism Industry Sentiment Survey May 2015 
25 The Australian Financial Review Magazine, Tourism tipped to overtake coal as Australia’s second-biggest export, retrieved from 

www.afr.com on 28 July 2015 

http://www.afr.com/
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2.1. Tourism Industry Trends 
2.1.1. Tourism and Hospitality Infrastructure Development Workforce Development 

Implications 
In Western Australia during 2013/14, there were 46 significant tourist accommodation projects in 
planning, 19  under construction and 3 completed projects. Completed projects and those under 
construction will add 1,761 “lettable units” (ranging from a bunk in a dormitory to a caravan site, 
hotel room or apartment) to the market across the State, with an additional 5,389 lettable units 
from projects in the planning stage.26 

This development is concentrated in metropolitan Perth with more than half taking place within the 
tourism region known as Experience Perth (Mandurah to Lancelin and inland to Northam). The 
bulk of these developments comprise of the major projects being undertaken by the Metropolitan 
Redevelopment Authority, which are contributing towards the achievement of the Tourism 2020 
Strategy of increasing the Perth CBD’s hotel room supply by an additional 1,900 rooms27. Tourism 
Minister Kim Hames has asserted that Western Australia must be marketed to attract greater 
numbers of interstate visitors to avoid having a hotel oversupply and exceed demand.28 

As part of the new hotel developments or redevelopments, The Metropolitan Redevelopment 
Authority (MRA) in collaboration with the State and Federal Governments as well as the City of 
Perth, is responsible for delivering key projects for the City of Perth including Elizabeth Quay, Perth 
City Link, Riverside, the new WA Museum and the new Perth Stadium, all of which are still under 
construction.29 

For Tourism Australia’s Board visit to Western Australia in March 2015, Tourism WA prepared a 
map of major developments in Perth and Fremantle. The Perth map has been included in this 
report on the next page to highlight the developments within the city.30   

                                                
26 Tourism WA, Register of Significant Tourist Accommodation Development, 4 March 2015 
27 Tourism WA Investment Newsletter, January 2014, http://files.digitaldialogue.com.au/tourism_wa/investment-

newsletter/january2014/perth_hotel_performance.html  
28 ABC News, Interstate tourism push needed to capitalise on WA hotel boom, 7 July 2015 
29 Metropolitan Redevelopment Authority www.mra.wa.gov.au  
30 http://www.tourism.wa.gov.au/News-Media/NewsArticle/Perth's_major_developments_map/127  

http://files.digitaldialogue.com.au/tourism_wa/investment-newsletter/january2014/perth_hotel_performance.html
http://files.digitaldialogue.com.au/tourism_wa/investment-newsletter/january2014/perth_hotel_performance.html
http://www.mra.wa.gov.au/
http://www.tourism.wa.gov.au/News-Media/NewsArticle/Perth's_major_developments_map/127


Diagram 1: Major Developments – Perth 2015 

 

 
Source: Tourism WA 



2.1.2. Aviation 
Airline services play a vital role in fostering growth in the Western Australian tourism industry being 
the means by which the State connects with international and interstate markets. Almost one million 
foreign national arrivals came into the State by air in 2014.31 The sector also plays a key role in 
regional dispersal, and consequently is pivotal in providing regular work in regional areas for 
ancillary positions (i.e. ground crew; baggage handlers; car hire).  

• Perth Airport 

Perth Airport is responsible for more than 17,000 jobs and contributes approximately $2.61 billion 
to Gross Regional Product (GRP) within the Perth metropolitan area. In January 2015, the 2014 
Perth Airport Master Plan was approved outlining proposed activities for the next 20 years. As 
such, Perth Airport estimates that by 2034, it will support 42,000 jobs and a GRP contribution of 
$7.04 billion.32 

• Busselton Airport 

$60 million has been committed to expansion of the Busselton Airport. The Western Australian 
government will buy new land for the runway to be lengthened and widened to cater for interstate 
flights. From 2018 visitors from the eastern states will be able to fly directly into the South West 
tourism region. In the longer term, there are possible links with international destinations building 
on the branding of the Margaret River region at an international level. At the South West Focus 
conference held in Bunbury in June, it was stated during a panel discussion that considering the 
equity of the Margaret River branding, the new airport would include references to the region in 
its name. The expansion of the airport will not only create jobs during construction but will create 
jobs on an ongoing basis in tourism and hospitality in the longer term. 

It is noted that Tourism WA and Tourism Research Australia (TRA) are currently considering 
undertaking a Destination Visitor Survey (DVS) project to measure consumer expectations for 
regional airports (Busselton and Kununurra). The intent of this is to consider expectations 
regarding services including the provision of tours, shuttle buses and visitor services. The 
outcomes arising from such a research project will have workforce development implications for 
the regional areas and will highlight skills requirements needed to meet consumer expectations. 

• Emirates Airbus A380 service 

From the beginning of May 2015, Emirates Airlines began operating a daily service out of Perth 
with the spacious Airbus A380, allowing international passengers to travel to and from Western 
Australia with greater levels of comfort. “We hope this encourages more international visitors” 
said Tourism Minister Kim Hames when announcing the service launch.33 

• Resumption of Qantas international service 

After cancelling the regular service connecting Perth with Singapore in May 2014, and operating 
seasonal flights during July 2014 only, Qantas resumed a direct Perth-Singapore service in June 
2015. The service will run five days per week using a Boeing 737 aircraft.34 

• Air New Zealand and Scoot Dreamliner 787 service 

Since October 2014, Air New Zealand has been operating a direct Perth-Auckland service with 
the fuel efficient and “passenger friendly” Boeing Dreamliner 787-900 aircraft. Perth became one 
of the first cities in the world to be regularly serviced by the new aircraft, constructed to be lighter 
and quieter.35 

Scoot Airlines which started servicing Perth in December 2013, commenced their first Australian 
Dreamliner 787-900 route with a Perth-Singapore service in February 2015.36   

                                                
31 Tourism WA, WA Tourism Industry Scorecard, January 2015, using Perth Airport data, accessed 31 July 2015 
32 Perth Airport Master Plan, accessed from Perth Airport website as of 31 July 2015 
33 https://www.mediastatements.wa.gov.au/Pages/Barnett/2015/05/Perths-first-A380-service-takes-flight-.aspx   
34 Perth Airport Media Release, Qantas’ Singapore Service Returns to Perth Airport, 26 June 2015 
35 Perth Airport Media Release, First Boeing 787-9 Dreamliner Touches Down in Perth, 12 September 2014 
36 Perth Airport Media Release, Dreamliner 787 Scoots into Perth Airport, 5 February 2015 

https://www.mediastatements.wa.gov.au/Pages/Barnett/2015/05/Perths-first-A380-service-takes-flight-.aspx
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• Airline Disasters and effect on Western Australia 

A number of tragic commercial air travel incidents took place in 2014. Malaysia Airlines 
experienced a particularly calamitous year with the disappearance of MH370 and the attack on 
MH17 subsequently suffering rising debts. In a show of goodwill, the accommodation sector in 
Perth offered Malaysia Airlines assistance in co-ordinating available rooms to accommodate 
family members and search crews as soon as Perth was appointed as the base for search 
efforts. The accommodation sector has been praised for their assistance during this time. 

 

2.1.3. Cruise shipping 
The cruise sector has seen a significant increase from 17 ships carrying 49,000 passengers in West 
Australian waters during 2012-13 to 54 ships carrying 150,000 passengers and generated $116.5 
million in expenditure. Tourism WA in partnership with the Cruise WA Committee and industry is 
working to implement the Cruise Shipping Strategic Plan 2012-2020 and promote WA’s 10 cruise 
port destinations.37 

In line with the Cruise Shipping Strategic Plan, Tourism WA runs Cruise Ready Workshops across 
the State for businesses that service the cruise market. The workshops provide insights on how 
businesses can benefit from servicing the cruise market, how cruise lines operate shore excursions 
and how to be involved in cruise line programs. The workshop is free of charge to businesses 
operating in the cruise sector.  

Industry consultation reveals that there is a shortage of pier supervisors/ managers in the West 
Australian cruise sector. It is reported that there are only two such people providing destination 
management services at all ports across the State with one of these workers travelling from port to 
port to meet the cruise ships when docking. If this person is not able to attend a port, someone from 
Melbourne has to be flown across, which is obviously costly and inefficient. Whilst the role currently 
does not require a formal qualification and there is anecdotally informal training taking place in 
Geraldton, the potential career development this role carries indicates that training should be 
considered. FutureNow will work with Service Skills Australia in developing strategies to address 
training for land crew.  

 

2.1.4. Caravan and Camping 
Caravan Parks are undergoing changes as consumer demand grows and people look for enhanced 
customer service offerings and more creature comforts/ luxury offerings such as swimming pools, 
playgrounds, superior ablution facilities and improved accommodation.  

IBISWorld indicates that the majority of operators are family owned and operate relatively small 
businesses, and whilst no formal qualifications are necessary, it is important for employees and 
family-run operators in particular to be competent across all aspects of the business, including 
customer service and back-end operations.38 Local Industry feedback supports this and further 
suggests that caravan park owners are overly focused on working in the job rather than on the job. 
Consequently workforce development and succession planning is a lower priority and even ongoing 
training is lacking. For this reason, the workforce in the caravan park sector is perceived as 
somewhat unsophisticated. There is however a number of operators providing best practice service 
and customer offerings but industry warn that for the caravan parks that do not take steps to adapt 
to consumer demand or do not address workforce development issues, they run a serious risk of 
losing the business.  

To address workforce development issues, the Caravan Industry Association of Australia created 
the Future Leaders Committee in 2013 to bring leaders under the age of 40 together to collaborate 
on industry direction from a youth perspective. This group is continually seeking new committee 
members to ensure the next generation of leaders are well equipped for the future of the industry.39 

                                                
37 Tourism WA website as of 8 July 2015 
38 IBISWorld Industry Report H4403, Caravan Parks and Camping Grounds in Australia, April 2015 
39 Caravan Industry Association of Australia website, training news, Seeking under 40s in the industry to help shape the future, 1 July 

2015 
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The Caravan Industry Association of Western Australia (Caravan WA) has commenced the roll out 
of a diagnostic tool that will visit every park, road side stop and camp site within the next 12 months. 
The program is aimed at collecting data about the operator including the number and type of sites 
per operation and the associated staffing supply. It will also measure the quality of their offering in 
order to set a benchmark and will quantify their training needs and establish where skills gaps exist. 

In the May 2015 State Budget, $6.25 million investment was allocated for low-cost, high-quality 
camping and caravanning accommodation and visitor facilities in Western Australia's national parks 
and reserves. Part of this funding will go towards campground upgrades in 2015-16 that include 
Lucky Bay in Cape Le Grand National Park, Boranup forest in Leeuwin-Naturaliste National Park, 
Potters Gorge in Wellington National Park and Big Lagoon in Francois Peron National Park.40 

Keeping abreast of technological advancements, the Department of 
Parks and Wildlife Western Australia (DPaW) released their 
ParkFinder app for smartphones in May 2015 as part of the $21.05 
million, four-year Parks for People initiative. The app provides users 
with information on Western Australia's national parks and reserves 
such as activities and facilities and an interactive map finds which 
park is nearest to their current location. Users can also save parks to 
their favourites' list, share them with friends on social media and also 
post reviews of their experience.41  

 

2.1.5. Visitor Centres 
Visitor Centres across the State have been evolving in order to adapt 
to increasing pressures from online booking platforms. However local 
visitor centres remain important in providing localised tourism 
information and the 2014 Haeberlin Consulting report found that 
tourists who use visitor centres stay in the region longer.42 To this 
end, Tourism WA with support from Royalties for Regions has 
committed $4.2 million over three years for Regional Visitor Centres. 
Visitor Centres in the regions will be able to apply for funding grants 
that will assist in developing projects making the visitor centre more 
sustainable, for example the centre could build a café within the 
centre, create a smart phone app, or plan a pop-up centre in another 
venue during peak season only.  

Tourism Conference 
The Western Australian 
Tourism Conference will be 
held at Crown Perth in 
September 2015. For the 
first time, the Tourism 
Council of WA, Caravan 
Industry Association (WA) 
and the Visitor Centre 
Association (WA) have 
joined forces to develop this 
conference.  

The conference will provide 
delegates the opportunity to 
hear from key industry 
players and policy makers. 

Splitting into three streams 
on day two, the conference 
will address Tourism; 
Caravan Parks and Visitor 
Servicing separately allowing 
in-depth focus on strategies 
relevant to each stream. 

Through stakeholder consultation, it was uncovered that there is a skill shortage with respect to long 
term visitor centre managers. There is no career development for managers with many falling into 
the position without necessary training. There has been a turnover of approximately 100 visitor 
centre managers in Western Australia in the past 5 years. The Visitor Centre Association of Western 
Australia would like to see this occupation developed into a career path with an appropriate 
induction and upskilling training available. 

 

2.1.6. Travel agent and tour bookings services 
The travel agency and tour arrangement sector has experienced increasing competition from online 
booking facilities, although still retains a strong position in terms of international flight bookings. 
According to Flight Centre managing director Graham Turner, travel agents are responsible for 80% 
of international flight bookings in Australia and offer a service that cannot be purchased online.43 
The strength of this sector therefore, lies in providing complex personal advice with information that 
cannot be found online. Travel agents also have access and expertise to offer all deals available on 
the market and consequently offer peace of mind and confidence for cautious travellers. Similarly for 

                                                
40 Government of Western Australia, Media Statements, Our State Budget 2015-16 – Protecting and supporting our community: Park 

visitors benefit in State Budget, Hon Albert Jacob; Hon Terry Redman, 21 May 2015  
41 Department of Parks and Wildlife WA, Connect, New ParkFinder WA app, 1 July 2015 
42 Haeberlin Consulting, The Future of Visitor Centres in WA, Final Report, August 2014 
43 Travel Weekly, Skroo on Top, Wins Price Fixing Appeal, 31 July 2015 
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tour booking services, Visitor Centres (see 2.1.5. above), remain a necessity in regional areas for 
offering that unique, specialised local information that only a local would know. If the number of new 
Flight Centre stores opening around the world is any indication44, the travel agent market sector is 
thriving and will require an appropriately skilled workforce to staff it. FutureNow believes better 
articulation of the career pathways within this sector are needed to attract but also retain staff. A 
possible strategy to address this is the establishment of a traineeship for the Diploma in Travel and 
Tourism, which FutureNow will assist in measuring industry support for such a training arrangement.  

• Digital Disruption 

Digital disruption is the term given to the way businesses have to transform the way in which they 
operate and how they engage with their customers due to the effects of technology. The travel 
and tour booking sector has been acutely affected by this phenomenon. A recent example is 
Expedia, Yatango and Sabre having reportedly signed partnership agreements for an online 
travel portal to allow for people to book an entire trip on a single platform. Up until recently, travel 
bookings sites including Expedia only catered for one destination, with flights and 
accommodation two separate processes and made it difficult to add additional destinations. This 
presents a threat to travel agents’ edge in terms of their customer service platform. In addition, 
whilst convenient at the time of booking, customers too are potentially put at risk as they have 
little or no safety net and can incur additional charges or booking fees without prior knowledge. 

• New Competition 

TripAdvisor the accommodation review site entered the accommodation booking market in mid-
2015. The world’s top travel app, which people traditionally visit when planning a trip, is 
expanding from being simply the review/ research platform to now allowing people to book their 
trip based on the reviews they read. Analytics shows that on average, people spend 6 seconds 
on regional tourism websites but 15 minutes on TripAdvisor suggesting the business is well 
placed to provide the additional service.  

 

2.1.7. Theme Parks – Case Study in Retention: Adventure World  
Adventure World is the only theme park in the State and operates exclusively during the summer 
months (the end of September to the end of April) employing approximately 450 seasonal team 
members, in addition to 50 full time staff.  

Embracing seasonality and the associated cyclical workforce, Adventure World enjoys a high 
success rate; 81% of workers overall rate their employment at Adventure World as satisfactory/ 
highly satisfactory and almost two thirds of team members return to work another season. 
Recruitment prior to the start of each season involves a group audition process, followed by a one-
on-one interview if successful. All team members undertake a full induction and are offered the 
opportunity to complete two units of competency from the SIT training package. Hospitality and 
Tourism traineeships are also offered and Adventure World has achieved an 82% completion rate 
on average in the past 10 years, well above the State average (39.45% completion rate across SIT 
apprenticeships/ traineeships between 2009 and 201445). The workforce is spread across the park 
with operations (attractions, including ride operators and lifeguards) employing the most people (56 
per cent), followed by food and beverage (30 per cent) and front of house workers (14 per cent).  

 

In preparation for the upcoming summer season, construction of a new, fully-themed ‘mega’ water 
slide, valued at $7 million is currently underway at Adventure World. Once completed, it is promised 
to be the tallest, steepest and longest water slide of its kind in the world.  

 
  

                                                
44 The Australian Business Review, How Jude and Graham Skroo Turner grew Flight Centre and Spicers Retreats, 17 April 2015 
45 DTWD, Cognos TRS data, accessed 30/07/2015   
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2.1.8. Aboriginal Tourism 
Aboriginal Tourism is proving to be an integral part of the Australian tourism industry. According to 
Tourism Research Australia, 9% of all international visitors are engaging with an Aboriginal cultural 
experience on their trip. In addition, there has been a 9% increase each year since 2010 in 
Aboriginal tourism visitors amongst the domestic market. 

An article on the Travel Weekly website46 suggests that collaboration is the key to unlocking tourism 
potential between Aboriginal and non-Aboriginal tourism enterprises. The article indicates that 
research, funded by the Victoria Tourism Industry Council, has explored best practice approaches to 
partnerships between Aboriginal and non-Aboriginal tourism businesses. As there are no Aboriginal 
tourism partnerships in Victoria, the research covers the collaborations of four businesses, one of 
which is located in the Kimberley. 

One such collaboration is the partnership of tourism businesses AAT Kings, Inspiring Journeys and 
TreadRight (part of The Travel Corporation) with WWF-Australia and the Kimberley Land Council 
that created The Kimberley Coastal Tourism Project. The project aims to increase the number of 
Traditional Owners participating in the Kimberley’s growing tourism industry whilst enabling them to 
protect the region’s cultural heritage. It also gives visitors the opportunity to meet Traditional Owners 
and gain a better appreciation of Indigenous culture. Part of The Kimberley Coastal Tourism Project 
that is providing economic benefit to the Indigenous tourism workers and the wider community is the 
Bardi Jawi Indigenous Ranger Group’s cultural awareness talks. The rangers present talks to 
visitors sharing information of Bardi Jawi culture, history, law and customs. The rangers also deliver 
cultural awareness training to visiting tour operators. 

There is however a need for up-to-date, accurate quantification of the Aboriginal workforce across 
the tourism, hospitality and events sectors, particularly since guided tours is a large part of the 
Aboriginal tourism offering in Western Australia and yet have no statistics recorded. Crossover with 
the art, culture and performing arts sector mean that the Aboriginal tourism workforce could be more 
extensive than expected. WAITOC has recently published a product manual and the extensive list of 
market-ready operators included, confirms this is a sector that may well employ significant numbers 
of people. Whilst the product manual lists 85 Aboriginal tourism businesses in WA, WAITOC 
maintains that it is not a definitive list.47 This suggests there is work to be done to understand the 
sector’s workforce and where skills gaps may lie. 

WAITOC’s Product Manual highlights that there are however a number of challenges with 
quantifying the Indigenous tourism workforce, including: 

• Remoteness of some operators, which presents a benefit to the operator in that their involvement 
in tourism enables workers to stay on their land with their families, but may make it difficult for 
researchers to make contact. 

• Cultural practices – many Indigenous people prefer meeting face to face and not over the phone 
or email, meetings need to be conducted via the elder and there are limitations regarding 
recording information and taking photographs. 

 

2.1.9. Sustainability/ Eco Tourism 
Consumer demand for sustainable tourism offerings is growing and the industry is adapting in many 
respects. 

• Global Eco Asia-Pacific Conference 

Ecotourism Australia will host its Global Eco Asia-Pacific Conference on Rottnest Island, 17 - 19 
November bringing delegates to the island from around the globe. The location will offer the 
benefit of being a live case study during the conference as delegates will get to go back of house 
to see sustainability initiatives and how workers meet the needs of guests whilst maintaining the 
local environment. This year's focus will be on island, marine and coastal management, 

                                                
46 Travel Weekly, Aboriginal Tourism Is Growing In Popularity With Visitors Down Under, 10 June 2015 
47 WAITOC, Western Australian Indigenous Tourism Product Manual 2015, accessed 8 July 2015 
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geotourism, investment in ecotourism and excellence in ecotourism, all of which will require 
workers with a balance of technical and service skills. 

• Case study in Government response to ecological issues 

A colony of New Zealand Fur Seals that has made the west end of Rottnest Island home has 
over recent times begun to draw crowds of seal-watchers. Visitors to the area have made an 
informal foot track which is posing environmental risks to the island. In response, the State 
Government and a Federal tourism projects grant have funded a new land-based seal viewing 
platform with the view of reducing human impact on the coast and providing safer and easier 
access to popular areas on the island.  

 

2.1.10. Sports/ Wellness Tourism 
Active or wellness travel and tourism is on the increase, especially extreme sport and adventure-
based activities or wellness retreats (including relaxation and yoga). Accordingly, Adventure Guides 
are also one of the nation’s fastest growing occupations, and since they are often operating singly 
and in remote parts of the State, the role is often a combination of outdoor recreation and tourism. 
Training is therefore mandatory in both customer service and the technical aspects of the specific 
activity, as well as first aid.  

Trends within this sub-sector include State Government planning and more players coming into the 
market. The flow-on effect of this increase is the steady shift in regulation of the sector to manage 
both the inherent risk involved with the activities themselves and ensuring there are adequate 
initiatives to improve service standards.48 

• Growth of Mountain Biking in the State 

In recognition of the economic, environmental, health, social and community benefits of 
combining sport and tourism, the State Government launched the Western Australian Mountain 
Bike Strategy 2015-2020 in May 2015. The strategy will guide the development of the sport and 
builds on the tourism opportunities apparent for mountain biking in Western Australia, such as the 
Munda Biddi Trail which is the longest off-road cycle trail in the world (spans across the South 
West of the State between Mundaring and Albany) and attracts thousands of users each year. 
The Strategy notes however that mountain biking is reliant on volunteer support and there is a 
need to develop, train and organise the volunteer network to ensure there is capacity to deliver 
events at all levels.49 As noted in FutureNow’s Workforce Development Plan for the Sport, 
Recreation and Racing Industries, a challenge is to provide training for volunteers without it being 
onerous on the volunteer’s time or financially unaffordable.50  

• Diversified Offering 

Specialist online wellness travel agency from the UK, Health and Fitness Travel began operating 
in Australia in 2014. The company's mission is to revolutionise how people travel and showcase 
that staying active when on holiday can be both an enjoyable and rewarding experience with a 
positive flow on effect ultimately to the healthcare system. The company has recently launched a 
loyalty program which sees existing customers effectively being ‘recruited’ and acting as 
ambassadors for the business. These people are eligible to receive cash incentives for simply 
referring a friend, family member or client who heads off on a healthy holiday.  

  

                                                
48 Service Skills Australia; Sport, Fitness and Recreation Environmental Scan 2014  
49 Government of Western Australia, Media Statements, Mountain biking jumps into future, Hon Albert Jacob; Hon Terry Redman, 14 June 

2015 
50 FutureNow Workforce Development Plan for Sport, Recreation and Racing Industries, August 2015 
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2.2. Industry Trends – Hospitality 
2.2.1. Accommodation 

• Occupancy rates 

At 85.6% in 2014, Perth CBD occupancy remained fairly consistent with levels achieved during 
2013. However, Average Daily Rate (ADR) and Revenue per available room (RevPAR) both 
declined. ADR was $210.01 in 2014, down from $221.10 in 2013 and RevPAR was $179.86 in 
2014 down from $188.37 in 2013. 

At a national level, occupancy levels and room rates grew, driven particularly by Melbourne, 
Hobart, Sydney and Canberra.51 

• Digital Disruption 

The accommodation offering is constantly evolving with Airbnb, the short-term vacation-home 
rental platform showing a 130% increase on the number of listings in Western Australia in the 
past 12 months. Two-thirds of the Western Australian Airbnb properties are in Perth which makes 
it the third largest market in Australia after Sydney and Melbourne.  

There are many consumer concerns associated with online platforms like Airbnb, including 
unforeseen regulatory issues where the accommodation may not be accredited or comply with 
the strict regulations in place for hotels and serviced apartments. According to Tourism WA CEO 
Stephanie Buckland, people “may have no recourse if it doesn’t live up to what was promised”.52    

Additionally, concerns are that Airbnb provides countless jobs for unqualified persons, potentially 
attracting people away from the traditional hotel sector. However, these concerns should be read 
in the context that occupancy rates of listed properties are not publicised and the precise impact 
on the conventional accommodation sector is not known. 

On the other hand, Airbnb is a potential market for older workers to act as hosts as they are more 
likely to own their own home. Retirees or empty-nesters that have the time to dedicate to their 
business can rent out spare rooms for extra money and benefit from the social engagement 
aspect.53 Older people that are also more likely to travel for longer periods can therefore rent out 
their entire home, making money while away on holiday and not need operational skills. 
FutureNow emphasises that the service needs close regulation and hosts need to be properly 
skilled in accommodation operations as well as customer serving abilities. 

In further disruption and providing competition for Airbnb, TripAdvisor has also started offering 
homeowners the ability to list their apartment or spare room on the TripAdvisor Flipkey website. 
With 1.4 million Australians using TripAdvisor to research potential destinations54, being able to 
offer hotel and home accommodation bookings is likely to entrench TripAdvisor’s position as a 
true travel player.   

• Consumer satisfaction 

TripAdvisor’s Jessica Quinlan suggested at the South West Focus Conference in June 2015 that 
there is room to improve in the accommodation offering within Australia, as the global average 
rating for all accommodation services on TripAdvisor is 4.12 out of 5, compared to 3.5 out of 5 for 
Australian accommodation providers. Local operators however contend that internet connection 
is erratic for smaller establishments in regional areas, possibly contributing to lowered levels of 
satisfaction. These stakeholders maintain that electronic bookings are sometimes not received 
because the internet service is intermittent and the offer of Wi-Fi service to guests creates 
competition from the larger operators. 

  

                                                
51 TRA, Tourism Forecasts, Autumn 2014 
52 The West Australian, Home from home for $1000, 24 July 2015 
53 Time Magazine, Uber Wants Your Parents to be Drivers if They can use a Smartphone, 30 July 2015 
54 Smartcompany, Aussie TripAdvisor users growing by 45% each year: how your business can get involved, 25 November 2014 
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2.2.2. Food services 
After significant decreases recorded for the year ended February 2015, Industry turnover in the 
national café, restaurant and takeaway sector totalled $39.8 billion (an increase of 7.9 per cent on 
year ending March 2014), which included $23.8 billion or 59.9 per cent for the café, restaurant and 
catering sector.  

Western Australia remained stagnant (a slight decline of 0.3 per cent) in café, restaurant and 
catering with turnover of $3.5 billion for the year ended March 2015.55 

• Fast Food and Full Service restaurants 

McDonald’s fast-food chain claims to be creating 15,000 new jobs in Australia through its Create 
Your Taste concept. Whilst McDonald’s has not to date operated within the full-service restaurant 
sector, this new concept is part of the business’s aim of becoming more like a traditional 
restaurant by providing better quality ingredients in addition to offering table service. IbisWorld 
reports that this move is not one-way and that McDonald’s is one of many in the fast food sector 
embracing ‘premium-isation’. In fact, this activity is blurring the lines in that many premium 
restaurants are now providing a new take on fast-food classics. 

In the process though, McDonald’s is creating jobs. These are reported to be predominantly for 
front-of-house positions and new kitchen roles, the former of which is hoped to attract older 
Australians with hospitality experience. With these new roles comes the need for appropriate 
training, and whilst McDonald’s offers nationally accredited traineeships and qualifications, they 
have historically not sat within the Hospitality training package. It is possible therefore that there 
will be greater usage of the SIT training package and FutureNow will monitor these 
developments. 

 

2.3. Industry Trends – Events  
2.3.1. Community Events 

• In the first eight months of 2015, at least 236,000 visitors attended an event at the Perth Arena. 
Over the past two years of its operation, the Perth Arena has attracted more than 2.3 million 
visitors to 245 concerts or sporting events. The Perth Arena has been ranked by Pollstar as the 
top venue in the Asia-Pacific region.56  

• In addition to the mega-event of The Giants, a number of other community events took place in 
Western Australia that helped put the State on the map. A series of events held over four days in 
October/November 2014 attracted 40,000 visitors to Albany to commemorate 100 years since the 
first ANZAC convoy’s departure to the battlefields of World War 1. In April 2015, Albany again 
held a special event for the Anzac Day Dawn Service as part of its claim to being the origin of the 
Dawn Service tradition.57 

 

2.3.2. Business Events 

• According to Ernst & Young (EY) research, Western Australia was host to 31,700 business 
events (8% of national share) with almost 2.8 million delegates responsible for 7% of business 
event expenditure in Australia in 2013-14.58 

• To adapt to changing needs as businesses are becoming time poor and are operating with 
greater budgetary limitations, Joondalup Resort re-launched its Meeting & Conference Packages, 
offering lower priced “Day Delegate Packages” which includes free parking and free WiFi across 
the Resort.59 

                                                
55 R&CA Café Restaurant and Catering Retail Trade data – March 2015 using ABS stats 
56 WAtoday.com.au, Music magazine Pollstar awards top gong to Perth Arena, 4 August 2015 
57 Anzac Albany website, accessed 31 July 2015 
58 Ernst & Young in conjunction with the Business Events Council of Australia (BECA), The Value of Business Events to Australia, 

February 2015 
59 PCB, newsletter March 2015 

http://www.news.com.au/finance/business/mcdonalds-rolls-out-create-your-taste-in-custom-experiences-push/story-fnkgdftz-1227289494851
http://www.news.com.au/finance/business/mcdonalds-rolls-out-create-your-taste-in-custom-experiences-push/story-fnkgdftz-1227289494851
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• Perth will host the International Conference & Exhibition on Liquefied Natural Gas (LNG) in April 
2016. This conference is the largest and most prestigious LNG conference in the world, held 
every three years and is expected to bring up to 5,000 delegates from 70 countries to Perth. 

• AVPartners has launched an innovation events app with Perth Convention and Exhibition Centre 
(PCEC). The app integrates social media tools, gamification, surveys and live polls with up-to-
date event information. It advertises that delegates can post updates, tag their location, like and 
comment on posts and send private messages and access up-to-date event documentation, such 
as programs and flyers, speaker, attendee and exhibitor information. Event organisers are able to 
update event information and send targeted push notifications to attendees in real-time. Event 
sponsors can also provide branded content and advertising within the app. It is reportedly 
designed for all smart phones, and apparently has a built-in analytics function.  

 
 

3. Labour and Skill Demand 
The Tourism Satellite Account on the ABS shows that the number of people employed in tourism 
decreased by approximately 5,600 employees to 534,000 in 2013/14. The national tourism share of 
employment also decreased marginally from 4.7 per cent where it has sat for the last six years, to 
4.6%. However, the sector’s contribution to employment still ranks ahead of Mining (2.3 per cent), 
Agriculture (2.7 per cent) and Financial and insurance services (3.6 per cent).60 Hours worked in 
tourism decreased by 0.4%, compared with an increase of 1.1% for the overall economy. 

In terms of labour projections, tourism employment is forecast to grow nationally by an average rate 
of 1.4 per cent per annum, an increase from 531,900 (2011−12) to 656,200 (2029−30) employed 
persons61 whereas employment in cafes, restaurants and takeaway food services is forecast to grow 
by more than 42,000 jobs or 8.1 per cent to November 2017. The rate of employment growth in this 
sector is expected to be higher than any other sector in the Australian economy.62 

However, more than half of Australia’s tourism and hospitality businesses experience recruitment 
and retention difficulties and skills deficiencies, with a vacancy rate of nine per cent and turnover 
rate of 64 per cent. Top occupations in demand are kitchenhands, waiters, café and restaurant 
managers, and chefs.63 The 2011 Tourism Labour Force modelling conducted by Deloitte Access 
Economics indicated that Chefs were to be 4th most in-demand occupation in Australia to 2015. 
Three years on, this statistic was confirmed by Restaurant & Catering Australia’s 2014 
Benchmarking Survey that found that 60.8% of operators had vacancies, with 22.3% experiencing 
extreme difficulty finding staff, with Chefs identified as one of the most in-demand positions – 
signalling a trend that is set to remain in the long term. 

Western Australian industry stakeholders share this sentiment, but report added shortages in the 
accommodation sector for front office receptionists, housekeepers/ room attendants and in some 
establishments, porters/ concierges. 

Since both tourism and international education have been identified as two of the ‘Fantastic Five’ 
industries to maintain Australia’s prosperity in the years to come, the link between these two 
industries is important. According to TRA, Education tourism (defined as students studying in 
Australia for less than 12 months) is projected to contribute significantly to tourism employment 
growth and as demand for education tourism rises, demand for other professionals linked to 
education occupations is also projected to increase.64  

Across all sectors of tourism, travel, hospitality and events, technological skills are growing in 
demand and becoming a necessity. Additionally, supervisory and leadership skills are in demand, 
especially within kitchens, the cruise sector and travel agents. 
  

                                                
60 TRA Tourism Satellite Accounts using ABS data, 2013/14 
61 TRA Tourism Employment Projections, October 2013 
62 Food Service News, Chefs added to skilled occupation list to address shortage, 10 June 2014 
63 Australian Government, Austrade, Tourism, Policies, National-long-term-strategy retrieved from Austrade website 8 July 2015 
64 TRA, Tourism Employment in Australia, October 2013 
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4. Regional Impact 
4.1. Local Government and Tourism Discussion Paper 
The Western Australian Local Government Association (WALGA) membership has requested a 
greater focus on tourism for further research, advocacy and policy development. In response, 
WALGA has developed a Local Government Tourism discussion paper and sought feedback from 
Members and key tourism stakeholders between February and July 2015. Tourism Western 
Australia has formally offered support for WALGA’s initiative and to work collaboratively with Local 
Government to improve tourism outcomes. The WALGA State Council will be considering the 
paper’s recommendations at its September 2015 meeting which will determine future work for 
WALGA in supporting the Local Government sector. 

 

4.2. South West Region  
The tourism region known as Australia’s South West, which includes Bunbury, Margaret River, 
Pemberton, Denmark and Albany is a long established tourism region with a reputation for food, 
wine, beaches, forests and caves.  

As per the South West Workforce Development plan 2013-2016, FutureNow is named as lead 
agency in promoting hospitality related employment opportunities within schools in the region65. The 
Hospitality Ambassador Program (the Program) visited Busselton in May 2015, presenting to school 
students from Busselton, Margaret River and surrounding areas and is planning to visit Manjimup 
towards the end of 2015.  

4.2.1. Labour force issues 
The Margaret River Gourmet Escape (and to a lesser extent, the Margaret River Pro) have put the 
South West region on the map and have attracted not only large numbers of visitors but also job 
seekers. A position in each of the Busselton and Margaret River Visitors Centres was advertised 
towards the end of 2014 to which there were approximately 120 applicants. The challenge many 
local businesses report facing is attracting suitable candidates. Stakeholders report that many of 
those that apply for work in the region lack understanding of the geography, housing availability and 
lack of public transport. There is a dire shortage of accommodation for hospitality workers in 
Margaret River in particular. There is also a shortage of appropriate skills as many of the candidates 
that apply for positions do not have the relevant qualifications or lack a customer service ethos and 
do not stay in the positions for very long, proving costly to businesses in terms of training and HR 
management. 

Some hospitality businesses in the South West also report difficulty in retaining staff all year round, 
particularly at off-peak times, i.e. over winter. 

In terms of particular occupations, there is a pervading shortage of chefs and cooks across the 
region. Local stakeholders state that waiters and kitchen hands are also in demand. Within the 
accommodation sector, front desk receptionists and housekeeping staff are needed and the tourism 
sector requires Indigenous tour guides.  

The Tourism Labour force survey of 2011 indicates that the accumulated shortage in the South 
West is an estimated 354 tourism and hospitality workers by the end of 2015 with the greatest need 
for kitchen hands, café and restaurant manager and waiters.66 

Accommodation providers in the South West claim that they are keen to offer work experience 
positions for entry level jobs which would suit school students or those taking a gap-year but they 
struggle to attract candidates. The positions that are widely advertised to students in the Busselton 
and Dunsborough region are for food & beverage attendants, room attendants, porter/ concierge 
and kitchen stewards. Unfortunately however, teachers from local schools cite issues with placing 
students in resorts due to lack of public transport and inability of school students being able to travel 
to the work place. 

                                                
65 Department of Training and Workforce Development, South West Workforce Development Plan 2013-2016 
66 Australian Tourism Labour Force Report, Labour Force Profile (Part 2), 2011 
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4.2.2. Local Industry updates 

• Marking the centenary of the Australian and New Zealand (ANZAC) troop convoys’ departure 
from Albany to World War 1, the National Anzac Centre opened in Albany on 1 November 2014. 
The Centre makes use of multi-media and interactive technologies to give visitors a personal 
understanding of the Anzac experience.67 

• The Busselton and Margaret River Tourism Associations joined forces on 1 June and now 
operate as Margaret River Busselton Tourism Association with a united focus on the tourism 
sector in the region. 

• The Southern Forests Food Council represents around 50 different producers of fruits and 
vegetables, truffles and dairy and cattle farms, as well as wineries, and other culinary 
experiences across the towns of Manjimup, Pemberton, Walpole and Northcliffe. The Southern 
Forests Food Council was formalised in 2012 after a group of local producers identified the 
region’s produce as being a good fit with food tourism. After receiving State Government 
SuperTowns’ investment as part of Royalties for Regions funding for the Shire of Manjimup’s 
Agricultural Expansion Project, the Food Council is tasked with uniting the region’s diverse 
producers and attracting investment and export opportunities, creating sustainable jobs and 
ultimately achieving recognition for the region as a highly regarded culinary tourism destination.68 
In raising their profile, the Food Council is involved in the following events: the Truffle Kerfuffle in 
Manjimup; Good Food and Wine Show, Perth; Taste of the Blackwood and the Margaret River 
Gourmet Escape. 

 

4.3. North West  
The tourism region is known as Australia’s North West and includes the Pilbara, the Kimberley and 
Broome. 
4.3.1. Labour force issues 
The most recent data available is still The Australian Tourism Labour Force Report (Deloitte Access 
Economics, 2011) which indicates that occupations in the greatest demand in this region are kitchen 
hands, housekeepers, cooks and café and restaurant managers and by 2015 an estimated 155 
tourism workers will be required.69 

As a result of the Labour Force report, a number of Tourism Employment Plans (TEPs) have been 
developed for identified tourism ‘hotspots’ where local tourism businesses experience recruitment, 
retention and skills deficiencies. TEPs link tourism businesses with programmes geared towards 
improving education, training and employment outcomes. TEPs also involve the implementation of 
industry-led solutions where gaps are identified. In Western Australia, a TEP has been developed 
for the Broome region where a local tourism committee is focusing on workforce planning for the 
region and investigating capacity issues. Particular challenges were outlined in the TEP initially but 
are reported to be less of an issue for businesses now since the downturn in the resources sector 
alleviating the housing shortage.   

4.4. Coral Coast 
The tourism region known as the Coral Coast (Jurien Bay to Coral Bay) will see an increase in 
cruise ships docking at port towns in the region. By the year ending November 2015, 18 cruise ships 
will dock in Geraldton, bringing thousands of visitors.  

Tourism WA ran a Cruise Ready Workshop in Exmouth in July for businesses that service the cruise 
market. The free workshop provided important insights into how cruise lines operate shore 
excursions and how to be involved in cruise line programs. The workshop, run in conjunction with 
Exmouth Visitor Centre was scheduled prior to the arrival of the P&O Cruises cruise ship, the Pacific 
Eden. 

                                                
67 National Anzac Centre website, accessed 31 July 2015 
68 The Southern Forests Food Council, information  retrieved from www.southernforestsfood.com on 29.07.2015 
69 Australian Tourism Labour Force Report, Labour Force Profile (Part 2), 2011 

http://www.southernforestsfood.com/
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By the end of 2015, an estimated 102 tourism industry workers will need to be sourced in the region. 
The occupations for which this demand will be greatest are kitchen hands, housekeepers, and 
cooks.70  

4.5. Metropolitan Perth  
The tourism region is known as Experience Perth and encompasses the area of Mandurah to 
Lancelin and inland to Northam. 

By 2015, an estimated 4,304 tourism industry workers will need to be sourced in the region. The 
occupations for which this demand will be greatest are kitchen hands, waiters and cafe and 
restaurant managers.71 Stakeholders in Perth claim that the return of workers from the resources 
sector has not been significant. It is reported that many chefs travelled from New Zealand and/or the 
eastern states to work in mine site kitchens and since the downturn, have returned to their home 
state or country resulting in a minimal change in numbers of chefs seeking work in Perth. 

4.6. Goldfields-Esperance 
The tourism region is known as Australia’s Golden Outback with the major towns in area being 
Kalgoorlie-Boulder and Esperance. 

The Goldfields-Esperance workforce development plan (2013-2016) is the most resent source of 
information for the region. The report states that hospitality jobs in the region are expected to grow. 
They were however forecast to increase in line with mining activity.72 This may no longer be the 
case since the downturn of the resources sector. FutureNow will monitor developments in the 
Goldfields-Esperance region in line with new research undertaken by Deloitte Access Economics (to 
be released late 2015). 

 
5. Regulatory Requirements of the Hospitality, Tourism and Events Industry 
The Tourism, Hospitality and Events industries’ regulatory and licensing requirements includes the 
following: 

• Liquor licensing and responsible service of alcohol – Mandatory liquor licensing is applicable 
to all licensed venues in Western Australia and all levels of sales personnel involved in the sales, 
service and promotion of alcohol in licensed premises, including the licensee when involved in 
sales. The Responsible Service of Alcohol qualification is available in the SIT12 Tourism, Travel 
and Hospitality Training Package.  

• Planning, health and safety – All industries are subject to Local and State Government building 
(including fire regulations), planning regulations, general public health and occupational health 
and safety regulations. Regulation is particularly prominent in relation to the construction and 
operation of thrill rides, chair lifts, roller coasters and similar equipment. 

• Food safety and handling – The Australian New Zealand Food Authority facilitates the national 
food hygiene system which applies to all food businesses covered by the Food Standards Code 
in Australia.  ‘Follow Workplace Hygiene Procedures’, ‘Clean Premises and Equipment’, ‘Clean 
and Maintain Kitchen Premises’, and ‘Clean and Tidy Bar Areas’ Units of Competency are 
available in the SIT07 Tourism, Hospitality and Events Training Package. 

• Catering industry regulations – The catering sector is subject to regulations under the State 
and Federal Government’s Occupational Health and safety Act, Food Act, Food Standards Code, 
Public Health Act, Sales of goods and Consumer Protection Act.  These Acts cover most aspects 
of food handling, storage, transport and display. 

• Registered gaming and wagering facilities and responsible gambling services / casino 
table games – Casino licenses are issued by State Government and there are strict regulations 
on how many may operate in a given region (there is only one licensed Casino in Western 
Australia – Crown Perth).  Mandatory registration is necessary for gaming and wagering venues 
in Western Australia and licensing is applicable to all dealers and gaming staff working within 
licensed casinos.  The Responsible Gambling Services qualification is available in the SIT12 

                                                
70 Australian Tourism Labour Force Report, Labour Force Profile (Part 2), 2011 
71 Australian Tourism Labour Force Report, Labour Force Profile (Part 2), 2011 
72 DTWD, Goldfields-Esperance workforce development plan 2013-2016, accessed 17 August 2015 
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Tourism, Travel and Hospitality Training Package. Gaming machine taxes and levies are also 
enforced by State Government. 

• Managed Investments Act – Administered by the Australian Securities and Investment 
Commission, apartment strata title sales schemes (including short-stay accommodation) may 
have to be registered with that organisation and a prospectus drawn up, prior to sales. 

• Franchising of hotels – Franchising of hotels has to comply with the Franchising Code of 
Conduct – for operation, including working with franchises, and information provided to potential 
franchisees. 

• Airlines industry – Qantas is subject to foreign ownership restrictions / limits and to bilateral 
agreements for any extension of services internationally. Additionally there is regulation of aircraft 
maintenance standards and practices.  

• Events industry - Various occupational health and safety regulations and associated licensing 
requirements (such as electrical, forklift and vehicle licenses) apply to the management and 
production/technical management of the events industry. For example: ‘Restricted Electrical 
License’ (Electro technology training package qualification and government regulated license); 
‘Rigging License’ (government regulated license); and ‘Pyrotechnics License’ (Regulated by the 
Western Australian Government Dangerous Goods and Safety Branch). Off-site events, festivals 
etc. are also subject to strict State Government (e.g. DEC) and local Government policies and 
regulations. 

 
6. Gender/ Age Participation 
A large proportion of the Australian tourism and hospitality industry consists of a casual/ part-time 
workforce that is dominated by female workers.73 There are however certain positions that remain 
male-dominated, such as hotel managers, sommeliers and positions within the kitchen (i.e. chef).  

In terms of age, the industry is generally skewed towards a younger demographic. Many positions in 
the tourism and hospitality sectors require workers to be on their feet for long periods of time; work 
in busy, noisy, often hot environments; work at irregular hours doing shift work and be competent in 
using technology which can be unsuitable to older workers. 

 

7. Under-represented Groups Participation 
7.1. Indigenous 
According to the 2011 Census, 4.6% of Aboriginal persons (up from 4% in 2006) were employed in 
Accommodation and food services in WA, compared to 5.9% of the non-Aboriginal population that 
was employed in the industry in 2011.74  

The Western Australian Indigenous Tourism Operators Council (WAITOC) asserts that there are 
over 100 Aboriginal Tourism businesses around Western Australia, from cities and towns to the 
outback that are offering visitors a chance to learn more about Aboriginal culture.75 This figure is 
however not conclusive and FutureNow believes there could be untapped potential within this group.  

 

8. Major Challenges and Barriers 
8.1. Casual nature of the work 
The tourism and hospitality sectors are characterised by high levels of casual and part time work 
status which represents a challenge in terms of attracting suitable staff. Career pathways are less 
evident for casual work and spending on training for casual workers is risky for employers. The 
Tourism Labour force report of 2011 revealed that only 20 per cent of tourism businesses nationally 
implement structured career pathways76. A large contributing factor is the high number of small or 

                                                
73 Australian Bureau of Statistics (ABS), 5249.0 – Australian National Accounts: Tourism Satellite Account, 2013-14 
74 DTWD, Aboriginal Workforce Development Centre – Aboriginal Labour Force, Education and Training Profile 
75 WAITOC, Western Australian Indigenous Tourism Product Manual 2015, accessed 8 July 2015 
76 Deloitte Access Economics, Australian Tourism Labour Force Report, Labour Force Profile (Part 1), 2011 
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micro-sized businesses which do not have capacity to execute career pathways within the 
organisation.  

8.2. Skew towards younger workers 
Barriers to entry exist for mature aged workers in that the circumstances around many positions in 
the industry require younger workers. In particular challenges for mature aged workers are 
technological skills and in some cases the physical nature of the position (standing for long periods, 
working in hot environments and having to handle heavy objects).  

8.3. Industry Image 
The perception that jobs in the industry don’t offer long-term career prospects prevails. While some 
stakeholders suggest offering more work experience placements as one way to introduce people to 
the possibilities of the industry, there are others that feel work experience placements are not 
appropriate or are burdensome for the hospitality industry. School students are often only able to 
attend the work place during school hours, which are not the traditional service hours in restaurants 
and cafes. As a result, students do not get exposed to what really happens during busy service 
shifts. Some stakeholders say that their experiences with work experience students have been 
negative as some students do not display passion for their work or learning, are not punctual and 
often are lazy.    

The 2012 Food For Thought report provided a workforce development report for the Tourism and 
Hospitality Industry in Western Australia and makes a number of recommendations to grow the 
hospitality workforce. 77 

It is FutureNow’s role to act on the recommendations of the Food For Thought report, and the 
overarching message in the report was for the tourism and hospitality industry to be seen as a 
career industry in Western Australia as it is in many other countries and cultures. The report outlined 
9 recommendations. The following recommendations address industry image and the need to attract 
people into the industry who would not have considered a career in this sector: 

• Recommendation 1: A campaign conducted promoting the Tourism and Hospitality Industry as a 
career of choice. 

• Recommendation 2: Develop strategies to create a culture that is positive for the industry, about 
the industry and the people working within it. 

• Recommendation 4: A focus on Workforce Development must be actioned for the industry. 

8.4. Low retention and apprenticeship completion rates 
Approximately half of all apprenticeship contracts in the trades are not completed and the rate is 
intensified in terms of the Commercial Cookery apprenticeship. A literature review conducted by the 
National Centre for Vocational Education Research (NCVER) in June 2014 which drew together 
various research and data found that the most common reasons for not completing are employment-
related, including not getting on with the boss or other people at work, poor working conditions, low 
pay and not being happy with the on-the-job training.78 Local industry stakeholders and Western 
Australian training providers support this claim while adding that transport and accommodation 
issues, especially prevalent in regional areas, also contribute towards the low completion rate in 
WA.  

Popular cooking TV shows have also been attributed with creating growth in the industry; both in 
terms of elevating consumer consciousness (leading to greater numbers dining in restaurants, in 
turn leading to greater numbers of restaurant openings) and attracting prospective workers. 
However, industry stakeholders and training providers state that these shows can be misleading to 
young workers. The low completion rate and more recently the decline in commercial cookery 
apprenticeship commencements may be testament to this. The Industry has termed this the 
‘MasterChef effect’, where the idea of fame is more attractive, outweighs the degree of passion an 
apprentice should inherently have and skews a prospective worker’s expectations.  

                                                
77 Andrea Mitchell MLA, Food for Thought Report, Training and workforce Development for the Hospitality and Tourism Industry, 

September 2012 
78National Vocational Education And Training Research Program, Occasional Paper, Understanding the non-completion of apprentices, 
June 2014 
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FutureNow asserts that local in-depth research is required for the hospitality qualifications at a 
regional level to understand the drivers of non-completion in hospitality apprenticeships and 
traineeships in WA. FutureNow is well placed to undertake such consultation to identify strategies to 
improve the numbers of people undertaking and completing a commercial cookery apprenticeship. 

8.5. Lack of workforce development within businesses 
The Global Talent Trends and issues for the Travel & Tourism Sector report showed that many 
employers do not have a strategy in place to address talent challenges, as many are small or micro 
organisations and don’t have the capacity to take on that function. Some businesses do not invest in 
staff up-skilling, as it is expensive and risky with the transient nature and high turnover 
characteristics of the workforce. Furthermore, there is a lack of training to nurture middle managers 
and a lack of relevant opportunities or career pathways.79 

8.6. Government Policy and Legislation 

• Visa changes 

The Commonwealth Budget 2015 indicated that the tax-free threshold for working holiday visas 
(Working Holiday 417 and Work and Holiday 462) may be removed, forcing working holiday 
makers to pay tax on every dollar earned. It is reported that this will lead to potential workers 
rejecting Australia for other countries such as New Zealand, Canada, the UK and South Africa or 
a rise in underhanded activities – which stakeholders in regional areas are concerned will impact 
on their ability to operate and ultimately affect regional tourism.80 

On the other hand, there is the initiative to make 5000 visa places available to Chinese youth to 
visit and work in Australia.81 

• Modern Award amendments 

Changes to the Restaurant industry and Hospitality Industry (General) Awards which force 
employers to take of the training costs associated with apprentices and trainees also presents a 
barrier for some businesses to take on such workers. 

 

9. New and Emerging Skills 
9.1. Technology 
Technology must be embraced. Consumer demand is leading to commercial activity in the tourism, 
travel, hospitality and events sectors being conducted online. In addition, the widespread use of 
social media in the sharing of travel experiences, destinations, food & restaurants and attendance at 
concerts & festivals supports the need for technological engagement in the industry and dictates that 
workers have to be digitally competent. Almost half (47.1%) of accommodation and food services 
businesses in Australia had a social media presence in 2013-14, well above the average of 30.8% 
across all industries.82 However, issues such as a lack of digital literacy amongst many sectors of 
the industry endure and need to be addressed through the provision of training of maintaining a 
website and using social media within the business.  

Connectivity also places strain on tourism providers operating at optimal levels. In regional areas, 
internet connection is sporadic and operators feel disadvantaged as they cannot rely on the internet 
for bookings and fear they miss out to competitors from larger organisations that are perceived as 
being able to fund better connectivity or competitors in other regions. According to ABS data, 94.7% 
of businesses had internet access in 2013-14 but the lowest rate was in the accommodation and 
food services industry at 85% penetration.83 

                                                
79 World Travel and Tourism Council, Global Talent Trends and issues for the Travel & Tourism Sector report, January 2015 
80 http://www.aph.gov.au/About_Parliament/Parliamentary_Departments/Parliamentary_Library/pubs/rp/BudgetReview201516/Holiday 
81 http://www.minister.border.gov.au/michaeliacash/2015/Pages/work-and-holiday-visa-a-hit-on-chinese-social-media.aspx 
82 Australian Bureau of Statistics, 8129.0 - Business Use of Information Technology, 2013-14, accessed 7 August 2015 
83 Australian Bureau of Statistics, 8129.0 - Business Use of Information Technology, 2013-14, accessed 7 August 2015 

http://www.aph.gov.au/About_Parliament/Parliamentary_Departments/Parliamentary_Library/pubs/rp/BudgetReview201516/Holiday
http://www.minister.border.gov.au/michaeliacash/2015/Pages/work-and-holiday-visa-a-hit-on-chinese-social-media.aspx
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Table 3 - Occupations in Demand: Submission to State Priority Occupation List (SPOL) 2015 
Submission to SPOL2015 

Occupation 
Descriptor 
(ANZSCO 
Code) 

Summary SPOL 
Priority 

Chef 

(351311) 

Critical skills shortages exist for all levels within the Chef occupation (e.g. 
Apprentice Chef; Commis Chef; Chef de Partie; Chef de Cuisine; Demi Chef; 
Sous Chef; or Executive Chef) in both metropolitan and regional Western 
Australia, as demonstrated by the perpetual high level of vacancies listed on 
SEEK and AHA(WA) websites.  

Of concern is the shortage of apprentice chefs, with 100 fewer people 
commencing a cookery apprenticeship in 2014 compared with 2013.  

Despite the downturn in the resources sector, industry representatives agree 
that the State is still undergoing a period of growth and will continue to do so 
for a number of years to come. It is argued that due to the downturn and the 
fall of the Australian dollar, discretionary spend at home will increase, and the 
benefits will be seen in the services sector, particularly tourism and hospitality. 
The State’s hotel sector is flourishing, and with new hotels under construction, 
numerous new restaurants and bars and other tourism precincts being 
developed (e.g. Elizabeth Quay, Perth Stadium, Riverbank, etc.), chef 
positions will continue to be in high demand.  

Although decreased, it is reported that recruitment for FIFO chefs/cooks still 
shows demand in the regions. In addition, of the chefs that have left remote 
sites as a result of the resources decline, many are returning to their homes in 
the eastern states or New Zealand, signifying a potential skill drain from the 
Western Australian hospitality industry. 

State 
Priority 2A 

Café or 
restaurant 
manager 

(141111) 

 

Industry reports a critical demand for restaurant and café managers, 
particularly in Perth. On the SEEK job search website, on 18 March 2015, 97 
café or restaurant manager positions were advertised, with 78 in Perth and 19 
in regional WA.  

There is no standard qualification requirement for entry into café or restaurant 
management positions; although a certificate qualification in hospitality is 
viewed favourably. Anecdotal evidence, supported by local industry shows that 
skill shortages are most critical with respect to customer service and people 
management and requires immediate action. 

The 2011 Tourism Labour Force modelling conducted by Deloitte Access 
Economics indicated that café and restaurant manager is an occupation in 
greatest demand in all tourism centres across the State. In regions where 
seasonality is an issue, café and restaurant managers are difficult to recruit 
and retain. As identified in FutureNow’s Workforce Development Plan, August 
2014, businesses experience difficulties in retaining staff in regional areas such 
as Broome and the South West. As a result, casual labour and working holiday 
makers (WHM) are often relied on and businesses are therefore reluctant to 
invest in training. 

State 
Priority 2B 

Pastry Cook; 
Patissier; 
Pastry Chef; 
Cake 
Decorator. 
(351112) 

There are insufficient numbers enrolled in Certificate III in Patisserie. The most 
recent information provided by DTWD Cognos data shows that only two 
apprenticeships for Certificate III in Patisserie were commenced in 2014. This 
level of supply will not meet demand going forward and with new hotel (and 
associated services including restaurants and cafes) developments, there will 
be a severe shortage of pastrycooks.  On seek on the 18th of March 2015, 
there were 30 advertised vacancies for pastrycooks. 

Priority 3 
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Submission to SPOL2015 
Occupation 
Descriptor 
(ANZSCO 
Code) 

Summary SPOL 
Priority 

Hotel or motel 
manager 

(141311) 

There is a critical demand for hotel or motel managers in Western Australia. 
On the SEEK job search website, on 18 March 2015, 109 hotel or motel 
manager positions were advertised, with 82 in Perth and 27 in regional WA. 
This level of demand is unchanged from March 2014 which indicates nothing 
has been done to address the demand. This occupation requires at least an 
Advanced Diploma of Hospitality with some years gaining industry experience. 
Most recent DTWD Cognos data shows that 22 people enrolled in an 
Advanced Diploma of Hospitality in 2013, which is clearly insufficient to meet 
demand. 

The AHA(WA) urge that hospitality positions such as hotel or motel managers 
should always be on the demand list for SPOL (Source: Independent Review 
of Integrity in the subclass 457 Programme, AHA Recommendations, 30th April 
2014). AHA(WA) also asserts that hotel or motel manager is included on the 
Victorian State Nomination List and the New South Wales Skilled Nominated 
Migration List and similarly should be included on Western Australia’s SPOL. 

Hotel or motel managers are difficult to recruit and retain in regions with 
seasonality issues. Reliance on casual labour and working holiday makers 
(WHM) in these regions provides less than adequately skilled workers for a 
hotel or motel manager positions. Demand will grow and Industry will look to 
employ from the domestic market and highly experienced international hotel 
managers. 

Currently, ten projects (hotels and the associated facilities such as restaurants, 
bars, conference facilities, etc.) and 1,602 hotel rooms are committed to enter 
the Perth CBD (including Burswood) between 2015 and 2018 requiring highly 
qualified hotel managers. 

Priority 3 

Cook 

(351411) 

Skills shortages exist for Cooks in both metropolitan and regional Western 
Australia, as demonstrated by the perpetual high level of vacancies listed on 
SEEK and AHA(WA) websites. On SEEK, an average of 320 cook positions 
are advertised at any given time, comprising ~260 in Perth and ~60 in regional 
WA. A similar breakdown is noted on the AHA(WA) website with ~190 cook 
vacancies listed in Perth and an additional ~75 in regional WA. 

A cook is employed across businesses including restaurants, cafes and 
takeaway food, pubs and bars, hotels, motels, other accommodation and 
hospitality clubs, as well as the mining and health sectors. This job role is the 
entry level occupation into the hospitality industry and excludes chefs, but also 
fast food cooks and kitchenhands. This occupation requires 3 years in training 
before entering the industry as a qualified trade cook, although according to 
seek.com.au, vacancies are advertised for cooks without any formal 
qualifications, suggesting unskilled workers providing substandard service. At 
the same time, cook often performs similar duties to that of a chef and in 
Western Australia, a Certificate III in Commercial Cookery Apprenticeship 
states Chef as the qualification on the trade certificate.  

Other 
identified 
occupation 

Caravan park 
and camping 
ground 
manager 

(141211) 

This is a small occupation; however there is a shortage of skilled and qualified 
managers. 

The geographic locations of most caravan parks create skill shortages in 
regional WA. An industry representative notes that it is difficult to attract young 
workers to remote caravan park and camping grounds and existing workers 
are unable to access training in a timely and cost effective manner. 

Other 
identified 
occupation 
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Submission to SPOL2015 
Occupation 
Descriptor 
(ANZSCO 
Code) 

Summary SPOL 
Priority 

Hotel service 
manager 
(431411) 

Hotel Service Managers supervise and coordinate the activities of hotel service 
workers and are not to be confused with Hotel or Motel Managers. 

Just as there is a critical demand for hotel or motel managers in Western 
Australia, there is high demand for hotel service managers. On the SEEK job 
search website, on 18 March 2015, 70 hotel service manager positions were 
advertised, with 51 in Perth and 19 in regional WA. This level of demand is 
unchanged from March 2014 which indicates nothing has been done to 
address the demand. Recent data from DTWD Cognos suggests there are 
over 500 enrolments in Certificate IV in Hospitality traineeships that hotel 
service manager positions will be filled provided the occupation of hotel service 
manager is adequately promoted. 

As with all hospitality positions, hotel service managers are difficult to recruit 
and retain in regions with seasonality issues. Demand will grow and Industry 
will look to employ from the domestic market and highly experienced 
international hotel managers. 

Other 
identified 
occupation 

Licensed club 
manager 
(141411) 

There is no unmet demand for this occupation currently in WA. Not 
identified 
as a priority 

Travel agency 
manager 
(142116) 

There is no unmet demand for this occupation currently. Not 
identified 
as a priority 

Conference 
and event 
organiser 
(149311) 

At the time of submission to SPOL, there was not a significant demand for 
conference or event managers. On SEEK, dated 18th March 2015 there are 59 
Event Manager and 16 conference manager roles advertised in WA. This 
represents a considerable decline compared to the 264 vacancies advertised 
in March 2014. Most recent DTWD Cognos data shows that there were over 
330 enrolments in Certificate III in Events which indicates supply is able to 
meet demand.  

Demand for conference or event organisers may grow in the next few years, 
most likely due to new hotels and business event venues which are set to 
increase conference attendees by 4.000 per day in Perth by 2018.  

Not 
identified 
as a priority 

Bar attendant 
(431111) At the time of submission to SPOL there was no unmet demand for this 

occupation. 
Not 
identified 
as a priority 

Waiter 
(431511) At an overall level, there is no unmet demand for the occupation of waiter. 

However, anecdotal evidence supported by local industry information shows 
that there are critical skill shortages in terms of customer service which 
requires immediate action. 

Other 
identified 
occupation 

Hotel or motel 
receptionist 
(542113) 

At the time of submission to SPOL there was no unmet demand for this 
occupation. 

Not 
identified 
as a priority 

Tour guide 
(451412) Overall, there is no unmet demand for this occupation in WA, although it may 

grow in years to come. On seek on the 18th March 2015 there were five 
vacancies for tour guides. However, since 2012 there have not been any 
enrolments in a Certificate III in Tourism (Guiding), which is cause for concern 
for industry representatives. 

Not 
identified 
as a priority 
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SPOL Priority Categories84 

• State Priority 1: highest priority occupation. Will generally be of the highest skill level (critical 
occupations), statistically ranked very highly and experiencing unmet demand.  

• State Priority 2A: second highest level of priority. Of highest skill level and statistically ranked 
very highly meaning that it is desirable to maintain supply in these occupations, but not 
experiencing unmet demand.  

• State Priority 2B: second highest level of priority. Not necessarily highest skill levels, but will be 
statistically ranked very highly and are experiencing unmet demand.  

• Priority 3: third tier and represent industry or regional-level priority occupations. Tend to be 
either occupations experiencing unmet demand or highly-skilled occupations. Statistically, ranked 
at a lower level than State priorities. 

• Other Identified Occupation: occupations where issues have been identified through 
consultations across various industries or regions; however there is not enough evidence to 
support widespread unmet demand or other, non-market factors which would see elevation to a 
priority status. These occupations are being closely monitored by DTWD for any evidence which 
may see them elevated to a priority status in the future. 

• Not identified as a priority: No current issues identified relating to the labour market, higher 
education, VET or migration in Western Australia. 

 

10. Workforce Development Opportunities 
A number of initiatives have been proposed and adopted to address shortages within the tourism 
and hospitality industries. 

 

• In a paper delivered at the National Centre for Vocational Education Research (NCVER) the 
capabilities of the travel, tourism and hospitality workforce, can be harnessed through 
investigating alternative labour sources which include mature aged workers; workers from 
overseas, particularly in peak seasons; part-time workers and to a lesser extent, workers with a 
disability.85 

• The Seasonal Worker Programme which offers supplementary seasonal labour from participating 
island nations (Fiji, Kiribati, Nauru, Papua New Guinea, Samoa, Solomon Islands, Timor-Leste 
Tonga, Tuvalu and Vanuatu) to accommodation operators in the northern parts of Western 
Australia86 will assist in reducing seasonal skills drain in regional areas. It does however need to 
be accessible to small and newly established operators as eligibility criteria stipulate employers 
must have been in operation for at least five years and have a record of compliance with 
immigration87 thereby making it difficult for new entrants to access skilled workers in regions 
afflicted by seasonal workforce shortages. Positively though, the Government plans to expand 
the Seasonal Worker Programme to other tourism sectors in northern Western Australia.88   

• Service Skills Australia has set up the National Workforce Development Fund to help individual 
enterprises and industry sectors expand their workforce capacity by providing employers and 
workers the opportunity to enhance their skills through formal training. The fund, supported by the 
Australian Government as well as the private sector, also helps to recruit and retain quality staff 
in the service industries.  

By developing managerial skills as part of formal training, employees receiving the training 
started to view roles within the Travel & Tourism industry as a more viable long-term career path. 
With education and labour organisations involved in the fund, participants were given the option 

                                                
84 DTWD, State Priority Occupation List – Summary and Results, July 2015  
85 NCVER Conference paper, Building the capabilities of the travel, tourism and hospitality workforce, Feb 2015 
86 Australian Government, Department of Employment, Seasonal Worker Programme, 19 June 2015 
87 Australian Government, Department of Employment, New arrangements for contractors interested in becoming approved under the 

Seasonal Worker Programme, 17 March 2015 
88 Australian Government, White Paper on Developing Northern Australia  
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of a range of training and development opportunities including accredited courses, traineeships, 
apprenticeships, workshops, short courses, non-accredited training and blended learning.89 

• The perception that jobs in tourism and hospitality don’t offer long-term career prospects can also 
present an opportunity for the industry.  Service Skills Australia in their Environmental Scan 
recommend that clear career paths within the industry be developed and promoted to students as 
well as their parents and teachers, who are often the ones precluding students from pursuing a 
career in the industry.90  

Additionally, based on stakeholder feedback, promotion of careers in the industry should target 
younger workers more closely. The assertion is that the portrayal should more fun and highlight 
that in tourism, hospitality and events, it is possible to run your own business and in doing so 
have the opportunity to perform a wide range of skills across a variety of industries. For example, 
owning and running a bar or café goes beyond food and beverage service skills; the owner will 
need a range of skills from a variety of business and creative disciplines (i.e. accounting, 
technology, HR management, menu planning, ingredient selection and interior decorating). 
FutureNow believes finding a balance between career opportunities and the training pathways to 
get there is essential in the promotion of the industry and supports Service Skills Australia in the 
development of career paths. 

• Assistant Minister for Immigration and Border Protection, Senator the Hon Michaelia Cash, has 
agreed to an industry labour agreement for chefs and cooks within the fine dining restaurant 
sector. The Minister also agreed to include trade waiters following the national endorsement of 
this occupation. This agreement will provide fine dining establishments with access to semi and 
high skilled overseas workers in occupations in critical shortage.91  

• Another area of opportunity lies in re-establishing FutureNow’s Hospitality Ambassador Program 
to start visiting secondary school students across the State again. The Program has been put on 
hold for the first half of 2015. The focus will remain on young, qualified chefs sharing their training 
journey and demonstrating culinary skills to school students, providing a realistic, inspiring 
snapshot of the industry. There is also scope to consider other audiences, such as VET in 
schools hospitality teachers, and other qualified chefs as a retention measure. 

 

11. VET Training Data  
 
Table 4: Tourism, Travel and Hospitality Apprenticeship and Traineeship Commencements vs. Completions92 

   Commencements Completions 
2009 1,716 113 
2010 2,179 814 
2011 2094 993 
2012 3248 986 
2013 3455 1415 
2014 3368 2013 
% Change 2014/13 -2.5%  42.3% 

 

 
  

                                                
89 World Travel & tourism Council, Global Talent trends and issues for the travel and tourism sector – Jan 2015 
90 Service Skills Australia Environmental Scan 2015 Tourism, Travel and Hospitality 
91 New Template Labour Agreement for Fine Dining Restaurants 
92 DTWD COGNOS Data, June2015 
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Table 5: VESU (Institutional-based learning) Course Enrolments for Travel, Tourism and Holiday Parks 
Qualifications93 

Course Enrolments 2010 2011 2012 2013 2014 

% 
change 
2014/13 

SIT10107 Certificate I in Tourism (Australian 
Indigenous Culture) 3 11 14 12 0  
SIT10112 Certificate I in Tourism (Australian 
Indigenous Culture) 0 0 0 0 12 0.0% 
SIT20107 Certificate II in Tourism 142 138 239 98 5  
SIT20112 Certificate II in Tourism 0 0 0 10 70 -30.6% 
SIT30107 Certificate III in Tourism 142 169 162 99 3  
SIT30112 Certificate III in Tourism 0 0 0 4 126 25.2% 
SIT30207 Certificate III in Tourism (Retail Travel 
Sales) 193 196 104 0 0 N/A 
SIT30307 Certificate III in Tourism (Tour 
Wholesaling) 16 20 8 17 0 N/A 
SIT30212 Certificate III in Travel 0 0 25 99 0   
SIT31312 Certificate III in Travel 0 0 0 1 99 -1.0% 
SIT30407 Certificate III in Tourism (Visitor 
Information Services) 37 25 10 11 0 N/A 
SIT30507 Certificate III in Tourism (Guiding) 36 3 50 21 0 N/A 
SIT30512 Certificate III in Guiding 0 0 0 2 2  
SIT30513 Certificate III in Guiding 0 0 0 0 63 182.6% 
SIT31209 Certificate III in Holiday Parks and 
Resorts 0 0 0 0 0  
SIT31212 Certificate III in Holiday Parks and 
Resorts 0 0 0 0 0 N/A 
SIT40107 Certificate IV in Tourism (Guiding) 1 1 0 0 0 N/A 
SIT40207 Certificate IV in Tourism 65 76 104 88 7 -92.0% 
SIT40212 Certificate IV in Travel and Tourism 0 0 0 0 15 N/A 
SIT50107 Diploma of Tourism 114 103 84 107 12 -88.8% 
SIT50112 Diploma of Travel and Tourism 0 0 0 12 44 266.7% 
SIT60107 Advanced Diploma of Tourism 15 22 24 43 9 -79.1% 
Total  764 764 824 624 467 -25.2% 

 
Table 6: SIT Traineeship Commencements for Travel, Tourism and Holiday Parks Qualifications 2013-
Q1/2015 94 

Traineeship Commencements 
2013 2014 2015 % 

change 
2014/13 

% 
change 
2015 Q1/ 
2014 Q1 Q1 Q2 Q3 Q4 TOTAL Q1 Q2 Q3 Q4 TOTAL Q1 

Certificate II in Tourism (SIT20112) 0 1 1 5 7 0 4 0 9 13 0 86% 0% 
Certificate III in Guiding (SIT30513) 0 0 0 0 0 0 0 0 0 0 1 0% 0% 
Certificate III in Holiday Parks and 
Resorts (SIT31209) 1 3 3 0 7 0 0 0 0 0 0     
Certificate III in Holiday Parks and 
Resorts (SIT31212) 0 0 0 2 2 0 4 4 7 15 3 67% 0% 
Certificate III in Tourism (SIT30107) 3 0 1 0 4 0 0 0 0 0 0     
Certificate III in Tourism (SIT30112) 0 1 0 6 7 2 1 4 4 11 2 0% 0% 
Certificate III in Travel (SIT30212) 61 69 64 6 200 0 0 0 0 0 0     
Certificate III in Travel (SIT31312) 0 3 0 50 53 74 86 76 49 285 79 13% 6.8% 
Certificate IV in Travel and Tourism 
(SIT40212) 0 0 63 33 96 32 21 51 3 107 29 11% -9.4% 
Total  65 77 132 102 649 108 116 135 72 742 114 14% 5.6% 

 
  

                                                
93 DTWD COGNOS Data, June2015 
94 DTWD COGNOS Data, June2015 
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Table 7: SIT Traineeships In Training for Travel, Tourism and Holiday Parks Qualifications 2013-Q1/2015 95 

Traineeships In Training 
2013 2014 2015 % 

change 
2014/13 

% 
change 
2015 Q1/ 
2014 Q1 Q1 Q2 Q3 Q4 TOTAL Q1 Q2 Q3 Q4 TOTAL Q1 

Certificate II in Tourism (SIT20107) 11 3 1 0 0 0 0 0 0 0 0   
Certificate II in Tourism (SIT20112) 0 1 2 7 7 6 5 5 11 11 10 57.1% 66.7% 
Certificate III in Tourism (Guiding) 
(SIT30507) 0 0 0 0 0 0 0 0 0 0 0   
Certificate III in Guiding (SIT30513) 0 0 0 0 0 0 0 0 0 0 1 0.0% 100.0% 
Certificate III in Holiday Parks and 
Resorts (SIT31209) 6 6 7 5 5 5 5 1 0 0 0   
Certificate III in Holiday Parks and 
Resorts (SIT31212) 1 1 1 3 3 1 5 9 14 14 16 75.0% 166.7% 
Certificate III in Tourism (Retail Travel 
Sales) (SIT30207) 62 10 1 1 1 0 0 0 0 0 0 -100% 0.0% 
Certificate III in Tourism (SIT30107) 3 3 3 3 3 3 0 0 0 0 0   
Certificate III in Tourism (SIT30112) 0 1 1 7 7 9 3 4 7 7 7 -30.0% -41.7% 
Certificate III in Tourism (Visitor 
Information Services) (SIT30407) 7 8 6 5 5 4 1 0 0 0 0 -100% -100.0% 
Certificate III in Travel (SIT30212) 165 210 204 139 139 89 5 5 3 3 3   
Certificate III in Travel (SIT31312) 0 3 3 53 53 117 182 230 216 216 242 14.1% 18.9% 
Certificate IV in Travel and Tourism 
(SIT40212) 0 0 61 86 86 103 106 133 121 121 136 18.4% 32.0% 
Total  255 246 290 309 309 337 312 387 372 372 415 20.4% 23.1% 

 
Table 8: SIT Traineeships Completed for Travel, Tourism and Holiday Parks Qualifications 2013-Q1/2015 96 

Traineeships Completed 
2013 2014 2015 % 

change 
2014/13 

% 
change 
2015 Q1/ 
2014 Q1 Q1 Q2 Q3 Q4 TOTAL Q1 Q2 Q3 Q4 TOTAL Q1 

Certificate II in Tourism (SIT20107) 0 7 2 0 9 0 0 0 0 0 0   
Certificate II in Tourism (SIT20112) 0 0 0 0 0 1 5 0 3 9 0 0.0% -100.0% 
Certificate III in Holiday Parks and 
Resorts (SIT31209) 1 3 2 2 8 0 0 4 1 5 0   
Certificate III in Holiday Parks and 
Resorts (SIT31212) 0 0 0 0 0 0 0 0 0 0 1 -37.5% N/A 
Certificate III in Tourism (Retail Travel 
Sales) (SIT30207) 47 49 1 0 97 0 0 0 0 0 0 -100.0% N/A 
Certificate III in Tourism (SIT30107) 0 0 0 0 0 0 3 0 0 3 0   
Certificate III in Tourism (SIT30112) 0 0 0 0 0 0 5 2 0 7 1   
Certificate III in Tourism (Visitor 
Information Services) (SIT30407) 0 2 2 1 5 1 3 1 0 5 0 200.0% 0.0% 
Certificate III in Travel (SIT30212) 1 13 49 59 122 45 83 0 1 129 0   
Certificate III in Travel (SIT31312) 0 0 0 0 0 0 7 7 45 59 42 54.1% -6.7% 
Certificate IV in Travel and Tourism 
(SIT40212) 0 0 0 0 0 0 0 0 2 2 1 N/A N/A 
Total  49 74 56 62 241 47 106 14 52 219 45 -9.1% -4.3% 

 
  

                                                
95 DTWD COGNOS Data, June2015 
96 DTWD COGNOS Data, June2015 
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Table 9: School Curriculum and Standards Authority Statistics for Tourism Qualifications 2013-201497 

VET In School Hospitality Qualifications 
2013 Completions 2014 Completions % 

change 
2014/13 Full Partial Total Full Partial Total 

SIT10112 Certificate I in Tourism (Australian 
Indigenous Culture) 4 4 8 17 3 20 150.0% 
SIT20107 Certificate II in Tourism 216 165 381 38 13 51   
SIT20112 Certificate II in Tourism 0 0 0 116 137 253 -16.7% 
SIT30107 Certificate III in Tourism 55 24 79 0 2 2   
SIT30112 Certificate III in Tourism 0 0 0 20 51 71 -7.6% 
Total   468     397 -15.2% 

 
  

                                                
97 School Curriculum and Standards Authority of Western Australia, 2015 
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Table 10: VESU (Institutional-based learning) Course Enrolments for Hospitality Qualifications98 

Course Enrolments 2010 2011 2012 2013 2014 

% 
change 
2014/13 

SIT10207 Certificate I in Hospitality 326 88 14 180 0  
SIT10212 Certificate I in Hospitality 0 0 0 2 106  
SIT10213 Certificate I in Hospitality 0 0 0 0 71 -2.7% 
SIT10307 Certificate I in Hospitality (Kitchen 
Operations) 286 247 191 162 0 N/A 
SIT20207 Certificate II in Hospitality 507 559 714 437 6  
SIT20212 Certificate II in Hospitality 0 0 0 15 204  
SIT20213 Certificate II in Hospitality 0 0 0 0 136 -23.5% 
SIT20307 Certificate II in Hospitality (Kitchen 
Operations) 270 544 615 371 30  
SIT20312 Certificate II in Kitchen Operations 0 0 0 11 444 24.1% 
SIT20407 Certificate II in Hospitality (Asian 
Cookery) 0 0 0 0 0 N/A 
SIT30707 Certificate III in Hospitality 634 749 790 581 49  
SIT30712 Certificate III in Hospitality 0 0 0 0 177  
SIT30713 Certificate III in Hospitality 0 0 0 0 71 -48.9% 
SIT30807 Certificate III in Hospitality 
(Commercial Cookery) 372 395 366 531 59  
SIT30812 Certificate III in Commercial Cookery 0 0 0 0 191  
SIT30813 Certificate III in Commercial Cookery 0 0 0 0 240 -7.7% 
SIT30907 Certificate III in Hospitality (Asian 
Cookery) 9 30 20 25 1  
SIT30912 Certificate III in Asian Cookery 0 0 0 0 11  
SIT30913 Certificate III in Asian Cookery 0 0 0 0 5 -32.0% 
SIT31007 Certificate III in Hospitality (Catering 
Operations) 0 0 0 2 0  
SIT31012 Certificate III in Catering Operations 0 0 0 0 0  
SIT31013 Certificate III in Catering Operations 0 0 0 0 1 -50.0% 
SIT31107 Certificate III in Hospitality (Patisserie) 0 23 69 59 20  
SIT31112 Certificate III in Patisserie 0 0 0 0 26  
SIT31113 Certificate III in Patisserie 0 0 0 0 42 49.2% 
SIT40307 Certificate IV in Hospitality 385 302 272 358 62  
SIT40312 Certificate IV in Hospitality 0 0 0 0 94  
SIT40313 Certificate IV in Hospitality 0 0 0 0 83 -33.2% 
SIT40407 Certificate IV in Hospitality 
(Commercial Cookery) 6 2 3 16 2  
SIT40412 Certificate IV in Commercial Cookery 0 0 0 0 29  
SIT40413 Certificate IV in Commercial Cookery 0 0 0 0 25 250.0% 
SIT40507 Certificate IV in Hospitality (Asian 
Cookery) 0 1 1 0 0  
SIT40512 Certificate IV in Asian Cookery 0 0 0 0 1  
SIT40513 Certificate IV in Asian Cookery 0 0 0 0 0 N/A 
SIT40707 Certificate IV in Hospitality (Patisserie) 19 56 67 96 40  
SIT40712 Certificate IV in Patisserie 0 0 0 0 15  
SIT40713 Certificate IV in Patisserie 0 0 0 0 38 -3.1% 
SIT50307 Diploma of Hospitality 154 338 217 102 8  
SIT50312 Diploma of Hospitality 0 0 0 1 41  
SIT50313 Diploma of Hospitality 0 0 0 0 42 -11.7% 
SIT60307 Advanced Diploma of Hospitality 32 56 50 22 0  
SIT60312 Advanced Diploma of Hospitality 0 0 0 0 8  
SIT60313 Advanced Diploma of Hospitality 0 0 0 0 8 -27.3% 
Total  3,000 3,390 3,389 2,971 2,386 -19.7% 

 
  

                                                
98 DTWD COGNOS Data, June2015 
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Table 11: SIT Apprenticeship / Traineeship Commencements for Hospitality Qualifications 2013-Q1/2015 99 

Apprenticeship / Traineeship 
Commencements 

2013 2014 2015 % 
change 
2014/13 

% 
change 
2015 Q1/ 
2014 Q1 Q1 Q2 Q3 Q4 TOTAL Q1 Q2 Q3 Q4 TOTAL Q1 

Certificate II in Hospitality (Kitchen 
Operations) (SIT20307) 18 21 16 3 58 0 0 0 0 0 0     

Certificate II in Kitchen Operations 
(SIT20312) 2 1 4 4 11 18 14 14 24 70 15 1.4% -16.7% 

Certificate II in Hospitality (SIT20207) 36 9 9 3 57 0 0 0 0 0 0     
Certificate II in Hospitality (SIT20212) 1 0 3 10 14 10 0 0 0 10 0     
Certificate II in Hospitality (SIT20213) 0 0 2 1 3 19 19 50 42 130 53 89.2% 82.8% 
Certificate III in Asian Cookery 
(SIT30912)* 0 0 0 9 9 0 4 1 0 5 0     

Certificate III in Asian Cookery 
(SIT30913)* 0 0 0 12 12 2 4 1 1 8 3 -38.1% 50.0% 

Certificate III in Hospitality 
(Commercial Cookery) (SIT30807)* 134 105 56 25 320 15 13 13 9 50 6     

Certificate III in Commercial Cookery 
(SIT30812)* 20 22 26 48 116 41 23 9 2 75 1     

Certificate III in Commercial Cookery 
(SIT30813)* 17 25 26 52 120 70 90 90 102 352 128 -14.2% 7.1% 

Certificate III in Hospitality (Patisserie) 
(SIT31107)* 4 4 1 0 9 0 0 0 0 0 0     

Certificate III in Patisserie (SIT31113)* 1 0 2 1 4 1 0 0 1 2 4 -84.6% 300% 
Certificate III in Catering Operations 

(SIT31012) 0 2 0 3 5 0 0 0 0 0 0     

Certificate III in Catering Operations 
(SIT31013) 0 0 0 0 0 0 2 0 0 2 0 -60.0% 0% 

Certificate III in Hospitality (SIT30707) 272 207 119 59 657 0 0 0 0 0 0     
Certificate III in Hospitality (SIT30712) 25 109 340 285 759 220 37 11 0 268 0     
Certificate III in Hospitality (SIT30713) 7 5 17 47 76 160 295 449 483 1,387 532 10.9% 40.0% 
Certificate IV in Hospitality (SIT40307) 74 174 58 18 324 0 0 0 0 0 0     
Certificate IV in Hospitality (SIT40312) 4 89 137 124 354 67 8 2 0 77 0     
Certificate IV in Hospitality (SIT40313) 0 23 90 50 163 41 189 151 116 497 144 -31.7% 33.3% 
Total  615 796 906 754 3,071 664 698 791 780 2,933 886 -4% 33.4% 

• *Apprenticeship 

Commencements in Commercial Cookery apprenticeships dropped from 590 in 2013 to 492 in 
2014 (-16.6%). In 2014, there were 13 Asian Cookery; 2 Patisserie and 477 Commercial Cookery 
apprenticeships commenced, dropping 38%; 85% and 14% respectively from 2013.  

In terms of regional breakdown, the 2014 drop in apprenticeship commencements was driven by 
the metropolitan area. In 2014, 318 individuals commenced a cookery apprenticeship while 
residing in Perth (down 26% from 2013) and 174 in regional Western Australia in 2014 (up 8% 
from 2013).  

 
  

                                                
99 DTWD COGNOS Data, June2015 
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Table 12: SIT Apprenticeships / Traineeships In Training for Hospitality Qualifications 2013-Q1/2015 100 

Apprenticeships / Traineeships In 
Training 

2013 2014 2015 % 
change 
2014/13 

% 
change 
2015 Q1/ 
2014 Q1 

Q1 Q2 Q3 Q4 TOTA
 Q1 Q2 Q3 Q4 TOTA

 Q1 

Certificate II in Hospitality (Kitchen 
Operations) (SIT20307) 43 52 43 22 22 14 1 1 0 0 0   
Certificate II in Kitchen Operations 
(SIT20312) 2 2 5 7 7 24 36 35 43 43 48 82.8% 13.2% 
Certificate II in Hospitality (SIT20207) 71 56 46 19 19 11 6 2 0 0 0   
Certificate II in Hospitality (SIT20212) 2 2 4 13 13 20 13 4 0 0 0   
Certificate II in Hospitality (SIT20213) 0 0 2 3 3 22 39 73 90 90 122 157.1% 130.2% 
Certificate III in Asian Cookery 
(SIT30912)* 0 0 0 7 7 1 3 3 0 0 0   
Certificate III in Asian Cookery 
(SIT30913)* 0 0 0 12 12 14 18 18 17 17 18 -10.5% 20.0% 
Certificate III in Hospitality 
(Commercial Cookery) (SIT30807)* 58 79 97 106 106 114 110 92 74 74 66   
Certificate III in Commercial Cookery 
(SIT30812)* 52 77 103 152 152 214 275 314 355 355 436   
Certificate III in Commercial Cookery 
(SIT30813)* 564 521 466 372 372 295 223 195 160 160 125 -6.5% 0.6% 
Certificate III in Hospitality (Patisserie) 
(SIT31107)* 13 14 14 12 12 10 8 6 5 5 4   
Certificate III in Patisserie (SIT31113)* 1 1 3 4 4 5 5 5 5 5 8 -37.5% -20.0% 
Certificate III in Catering Operations 
(SIT31012) 0 2 2 5 5 5 3 3 2 2 2   
Certificate III in Catering Operations 
(SIT31013) 0 0 0 0 0 0 2 2 0 0 0 -60.0% -60.0% 
Certificate III in Hospitality (SIT30707) 1,145 887 768 611 611 392 206 146 46 46 15   
Certificate III in Hospitality (SIT30712) 50 158 447 617 617 694 495 296 182 182 114   
Certificate III in Hospitality (SIT30713) 18 23 40 86 86 236 480 807 1,049 1,049 1,394 -2.8% 15.2% 
Certificate IV in Hospitality (SIT40307) 648 720 668 576 576 487 149 84 49 49 41   
Certificate IV in Hospitality (SIT40312) 8 97 214 302 302 313 268 196 153 153 113   
Certificate IV in Hospitality (SIT40313) 3 26 116 166 166 202 378 474 517 517 592 -31.1% -25.5% 
Total 2,678 2,717 3,038 3,092 3,092 3,073 2,718 2,756 2,747 2,747 3,098 -11.2% 0.8% 

 
  

                                                
100 DTWD COGNOS Data, June2015 



    Page 44 of 60 

Table 13: SIT Apprenticeship / Traineeship Completions for Hospitality Qualifications 2013-Q1/2015 101 

Apprenticeships / Traineeships 
Completed 

2013 2014 2015 % 
change 
2014/13 

% 
change 
2015 Q1/ 
2014 Q1 

Q1 Q2 Q3 Q4 TOTAL Q1 Q2 Q3 Q4 TOTA
 Q1 

Certificate II in Hospitality (Kitchen 
Operations) (SIT20307) 1 4 9 11 25 3 6 0 1 10 0   
Certificate II in Kitchen Operations 
(SIT20312) 0 0 0 0 0 0 0 9 3 12 6 -12.0% 100.0% 
Certificate II in Hospitality (SIT20207) 1 16 13 24 54 5 5 3 1 14 0   
Certificate II in Hospitality (SIT20212) 0 0 1 0 1 0 5 5 3 13 0   
Certificate II in Hospitality (SIT20213) 0 0 0 0 0 0 0 9 11 20 13 -14.5% 160.0% 
Certificate III in Hospitality 
(Commercial Cookery) (SIT30807)* 48 41 36 51 176 55 52 25 26 158 34   
Certificate III in Commercial Cookery 
(SIT30812)* 0 0 0 0 0 0 1 1 6 8 5   
Certificate III in Commercial Cookery 
(SIT30813)* 0 0 0 0 0 0 1 2 8 11 2 0.6% -25.5% 
Certificate III in Hospitality (Patisserie) 
(SIT31107)* 2 1 0 1 4 2 2 2 1 7 1   
Certificate III in Patisserie (SIT31113)* 0 0 0 0 0 0 0 0 0 0 1 75.0% 0.0% 
Certificate III in Catering Operations 
(SIT31012) 0 0 0 0 0 0 1 0 1 2 0   
Certificate III in Catering Operations 
(SIT31013) 0 0 0 0 0 0 0 0 0 0 0 N/A 0.0% 
Certificate III in Hospitality (SIT30707) 154 326 111 135 726 146 170 47 94 457 19   
Certificate III in Hospitality (SIT30712) 0 0 0 0 0 16 151 151 83 401 55   
Certificate III in Hospitality (SIT30713) 0 0 0 0 0 0 0 9 58 67 100 27.4% 7.4% 
Certificate IV in Hospitality (SIT40307) 29 47 44 66 186 63 306 58 26 453 2   
Certificate IV in Hospitality (SIT40312) 0 0 0 1 1 6 23 51 24 104 34   
Certificate IV in Hospitality (SIT40313) 0 0 0 0 0 0 2 16 36 54 30 226.7% -4.3% 
Total 235 435 214 289 1,173 296 725 388 382 1,791 302 52.7% 2.0% 

 
Table 14: School Curriculum and Standards Authority Statistics for Hospitality Qualifications 2013-2014102 

VET In School Hospitality Qualifications 
2013 Completions 2014 Completions % 

change 
2014/13 Full Partial Total Full Partial Total 

SIT10207 Certificate I in Hospitality 261 222 483 0 10 10   
SIT10212 Certificate I in Hospitality 5 2 7 60 125 185   
SIT10213 Certificate I in Hospitality 0 0 0 372 273 645 71.4% 
SIT10307 Certificate I in Hospitality (Kitchen 
Operations) 221 270 491 8 40 48 -90.2% 
SIT20207 Certificate II in Hospitality 285 201 486 30 13 43   
SIT20212 Certificate II in Hospitality 31 9 40 39 64 103   
SIT20213 Certificate II in Hospitality 0 0 0 277 518 795 78.9% 
SIT20307 Certificate II in Hospitality (Kitchen 
Operations) 320 152 472 14 17 31   
SIT20312 Certificate II in Kitchen Operations 4 4 8 201 235 436 -2.7% 
SIT30707 Certificate III in Hospitality 7 3 10 0 2 2   
SIT30712 Certificate III in Hospitality 0 6 6 19 7 26   
SIT30713 Certificate III in Hospitality 0 0 0 5 53 58 437.5% 
SIT30807 Certificate III in Hospitality (Commercial 
Cookery) 2 22 24 0 4 4   
SIT30812 Certificate III in Commercial Cookery 0 0 0 0 10 10   
SIT30813 Certificate III in Commercial Cookery 0 0 0 1 0 1 -37.5% 
SIT40313 Certificate IV in Hospitality 0 0 0 0 1 1 N/A 
Total   2027   2398 18.3% 

                                                
101 DTWD COGNOS Data, June2015 
102 School Curriculum and Standards Authority of Western Australia, 2015 
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Table 15: VESU (Institutional-based learning) Course Enrolments for Events Qualifications 2010-2014 103 

Course Enrolments 2010 2011 2012 2013 2014 

% 
change 
2014/13 

SIT30607 Certificate III in Events 325 295 316 328 2  
SIT30612 Certificate III in Events 0 0 0 0 232 -28.7% 
SIT50207 Diploma of Events 234 228 239 228 75  
SIT50212 Diploma of Events 0 0 0 1 139 -6.6% 
SIT60207 Advanced Diploma of Events 1 0 8 1 0 N/A 
Total  560 523 563 558 448 -19.7% 

 
Table 16: SIT Traineeship Commencements for Events Qualifications 2013-Q1/2015 104 

Traineeship Commencements 
2013 2014 2015 % 

change 
2014/13 

% 
change 
2015 Q1/ 
2014 Q1 Q1 Q2 Q3 Q4 TOTAL Q1 Q2 Q3 Q4 TOTAL Q1 

Certificate III in Events (SIT30607) 1 0 1 0 2 0 0 0 0 0 0     
Certificate III in Events (SIT30612) 0 0 1 0 1 1 1 2 0 4 2 33% 100% 
Total  1 0 2 0 3 1 1 2 0 4 2 33% 100% 

 
Table 17: SIT Traineeships In Training for Events Qualifications 2013-Q1/2015 105 

Traineeships In Training 
2013 2014 2015 % 

change 
2014/13 

% 
change 
2015 Q1/ 
2014 Q1 Q1 Q2 Q3 Q4 TOTAL Q1 Q2 Q3 Q4 TOTAL Q1 

Certificate III in Events (SIT30607) 4 2 3 3 3 1 0 0 0 0 0   
Certificate III in Events (SIT30612) 0 0 1 1 1 2 2 4 4 4 4 0% 33.3% 
Total  4 2 4 4 4 3 2 4 4 4 4 0% 33.3% 

 
Table 18: SIT Traineeships Completed for Events Qualifications 2013-Q1/2015 106 

Traineeships Completed 
2013 2014 2015 % 

change 
2014/13 

% 
change 
2015 Q1/ 
2014 Q1 Q1 Q2 Q3 Q4 TOTAL Q1 Q2 Q3 Q4 TOTAL Q1 

Certificate III in Events (SIT30607) 0 1 0 0 1 2 1 0 0 3 0   
Certificate III in Events (SIT30612) 0 0 0 0 0 0 0 0 0 0 2 200.0% 0.0% 
Total  0 1 0 0 1 2 1 0 0 3 2 200.0% 0.0% 

 
Table 19: School Curriculum and Standards Authority Statistics for Events Qualifications 2013-2014107 

VET In School Hospitality Qualifications 
2013 Completions 2014 Completions % 

change 
2014/13 Full Partial Total Full Partial Total 

SIT30607 Certificate III in Events 35 7 42 0 0 0   

SIT30612 Certificate III in Events 0 0 0 29 11 40 -4.8% 

Total   42   40 -4.8% 

 
  

                                                
103 DTWD COGNOS Data, June2015 
104 DTWD COGNOS Data, June2015 
105 DTWD COGNOS Data, June2015 
106 DTWD COGNOS Data, June2015 
107 School Curriculum and Standards Authority of Western Australia, 2015 
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12. Higher Education Pathways 
• Polytechnic West offers Associate Degrees in Hospitality Management which provides a pathway 

to a bachelor degree program. 
• Central Institute has an agreement with Curtin University offering a pathway for the Diploma and 

Advanced Diploma of Tourism into the Bachelor of Commerce. 
• Challenger Institute has higher education pathways with Curtin University, Murdoch University for 

the Diploma and Advanced Diploma for Tourism and Events 
• West Coast Institute has higher education pathways for Diploma of Hospitality, Diploma of Events 

and Advanced Diploma into the Bachelor of Business at Edith Cowan University 
• Australian College of Applied Education provides the pathway of the Diploma of Hospitality and 

Diploma of Tourism into the second year of a Bachelor of Business in Hotel Management at the 
Australian School of Management or an Australian University.  
A Diploma of Events will qualify for six units of credit into the Bachelor of Business in Hotel 
Management 

 

13. Industry Issues Bullet Points 
• Major infrastructure developments, coupled with insufficient apprenticeship and traineeship 

enrolments and significantly declining completions will continue to drive critical skills shortages in 
the hospitality sector in the positions of chef, restaurant or café manager, front of house positions 
and hotel or motel managers.  

• Industry image is improving, especially in the metropolitan area; but is still limited and continues 
to be a barrier to people working and training in the industry. The enduring perceptions are that 
the industry is primarily made up of a younger workforce; offers temporary or transient jobs for 
students and working holiday-makers; requires work over long and irregular hours with lower 
levels of pay; and offers limited professional progression. 

• The South West, a focal region for tourism development, experiences particular difficulty in 
attracting and retaining quality workers; intensified by challenges brought about by 
accommodation shortages for short-term seasonal workers. 

• There is an ongoing shortage of supervisory, management and business skills which contributes 
to overall poor service and performance across the industry. As such, the industry struggles to 
provide consistent best practice ‘service excellence’; 

• Access by training councils to cross-Government labour force and training data specific to 
tourism, hospitality and events industry occupations (metropolitan and regional) is insufficient, 
particularly for aboriginal tourism. 
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SECTION 4 INDUSTRY ISSUES AND STRATEGIES  

Skilling WA: Strategic goal 1 

Increase participation in the workforce particularly among the under-employed and disengaged, mature-aged workers, Aboriginal and Torres Strait 
Islander and other under-represented groups. 

Issue (from Section 3) Strategy Actions Skilling WA 
Priority 
Action 

1. The range of business 
types and sizes as well 
as high staff turnover 
dictates the need for the 
tourism, hospitality and 
events industries to 
expand beyond the 
traditional workforce, to 
create more diversity 
and address skill 
shortages. 

Develop innovative 
approaches to attract, 
engage and retain 
workers from 
underrepresented groups 
to expand the traditional 
workforce.   

FutureNow to work with industry associations and employers to: 

• Promote the benefits, cost savings and productivity improvements of 
attracting and retaining workers from a range of backgrounds 

 

1.1 

• Drive promotion outlining realistic training and career pathways for wide 
ranging positions in Tourism, Hospitality and events 

1.3 

• Adopt innovative approaches to attract and engage workers from under-
represented groups such as persons from culturally and linguistically 
diverse (CaLD) backgrounds, e.g. the Certificate I in Housekeeping 
Program at the Murray Hotel in partnership with Central Institute of 
Technology. 

1.1; 1.5 
 

• Act on recommendation 9 of the 2012 Andrea Mitchell MLA Food For 
Thought report by working with WAITOC to support indigenous people to 
work within both indigenous and mainstream tourism operations.108  

1.4 
 

• Promote benefits of pre-employment training such as training in relevant 
skill sets, especially for mature-aged workers re-entering the workforce;  
people coming to the sector from other industries; or small to medium 
sized businesses where time and cost constraints inhibit on-the-job 
training.109 

1.3; 1.5 

  

                                                
108 Andrea Mitchell MLA, Food for Thought Report, Training and workforce Development for the Hospitality and Tourism Industry, September 2012 Recommendation 9 
109 Service Skills Australia, Environmental Scan 2015 – Tourism, Travel and Hospitality  



    Page 48 of 60 

 

Skilling WA: Strategic goal 2 

Supplement the Western Australian workforce with skilled migrants to fill employment vacancies unable to be filled by the local workforce and address 
those factors which support a growing population. 

Issue (from Section 3) Strategy Actions Skilling WA 
Priority 
Action 

1. A more flexible and 
accessible range of 
migration options are 
required to meet future 
workforce requirements 
as local sources cannot 
meet all the State’s 
hospitality’s labour 
needs. 

Influence Governments to 
increase the ease and 
timeliness of access to 
overseas workers for 
hospitality and tourism 
businesses through a 
review of visa conditions 
and arrangements. 

• Peak employer groups and industry associations to lobby State and 
Commonwealth Governments to ensure migration programs are 
responsive, user-friendly, and appropriate to workforce needs, including 
to: 

 

• Reduce unnecessary eligibility criteria restrictions to small or newly 
established businesses to participate in the Seasonal Worker 
Program in the north of Western Australia. 

2.1; 2.2; 3.2 

• Increase employment opportunities for international student 
graduates from approved higher education and VET providers. 

2.1 

• Monitor proposed changes to working holiday visas with respect to 
recognition of residency status and associated tax commitments. 

2.3; 2.4 

• FutureNow to identify industry needs for overseas workers and inform 
the WASMOL on an ongoing basis.  

2.1; 2.2 
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Skilling WA: Strategic goal 3 

Attract workers with the right skills to the Western Australian workforce and retain them by offering access to rewarding employment and a diverse and 
vibrant community and environment to live in. 

Issue (from Section 3) Strategy Actions Skilling WA 
Priority 
Action 

1. Continual difficulties in 
attraction and retention 
of quality workers in 
Australia’s South West.  

Promote hospitality 
careers and develop long-
term career options for the 
sector in Australia’s South 
West.110 

See section 5 3.2; 3.3; 5.4 

2. Increases in tourism 
and hospitality 
infrastructure 
developments in Perth 
will create job 
opportunities over the 
next 5 years, leading to 
a workforce skills and 
labour deficit. 

Develop partnerships with 
industry, government and 
training providers to 
identify and meet the 
future workforce 
requirements arising from 
the increasing number of 
hospitality infrastructure 
developments in Perth. 

See section 5 3.1; 3.2 

3. Community 
misperception that the 
Tourism, Hospitality 
and Events industry 
provides short term 
work and not career 
pathways are major 
barriers for people 
considering training 
and employment.  

Increase uptake of 
training and employment 
in the industry by 
improving its image 
through promoting the 
industry as career of 
choice. 

• Promote VET training and career pathways in the hospitality, tourism and 
events industries to students, teachers and especially parents through:  

• Showcasing industry ambassadors (e.g. Hospitality Ambassador Program) 
• Utilising FutureNow’s stable of industry awards winners 
• Showcasing industry champions in Career videos. 
• FutureNow to work with key industry employer groups and associations to 

provide a united voice on the need to promote the industry as a career of 
choice and that training is relevant to long term career prospects. 

• Improve industry management and human resource practices. Develop 
and promote an industry best practice ethos, including demonstrating the 
benefits to productivity and overall business performance. 

3.4; 

                                                
110 DTWD, South West Regional Workforce Development Plan 2013-2016  
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Continued 

Skilling WA: Strategic goal 3 

Attract workers with the right skills to the Western Australian workforce and retain them by offering access to rewarding employment and a diverse and 
vibrant community and environment to live in. 

Issue (from Section 3) Strategy Actions Skilling WA 
Priority 
Action 

4. There is a lack of 
consistent best practice 
service in Western 
Australia while high 
prices are charged 
(necessitated by low 
profit margins).  

Encourage Western 
Australian hospitality and 
tourism industry owners to 
develop a higher level of 
customer service ethos 
through industry best 
practice models. 

• FutureNow in collaboration with peak industry bodies to identify solutions 
that create a culture of service excellence. 

3.4 

• FutureNow in collaboration with industry associations to promote 
examples of existing best practice to the wider business community. 

3.1, 3.4 
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Skilling WA: Strategic goal 4 

Provide flexible, responsive and innovative education and training which enables people to develop and utilise the skills necessary for them to realise 
their potential and contribute to Western Australia’s prosperity. 

Issue (from Section 3) Strategy Actions Skilling WA 
Priority 
Action 

1. Critical skills shortages 
still exist in the 
hospitality industry due 
to the low completions of 
Certificate III in 
Commercial cookery 
apprenticeships. 

Improve Certificate III in 
Commercial Cookery 
apprenticeship completion 
rates of 43% compared to 
all industry apprenticeship 
average of 64.9%111. 

See section 5 4.5, 4.6 

2. Shortage of supervisory, 
management and 
business skills in 
industry particularly in 
SMEs (64.7 per cent- of 
workers have a level of 
educational attainment of Year 
12 or below). 

Develop programs to 
assist with increasing 
management and 
supervisory skills and 
practices in the 
Hospitality, Tourism and 
Events industry. 

See section 5 4.2, 4.6 

3. The knowledge of school 
career advisors and VET 
coordinators on the 
viable jobs and career 
opportunities within the 
Tourism, Hospitality and 
Events industry is 
inconsistent. 

Increase Career Advisors 
and VET Coordinators 
awareness and 
contemporary knowledge 
of the viable jobs, careers 
and pathways available 
within the Tourism, 
Hospitality and Events 
industry. 

• FutureNow to provide promotional material/Career videos to career 
advisors. 4.2, 4.3 

• FutureNow to promote career pathways within these industries as being 
more than stop gap, temporary work. 

4.2, 4.6, 4.5 

• Promote benefits of part-time work in this industry (associated with 
relevant training) in establishing life skills, leading to a successful career 
in this industry or transferrable to another industry. 

4.6 

• FutureNow to present to Career Advisors/ VET Coordinators on 
hospitality industry careers as a part of the Ambassador program. 

• FutureNow to work with employers and industry associations to form 
closer working relationships with VET in Schools programs. 

4.2, 4.3, 4.6, 
5.1 

                                                
111 DTWD Dec 2013 based on 2009 cohort 
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Skilling WA: Strategic goal 5 

Plan and coordinate a strategic State Government response to workforce development issues in Western Australia. 

Issue (from Section 3) Strategy Actions Skilling WA 
Priority 
Action 

1. Government policy and 
legislation around 
penalty rates, licensing 
requirements, and the 
lengthy and bureaucratic 
visa processes 
negatively impact on this 
labour intensive, low 
profit industry sector that 
is vital to the Western 
Australian economy. 

Influence Government 
Policy and legislation that 
impact negatively on 
industry sustainability. 

• FutureNow to work with DTWD on issues around apprenticeships and 
Modern Awards to preserve the Western Australian nominal durations. 

• FutureNow to highlight skilled migration issues negatively impacting on 
the tourism and hospitality industries in WA. 

5.1 

• Industry associations and key industry stakeholders to lobby for changes 
to State Government Policies negatively affecting the tourism, hospitality 
and events industries through over-regulation and unnecessary burdens 
on small to medium businesses. 

5.5 

2. Cross-Government 
labour force and training 
data specific to tourism, 
hospitality and events 
industry occupations, 
especially aboriginal 
tourism (metropolitan 
and regional) is 
insufficient.  

Improve the robustness of 
data available to training 
councils in order to 
provide more accurate 
regional industry 
workforce data. 

• FutureNow in conjunction with National Skills Councils to lobby ABS to 
undertake special surveys of selected occupations and expand the 
codes to adequately reflect the occupations within industry. Also to 
amend ANZSIC and ANZSCO classifications at next review of codes in 
2016. 

5.3 

• FutureNow to work with WAITOC to determine the size and nature of the 
current Indigenous tourism workforce in Western Australia and 
investigate where skills gaps exist. 

5.2, 5.4, 5.5 
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SECTION 5 RECOMMENDED PRIORITY ACTION PLAN 
 

FutureNow Strategy  
1. Strategic Goal 3 – Attract workers with the right skills to the Western Australian workforce and retain them by offering access to rewarding 

employment and a diverse and vibrant community and environment to live in.  

Recommended Priority Action(s) Steps to Implement Actions Priority Date to be 
completed 

Promote hospitality careers and develop 
long-term career options for the sector in 
Australia’s South West. 

Promote hospitality related employment opportunities with local schools 
through the delivery of the Hospitality Ambassador Program; including 
plans to visit Manjimup for the first time.112 

High September 2015 

Continue consultations with key SW industry stakeholders and create a 
working group to address labour and skill shortages in the South West, 
with the view to:  
• Developing workforce development strategies to counter 

perceptions of the hospitality sector as a short term/stop gap 
employment option (marketing the benefits of work/ lifestyle 
employment arrangements in the South West of the State).113 

• Formulate and promote long term career options for workers in the 
hospitality sector within the South West.114 

• Identify and promote best practice workforce development case 
studies in the region. 

High  December 2015 

Dovetail with the Margaret River Gourmet Escape (MRGE) to create a 
unique Hospitality Ambassador Program event and/or use Ambassador 
Chefs to visit schools with local leading chefs at the time of the MRGE 
in November 2015.  

Medium November 2015 

Recruit new Ambassador Chefs that work for local leading chefs and 
will be likely to participate at the 2015 MRGE. 

High September 2015 

Work with South West Institute of Technology (SWIT) to source 
opportunities to place trainees within industry and promote traineeships 
in areas of industry need within the South West region. 

Medium June 2016 

Lead Agency: FutureNow; SWIT 

                                                
112 DTWD, South West Workforce Development Plan 2013-2016 
113 DTWD, South West Workforce Development Plan 2013-2016 
114 DTWD, South West Workforce Development Plan 2013-2016 
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FutureNow Strategy  

2. Strategic Goal 3 – Attract workers with the right skills to the Western Australian workforce and retain them by offering access to rewarding 
employment and a diverse and vibrant community and environment to live in. 

Recommended Priority Action(s) Steps to Implement Actions Priority Date to be 
completed 

Develop partnerships with industry, 
government and training providers to 
identify and meet the future workforce 
requirements arising from the increasing 
number of hospitality infrastructure 
developments in Perth. 

FutureNow to determine demand for revisiting a formal in-depth 
workforce analysis of accommodation and hospitality providers that are 
in planning; under construction or completed in Perth. 

High 

 

November 2015 

 

• Should appeal for a project return, FutureNow will undertake a 
demand analysis for industry based on Tourism WA’s Register of 
Significant Tourist Accommodation Development115 and where 
possible industry interviews. 

• Using DTWD data, FutureNow will evaluate industry demand 
against training supply. 

Medium 

 

November 2015 

 

• FutureNow will disseminate research findings to RTO’s and work 
with them to devise strategies that will attract and retain the right 
amount of students to match current and future workforce 
requirements.  

• FutureNow will work with industry (employers and associations) and 
other stakeholders across the tourism and hospitality sectors in 
Perth to use the research findings in promoting the hospitality 
industry as a career of choice with positive career/job pathways and 
work opportunities.   

• Monitor training delivery and outcomes and employment take up and 
vacancies and make recommendations on a strategy to target 
migrant workers where necessary. 

Medium June 2016 

Lead Agency: FutureNow 

Support Agencies: AHA(WA); RTO’s 
  

                                                
115 Tourism WA, Register of Significant Tourist Accommodation Development 2013/14, www.tourism.wa.gov.au 
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FutureNow Strategy  

3. Strategic Goal 4 – Provide flexible, responsive and innovative education and training which enables people to develop and utilise the skills 
necessary for them to realise their potential and contribute to Western Australia’s prosperity. 

Recommended Priority Action(s) Steps to Implement Actions Priority Date to be 
completed 

Improve Certificate III in Commercial 
Cookery apprenticeship completion rates 
from current base of 43% against all 
industry apprenticeship average of 
64.9%116. 

FutureNow to commence consultation with RTO’s and employers to 
identify successful models of Commercial Cookery apprenticeship 
completion and workforce retention after the apprenticeship is 
completed. 

Once the drivers of completion vs. non-completion in the Certificate III 
in Commercial Cookery apprenticeship are identified, FutureNow will 
disseminate to RTO’s and employers and work with them to create 
strategies to minimise the high drop-out rate. 

High December 2015 

FutureNow will continue to sponsor Hospitality Group Training’s 
Ambassador Chef Award. 

High  August 2015 

FutureNow to support and promote events such as Apprentice of the 
Year Cookery Competition, The Great Chefs & Great Wines Program at 
Polytechnic West and the Oceanafest Pacific Rims Continental Culinary 
Competition organised through West Coast Institute as part of the 
Australian Culinary Federation WA. 

Medium September 2015 

Liaise with RTO’s to explore the opportunity to provide motivational 
talks to 2nd and 3rd year Commercial Cookery apprentices through the 
FutureNow Hospitality Ambassador Program. 

High February 2016 

Lead Agency: FutureNow, Working with peak industry associations AHA, R&CA as well as RTO’s and HGT. 

 
  

                                                
116 DTWD Dec 2013 based on 2009 cohort 
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FutureNow Strategy  

4. Strategic Goal 4 – Provide flexible, responsive and innovative education and training which enables people to develop and utilise the skills 
necessary for them to realise their potential and contribute to Western Australia’s prosperity. 

Recommended Priority Action(s) Steps to Implement Actions Priority Date to be 
completed 

Develop programs to assist with increasing 
management and supervisory skills and 
practices in the Hospitality, Tourism and 
Events industry. 

Continue to consult with stakeholders in measuring industry support for 
the possible establishment of an apprenticeship in Western Australia for 
Certificate IV in Commercial Cookery.  

High August 2015 

FutureNow to work with Franklyn Scholar to measure industry support 
for the establishment of a traineeship at the Diploma level in Travel and 
Tourism. 

High September 2015 

FutureNow to continually lobby for in-demand occupations that have 
supervisory skills to be included on the State Priority Occupation list (for 
example, hotel/ motel manager; restaurant manager; events 
managers). 

High April 2016 

FutureNow to continually work with Tourism WA and follow up on 
funding for existing workers to access funding to undertake a Certificate 
IV in Hospitality traineeship. 

Medium October 2015 

Lead Agency: FutureNow, AHA, RCA and TCWA 

 



SECTION 6 PLAN ADMINISTRATION 
Plan Contact 

This plan is maintained by the Project Manager, Tourism and Hospitality for the FutureNow Creative 
and Leisure Industries Training Council. Feedback regarding this plan should be made in 
writing to: 

Email: tfarrow@futurenow.org.au 

Mail: PO Box 1811 Osborne Park DC WA 6017 

Fax: (08) 9285 8755 

Office phone number: (08) 9285 8555 

 

Review Requirements and Issue History 

Schedule 2 of the Service Agreement requires that this plan is reviewed and updated annually. 

 

This issue entirely supersedes the previous issue of the plan. Superseded issues should be 
destroyed, or clearly marked as superseded and removed from general circulation and the Training 
Council website. 

 

Issue No. Year Approved Comments/Summary of Main Changes 

1 2015 Updated ABS data, training enrolment and completion data and 
industry intelligence and statistics of workforce 
requirements 

 

Distribution List 

This plan is issued electronically on the Training Council website after it is approved.  

 

Consultation for this Issue 

The review of this issue of this plan was coordinated by the Chief Executive Officer for the 
FutureNow Creative and Leisure Industries Training Council. This issue was updated/re-written as 
part of the annual review process and the main round of consultation with industry representatives 
and the FutureNow Creative and Leisure Industries Training Council Board of Management 
occurred in the first half of 2015.   

Communications Plan Summary 

Once the plan is approved, its update will be: 

• endorsed by the FutureNow Creative and Leisure Industries Training Council Board of 
Management 

• noted by the Department of Training and Workforce Development  
• posted on the FutureNow Creative and Leisure Industries Training Council website  

 

Validation of this Plan 

Arrangements in this plan will be validated within the annual review cycle by: 

Annual surveys, annual checking of data and continual liaison with industry to understand issues, 
trends, current and future workforce development needs.  
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SECTION 7 APPENDICES 

Consultation: Key Associations and Stakeholders                                   
 

The consultation process for training and workforce development planning, projects and activities 
undertaken by FutureNow – Creative and Leisure Industries Training Council included 
representatives of the following industry association/organisations in 2014/15: 

Tourism, Hospitality and Events Industries 
Adventure World 
Australian Culinary Federation (WA) 
Australian Hotels Association (WA) 
Australian Tourism Export Council (WA) 
Australia’s North West  
Australia’s South West  
Breakaway Tourism Pty Ltd 
Caravan Industry Association of Western Australia (Caravan WA) 
Central Institute of Technology 
Challenger Institute of Technology 
Clubs WA 
Crown Perth 
Department of Training and Workforce Development 
Department of Training and Workforce Development’s Apprenticeship Office (formerly 
ApprentiCentre) 
Events Industry Association (WA) 
Forte Hospitality Pty Ltd 
Forum Advocating Cultural and Eco Tourism (FACET) 
Franklyn Scholar   
Frontline Recruitment 
FutureNow Board of Management  
Hospitality Group Training (WA) 
Matilda Bay Restaurant and Bar  
Perth Convention and Exhibition Centre 
Perth International Arts Festival 
Polytechnic West 
Pullman Resort at Bunker Bay 
Restaurant and Catering Industry Association of Australia (R&CA) 
School Curriculum and Standards Authority (SCSA) 
Sebel Busselton 
Service Skills Australia 
South West Institute of Technology  
Tour Guides (WA) Inc. 
Tourism Council WA (TCWA) 
Tourism Western Australia 
The Standard Bar Garden Kitchen 
University Club of Western Australia 
Visitor Centre Association of WA Inc. 
WA Tourism Export Council 
West Coast Institute of Training 
Western Australian Indigenous Tourism Operators Council (WAITOC) 
Western Australian Local Government Authority (WALGA) 
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SECTION 8 LIST OF TABLES 
This section should be used to provide a list of tables and graphs used within the main body of the 

document. 

 
 Name of Table or Graph Page 

Table  
1 Summary of Issues Table 9 
2 Salary comparison in hospitality industry for 5-7 years’ experience 13 
3 Occupations in Demand – Submission to State Priority Occupation List (SPOL) 33-35 
4 SIT07, SIT12, SIT13 – Tourism Travel and Hospitality Apprenticeship and Traineeship 

Commencements vs. Completions 
37 

5 VESU (Institutional-based learning) Course Enrolments for Travel, Tourism and Holiday 
Parks Qualifications 2010-2014 

38 

6 SIT Traineeship Commencements for Travel, Tourism and Holiday Parks Qualifications 
2013-Q1/2015 

38 

7 SIT Traineeships in Training for Travel, Tourism and Holiday Parks Qualifications 2013-
Q1/2015 

39 

8 SIT Traineeship Completions for Travel, Tourism and Holiday Parks Qualifications  2013-
Q1/2015 

39 

9 School Curriculum and Standards Authority Statistics for Tourism Qualifications 2013-2014 40 
10 VESU (Institutional-based learning) Course Enrolments for Hospitality Qualifications 2010-

2014 
41 

11 SIT Apprenticeship / Traineeship Commencements for Hospitality Qualifications 2013-
Q1/2015 

42 

12 SIT Apprenticeships / Traineeships in Training for Hospitality Qualifications 2013-Q1/2015 43 
13 SIT Apprenticeship / Traineeship Completions for Hospitality Qualifications  2013-Q1/2015 44 
14 School Curriculum and Standards Authority Statistics for Hospitality Qualifications 2013-

2014 
44 

15 VESU (Institutional-based learning) Course Enrolments for Events Qualifications 2010-
2014 

45 

16 SIT Traineeship Commencements for Events Qualifications 2013-Q1/2015 45 
17 SIT Traineeships in Training for Events Qualifications 2013-Q1/2015 45 
18 SIT Traineeship Completions for Events Qualifications  2013-Q1/2015 45 
19 School Curriculum and Standards Authority Statistics for Events Qualifications 2013-2014 45 
20 Industry Issues and Strategies 47-52 
21 Recommended Priority Actions 53-56 
Graph   
1 Western Australian Tourism Industry progress towards $12b Visitor Expenditure Goal by 

2020 
11 

2 Proportion of Attendees at Royal De Luxe’s The Giants 14 
3 Growth of Tourism relative to Iron Ore in Australia 1990-2015 15 
Diagram  
1 Major Development – Perth 2015 17 
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SECTION 9 GLOSSARY 

1. Acronyms 

Acronym Full Title 

WA Western Australia 
TRA Tourism Research Australia 

SPOL State Priority Occupation List 

VET Vocational Education and Training 

DTWD Department of Training and Workforce Development 

WAITOC Western Australian Indigenous Tourism Operators Council 

SSA Service Skills Australia 

GDP Gross Domestic Product 

ABS Australian Bureau of Statistics 

CEO Chief Executive Officer 

SIT07/12/13 Tourism and Hospitality Training Package 2007/2012/2013 

SOL Skilled Occupation List 

WASMOL Western Australian Skilled Migration Occupation List 

RTO Registered Training Organisation 

UK United Kingdom 

USA United States of America 

TAFE Technical and Further Education 

AHA Australian Hotels Association 

HR Human Resource 

PCEC Perth Convention and Exhibition Centre 

R&CA Restaurant and Catering Australia 

ADR Average Daily Rate 

RevPAR Revenue per Available Room 
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