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FOREWORD 
 
With approximately 40,000 people directly or indirectly employed in WA’s Cultural & Creative workforce the 
sector accounts for approximately 3 per cent of WA’s overall workforce, positioning it as one the smallest 
employment areas in WA industry.  Yet for its size, this labour force delivers significant value to WA communities 
& society via its unique social, cultural and economic effects. 
 
At a national level, we know that approximately 50 per cent of all international visitors to Australia are cultural 
visitors, with these visits accounting for approximately 25 per cent of the total tourist spend in Australia (both 
international and domestic tourism). This translates to a cultural tourism dollar-spend of approximately $23.75 
billion annually.1 
 
As well as being an important economic driver through tourism & entertainment, the Arts plays an important 
role as a catalyst for innovation, diversity and social change in many areas of Australian life. 
 
This diversity and social development is evident throughout our education & training sector, where Cultural and 
Creative curriculum is undertaken by a broad cross-section of students who are drawn to the Arts for myriad 
reasons, and progress in different employment directions post-training.  
 
As documented in a recent NCVER report, over 50 per cent of Australian Vocational Education & Training (VET) 
graduates in Screen and Media, Music, and Visual Arts, Craft and Design reported their training was of little or 
no relevance to their current job - by far the lowest degree of job-relevance reported by any VET training 
delivery area. Despite these seemingly negative outcomes, these findings are instructive in a number of 
positive ways.  
 
Firstly they illustrate how Creative Industries training & qualifications are used by many Australians as a 
foundational skills-base from which to launch into different areas of training or industry – being indirectly, rather 
than directly useful to their career pathways. Secondly this data points to the low number of specialist Creative 
Industry employment outcomes within the WA labour market- leading the majority of Creative Industry 
graduates into employment in unrelated areas of industry upon graduation.2 
 
This issue remains one of the key challenges currently facing the WA creative industries in 2014 and beyond. 
One cannot dispute the rich creative talent pool that exists in this state and the high quality training 
opportunities (particularly in the tertiary Vocational Education space) on offer for those with creative ambitions. 
However without greater market share and wider industry recognition of the value of WA Cultural & Creative 
products & services, employment opportunities and substantial industry development for the sector in WA 
remains limited. 
 
And while secondary and tertiary creative industry education & training systems continue to flourish in this state 
(despite recent challenges posed by government funding changes and continuing policy & curriculum 
changes), skills and training measures for the some areas of WA’s creative workforce are an important agenda 
item. As documented in this report, these are some sections of WA’s existing creative workforce requiring 
targeted skills-gap training to overcome current weak-spots. 
 
Therefore, in the short-term, priority attention & support must be directed towards training & workforce 
development measures for sections of WA’s existing Creative workforce – to enhance this skills base and 
expand these workers’ capacity to deliver exceptional products & services to consumers, audiences, and 
businesses throughout this state and beyond.  

 

 
Mal Gammon - Chief Executive Officer 

FutureNow 

Jo Pickup – Project Manager, Creative Industries 

FutureNow 

30 June 2014 30 June 2014 

                                                        
1 Tourism Research Australia, 2009, Cultural & Heritage Tourism Australia Snapshot 
2 NCVER, Qualification utilisation: occupational outcomes Report, 2014 http://www.ncver.edu.au/publications/2708.html 
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 Overview 

Issuing Authority 
This plan is issued under contract between the Department of Training and Workforce Development and 
the Training Council in accordance with the requirements of Schedule 2 of the Service Agreement and is 
maintained by the Training Council.  
 

Aim 
The aim of the plan is to outline industry workforce development trends, strategies and actions that 
provide high-level advice to the Department to inform future strategic directions and Skilling WA – A 
Workforce Development Plan for Western Australia. 
 

Objectives 
The objectives of this plan are to provide the Department with:  
Profiles for industry portfolios for the FutureNow Training Council: 

 Libraries & Museums 
 Visual Arts & Design  
 Graphic Arts & Printing 
 Screen and Media (Film, TV, Print, Digital) 
 Performing Arts (Dance, Theatre) & Music 

 

a High-level state and national industry data and forward projections in regards to: 
I. Economic trends and impacts on workforce planning; 
II. Current and future labour market modeling consistent with information provided for 

the development of the State Priority Occupation List (SPOL); 
III. Regional variations that may affect workforce planning; 
IV. Training and education including VETiS; 
V. Industry critical aspects that may impact on future planning. 

b Identification of issues that impact on State Workforce Planning and that inform and are 
linked to Skilling WA strategies.   
 

These objectives are established so that effective development of workforce planning in regions and at 
State level can occur. 
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SECTION 1 EXECUTIVE SUMMARY  

Industry Sections and Training Packages: 
 

Creative Industries 
 
Industry Sectors: 

(a) Libraries & Museums 
 
(b) Visual Arts & Design 
 
(c) Graphic Arts & Printing 
 
(d) Screen and Media (Film, TV, Print, Digital) 
 
(e) Performing Arts & Music 
 

 
Relevant Training Packages: 

(a) CUL11 Library, Information and Cultural Services 
 
(b) CUV11 Visual Arts, Craft & Design 
 
(c) ICP10 Printing and Graphic Arts 
 
(d) CUF07 Screen and Media 
(e)  ICA11 Information & Communications Technology 
 
(f)  CUA  Live Performance & Entertainment 
(g) CUS09 Music 

 
NB: the training needs of WA’s Creative workforce is diverse, with high volume training delivery in Higher Education as well as in Vocational Education & Training. 
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EDUCATION & TRAINING SNAPSHOT: 
 
STUDENTS UNDERTAKING CREATIVE ARTS TERTIARY HIGHER EDUCATION (UNIVERISTY TRAINING) (2012): 

(a) total number in higher education    (b)      total number enrolled in Creative Arts courses  
 
AUST: (a) 1,257 722 (b) 86,547   higher education creative arts students as a percent of total higher education students in AUST: 6.9 per cent 
WA:   (a) 134 327    (b) 7,177   higher education creative arts students as a percent of total higher education students in WA:   5.3 per cent3 
 
 
STUDENTS UNDERTAKING CREATIVE ARTS TERTIARY VOCATIONAL EDUCATION AND TRAINING (VET) (2012): 

(a) total number in vocational education & training  (b)      total number enrolled in Creative Arts courses  
 
AUST: (a) no data available           (b) 51,958    
WA:   (a) 167,300 (govt funded providers only)4      (b) 6,837 VET creative arts students as a percent of total VET students in WA: 4.7 per cent5 
 

Total number of enrolments in Vocational Education & Training & Higher Education Creative Arts courses in 2012 = 14, 014 
 

NB: ABS defines Creative Arts as: performing arts; visual arts and crafts; graphic and design studies, communication and media studies; and other creative arts.6 

  

                                                        
3 ABS 2012 Statistical Overview of Arts & Culture in Australia 
4 NCVER, 2013 Students and Course Preliminary Data report 
5 WA Department of Training & Workforce Development 2012 enrolment statistics 
6 http://www.abs.gov.au/AUSSTATS/abs@.nsf/Lookup/4172.0Main+Features222012?OpenDocument 
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WORKFORCE SNAPSHOT: 

 per cent BREAKDOWN OF WA CREATIVE INDUSTRIES WORKFORCE BY SECTOR: 

12% 
GRAPHIC ARTS & PRINTING 

15% 
      SCREEN & MEDIA 

 

16% 
LIBRARIES & MUSEUMS 

24% 
PERFORMING ARTS & MUSIC 

33% 
VISUAL ARTS & DESIGN 

=100% 
 

 

TOTAL NUMBER OF CREATIVE SPECIALIST WORKERS IN WA’s CULTURAL & CREATIVE SECTOR  =  19,862 
 

THE CREATIVE TRIDENT MODEL  
THE CREATIVE TRIDENT MODEL refers to a statistical modelling structure utilised by the WA Department of Culture & the Arts in their Nov 2013 report “Creative Industries 
Statistical Analysis for Western Australia”. DCA’s classification & scope of the Creative Industries includes: 

 Architecture     Advertising & Marketing     Software & Digital Content     Visual Arts & Design     Screen & Media     Performing Arts & Music 

 This Creative Trident model comprises three workforce groups: 

1. Creative Specialists- Creative Occupations working in Creative Industries in WA        =  11,095 

2. Embedded Creatives - Creative Occupations working in Other Industries in WA         =  12,832 

3. Creative Support Workers - Other Occupations working in Creative Industries in WA  =       17,390 

TOTAL WORKERS in WA’s CREATIVE TRIDENT        =  41,317 

This Creative Trident model does not align with FutureNow’s classification of the creative industries as described in this report, however these statistics 
provide an instructive adjunct measure to FutureNow’s analysis, and has been quoted in sections of this report where creative trident workforce data 
exists and is relevant.  
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Comparative analysis of WA creative workforce Vs AUST creative workforce, via the Creative Trident model: 

WA 

Creative Specialists + Creative Support Workers (working inside the creative industries) =  28,485 (70 per cent) 
Embedded Creatives (working outside the creative industries)    =  12,832  (30 per cent) 
TOTAL WORKERS in WA’s CREATIVE TRIDENT           =   41,3177 
 
AUST 
Creative Specialists + Creative Support Workers (working inside the creative industries) = 370,000 (70 per cent) 
Embedded Creatives  (working outside the creative industries)    = 161,000 (30 per cent) 
TOTAL WORKERS in AUST’s CREATIVE TRIDENT         = 531,000 8 
 
WA creative workforce (as per creative trident model) as a  per cent of Aust creative workforce = 7.8 per cent 
 
CREATIVE TRIDENT SCOPE OF CREATIVE INDUSTRIES:    FUTURENOW SCOPE OF CREATIVE INDUSTRIES: 
 
Advertising & Marketing            Libraries & Museums 
Architecture          Visual Arts & Design      
Software & Digital Content            Graphic Arts & Printing  
Visual Arts & Design        Performing Arts & Music 
Screen & Media             Screen & Media  
Performing Arts & Music 

                                                        
7 WA Department of Culture & the Arts‐ Creative Industries Statistical Analysis for Western Australia – Nov 2013 ‐ http://www.dca.wa.gov.au/Documents/New per cent20Research per cent20Hub/Research per cent20Documents/Cultural per 
cent20Industries/WA per cent20Creative per cent20Industries per cent20Statistical per cent20Analysis_2013_web_version.pdf 
8 Arc Centre of Excellence for Creative Industries and Innovation – Creative Industry Report Card 2013- http://www.cci.edu.au/Creative_Economy_report_card.pdf 
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Workforce Development Drivers 

a WA’s high population growth (current and future):  increasing consumer & community demand for cultural/ entertainment product 

b Increasing inter-state and international WA arrivals (both short-term and long-term stays): signally an increasing cultural tourism market 

c Continued convergence of creative & digital technologies: potential increasing market share for some creative industries  

d Increasing communications & data capacity/ speeds & connectivity: increasing demand for home entertainment & mobile screen-based entertainment content  

Summary of Issues Table 
Issue Recommended Priority Action(s) Skilling WA Strategy Lead Agency Due Date: 

 
The Creative Industry’s increasing demand 
for higher level qualifications and a more 
highly skilled creative workforce is 
neglecting the training of essential low-skill 
creative industry workforces. These low-skill 
creative workforces are ‘thinner’ / less 
populous, yet are critical to underpinning 
the high-skill activity and production of 
WA’s creative industries overall. 
 

 
Review the training gaps that currently exist for low-skill workers 
& technicians in the WA performing arts & music (live 
performance) sectors, due to thin workforce markets 
combined with highly specialized skills needs.  

 
Develop strategies & mechanisms to allow these workforces 
access to relevant training ensuring necessary skill-sets and 
industry standards are achieved, and overall capacity of 
these WA creative industries is enhanced to meet long-term 
industry and workforce growth targets. 

 
 
Strategic Goal 4 

 
 
FutureNow 

 
 
Dec 2015 

 
As traditional gaps between the digital 
and print operations close, and uneven 
distribution of labour within the Graphic 
Arts & Printing industry persists (oversupply 
on creative side, shortage on 
mechanical/ manufacturing), there is 
need for more relevant training and 
workforce development structures to 
address this imbalance and plug existing 
labour gaps. 
 

 
Work in collaboration with the Printing Industries Association of 
Australia to facilitate necessary changes to Print Industry 
training in WA to suit the industry’s more digitally-focused, 
service-oriented priorities.   

Liaise with the major industry body, Printing Industries 
Association of Australia (PIAA), industry employers and RTO’s 
to develop a coordinated approach to training reform. 

Work with VET in schools programs to encourage delivery of 
Printing qualifications & apprenticeships in areas of greatest 
industry demand/ workforce shortages. 

 
Strategic Goal 4 

 
FutureNow 
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SECTION 2 METHODOLOGY 
 

The Workforce development Plan has been developed via extensive industry consultation; statistical data 
collection and industry research at both a state and national level.  

Industry & Training advisors include:  

 industry peak body & association representatives 

 industry employee association representatives 
 government agency representatives (government depts.; commissions & committees) 
 education & training representatives (RTOs; universities & schools) 
 industry employers (large enterprise; small–to-medium; not-for-profit & govt) 
 industry employees (large enterprise; small–to-medium; not-for-profit & govt) 

 (See Section 7: APPENDICES for full list) 

Industry intelligence sourced via: 

 individual face-to-face or phone-call interviews with industry employers  

 individual face-to-face or phone-call interviews with industry employees  
 roundtable meetings with key industry advisors/ key industry employers focusing on industry 

critical workforce needs (current & future). 

 National Industry Skills Council (IBSA) annual e-scan (environmental scan) meetings 
 

Both industry employer interviews and roundtables designed to survey:  

- workforce demographics 
- recruitment practices 
- workforce skills assessment 
- training practices 
- market performance assessment (past/ current/ future) 
- market growth predictions 
- perception of industry  
- priority workforce skills needs (current/ future) 
- areas of greatest challenge 
- areas of greatest success 

 
Education & Training intelligence sourced via: 

 individual face-to-face or phone-call interviews with education & training representatives 
(secondary & tertiary sector where relevant)  

 individual face-to-face or phone-call interviews with secondary & tertiary students where 
relevant. 

 individual face-to-face or phone-call interviews with secondary & tertiary recent graduates 
where relevant. 

 
Education & training interviews designed to survey: 
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- areas of greatest success 

- areas of greatest challenge 
- perceptions of industry labour market (current/ future) 
- student attrition/ retention rates 
- higher education pathways 

Statistical data sourced via:  

 employment & workforce data: Australian Bureau of Statistics (ABS) drawn from 2011 Census 
(unless otherwise stated). 

 VET enrolment & completion data: Department of Training & Workforce Development WA 
(DTWD). 

 VET in schools enrolment & completion data: Department of Education WA (Curriculum & 
Standards Authority). 

Industry research sourced via:  

 industry peak body & association reports/ statistical compendiums 

 government agency reports  (state and federal) 
 commercial research agency industry reports  

(See Section REFERENCES for full list) 
 
 
METHODOLOGY PROVISION:  
The findings and analysis in this document, where not attributed to a particular source, are the opinions of 
FutureNow Training Council based on the data analysis, research and industry consultations outlined 
above. 
Statistics quoted must be read noting inherent limitations of large-scale data collection (being 
indicative rather than conclusive). All percentages quoted have been rounded to closest whole 
numbers. All statistics sourced from ABS 2011 census data otherwise stated. 
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SECTION 3 INDUSTRY PROFILES  

CHAPTER 1 OF 5: Overview of the Libraries & Museums Industries  
 

Industry Analysis: 
 

OCCUPATION  NUMBER EMPLOYED IN WA 

     399312 Library Technician 1506 

     224611 Librarian 974 

     599711 Library Assistant 680 

     272411 Historian 49 

     234911 Conservator 40 

TOTAL  3249 
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Libraries & Museums: LEVEL OF TRAINING:  
 
WHOLE OF INDUSTRY BREAKDOWN: 

 

 

 

 

 

  

 

 

 

 

 
 
 
 
BREAKDOWN PER OCCUPATION:  
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Industry Trends 

 
Libraries- In the contemporary context Libraries encompass five main components:  

 
1. Content: books and other materials (an established role)  
2. Expert guidance: library staff (an established role) 
3. Technology (a role developed over the last 20 years)  
4. Programs and events (a role developed over the last 20 years) 
5. Physical spaces (an emerging role) 

 
The role of Library professionals is shifting away from traditional roles of acquiring, managing & 
preserving physical content, towards roles emphasising ICT (such as help desk services, digital 
learning support) and events, programs & venue management.9. 

 
Increasing Internet use by the public and students of all ages, and the perceived use of ‘simple 
searching’ (through online search engines such as Google), has increased workforce pressures for 
some public-facing library staff - particularly in education and training (institution based) libraries. 
Library workers are increasingly required to guide patrons in verifying and evaluating information for 
study and/ or search purposes in addition to their routine cataloguing and information 
management duties. In attempts to ameliorate such workload pressures many public & institutional 
libraries have established online, open-access skilling programs, utilising digital media and social 
media platforms to ease on-location workforce pressures and enhance library access & learning 
services overall. These services are underpinned by extensive ICT software systems, and as such, 
require specialised ICT service personnel to establish and maintain.  

 
Thus, the deepening ICT footprint in the Library industry is increasing industry efficiencies and 
widening service provision in some areas, however due to continuous technology ‘updates’ and 
frequent upgrades to information management software there are also adverse disruptions being 
experienced. Therefore the industry’s transition to digital media and ICT-centric library services is not 
without cost (both economic and on the workforce), and in a fiscally constrained government 
funding environment the repercussions for overall industry health and workforce productivity is 
compromised. 

 
Museums - WA’s state Museum (the WA Museum) is preparing for the construction of its ‘New 
Museum’ (total state government investment = approx. $430 million over the next 6 years). The new 
WA Museum will expand the current WA Museum building to four times its existing size and 
significantly lift its capacity to function as one WA’s most important cultural institutions. The new, 
vastly expanded WA Museum is scheduled to open in 2020.  Construction work currently underway 
includes $17.5 million dollar upgrades to the WA Museum’s Welshpool Collections and Research 
Centre (which houses more than 4.5 million specimens and artefacts in the WA Museum 
Collection).10 
In a sign of increasing cross-artform and intra-arts industry strategic collaborations, The WA Museum 
has also recently entered into a partnership arrangements with local Indigenous Theatre Company 
Yirri Yaakin Theatre, who will become the WA Museum’s Company in Residence for the next three 
years.11 
 
 

                                                        
9 IBISWorld. Libraries in Australia – Industry Report P9210. January 2012 

10 http://www.mediastatements.wa.gov.au/Lists/StatementsBarnett/DispForm.aspx?ID=8323 
11 http://museum.wa.gov.au/whats‐on/yirra‐yaakin 
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Labour & Skill Demand 

 

Libraries- According to a 2012 IBISWorld statistical report, Libraries and Archives employment growth 
is projected to increase by 3.2 per cent per annum to 201612. This compares with the national 
average labour force growth rate of 0.8 per cent over 15 years to 2016.13  

Current VET enrolment data indicates a steady number of participants in Diploma level Library 
training (for job outcomes at Library Technician level), however 2011 census data, as well as local 
industry consultation, indicates a  number of those employed in the sector at technician level do 
not require such qualifications to be effective in the workplace. Library Technicians are generally 
employed part-time and serve ‘adjunct’ rather than ‘core’ positions within libraries.  Librarians and 
Administrative/ managerial staff however, are generally working full-time and required to fulfill an 
increasingly diverse number of high-skill functions. Future labour and skills shortages, skills-mismatch 
and/ or skills quality gaps of concern are therefore more likely to occur at Librarianship, Collections 
and Managerial levels, though corresponding (university and post-graduate) enrolment data is not 
available to verify these forecasts and adequately analyse this area of industry. 
 
As public-facing (generally low-skill) library staff are increasingly expected to assist patrons using 
libraries as ICT hubs and digital learning environments, increased ICT training may be required for 
some of these ‘untrained’, though otherwise adequately skilled, library workers. Examples of 
common ICT-centric assistance now required by public library patrons include: supporting job 
seekers to access online job ads, and providing PC user support to allow users to access online 
applications.14 Short duration Certificate II or III level ICT ‘skill-set’ courses or specific ICT units of 
competency training for this section of the Libraries workforce may alleviate this current skills-gap in 
industry. 

 
There continues to be a contingent of volunteer workforce participants in the Libraries and Museums 
sector in WA. Historically, the industry attracted one volunteer worker for every two paid workers. 
Approximately 7,000 volunteers work in the Library industry in Australia, performing about 65,000 
hours of unpaid work each year.15 Additional short duration Certificate II or III level ICT ‘skill-set’ 
courses or specific ICT units of competency training may also assist in up-skilling volunteer Libraries 
workforce where required.  
 

Digitisation skills & services (conversion of archival / analogue content to digital) continues to be 
required by local Libraries as more content moves to digital databases and online platforms. 

 
Current and future Libraries workforces must maintain medium to high-level ICT skill-sets which work 
in unison with their core librarianship/ information management skills, due to the Library and 
Information Management industry’s increasing digital-focus. As previously noted, targeted (though 
higher level) ‘skill-sets’ and/ or units of competency drawn from ICT areas of Vocational training 
may assist higher-level Library professionals maintain ICT skill currency. 

Ongoing Library Industry access to high-skill ICT systems support personnel is also important to shield 
the libraries industry against ongoing ‘digital disruptions’ (due to high frequency digital software 
upgrades and infrastructural ICT changes). 

 

                                                        
12 IBISWorld statistical report, 2012 Libraries and Archives 

13 http://www.abs.gov.au/AUSSTATS/abs@.nsf/Lookup/6260.0Main+Features11999 per cent20‐ per cent202016?OpenDocument 
14 Australian Library and Information Association. The Future of the Profession Themes and Scenarios. Discussion Paper May 2013. 
15 IBISWorld. Libraries in Australia – Industry Report P9210. January 2012 
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Museums - As the WA Museum expands towards the opening of the New Museum (in 2020) its high-
level workforce expands to include new curatorial & programming staff (recruited internationally, 
nationally and locally). Over the next 6 years the WA Museum will continue to grow its high-skill 
workforce while implementing in-house up-skilling training programs to enhance its existing staff skills-
base. Key skills required for New Museum staff will be visitor engagement-focused, emphasizing the 
Museum’s commitment to community building and its position as a key WA tourist destination. 
 
Digitisation skills & services (conversion of archival / analogue content to digital) continues to be 
required by local Museums as more content moves to digital databases and online platforms. 
 
As part of the National Conservation Strategy the WA Museum Development Services division 
supports 342 WA organisations & communities caring for heritage collections. These organisations 
may include galleries, visitor centre, resource centres, cultural language centres and volunteer-
managed local museums. The WA Museum provides these organisations with relevant training and 
support to assist them in managing & preserving these collections of heritage material. All training 
offered through the WA Museum Development Services department aligns with the National 
Standards for Australian Museums and Galleries. Training most commonly includes participation in 
the following unit of competency (no assessments): 

CULCNM303A - Move and store collection material 
 

During 2013 training delivery to these (predominantly regional WA) stakeholders by the WA Museum 
has decreased due to the major WA Museum project ‘Remembering Them’ which requires 
Development Services to provide these stakeholder groups with different support mechanisms 
(other than their traditional training programs). Ongoing training through targeted units of 
competency in areas such as handling of cultural objects; knowledge of archives & digital 
archiving; cataloguing, and basic business administration/ venue management is required to 
ensure WA’s ‘mobile’ heritage collections can be adequately stored, managed and presented to 
the public. 

 

Gender / Age Participation   NB: data quoted from average age per occupation statistics 

 

The WA Libraries workforce is heavily female (88 per cent) – though this is a historical trend that has 
persisted for decades, and does not pose significant risk to workforce sustainability. 
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Under-represented Groups Participation 

Libraries  - Statistics indicate an absence of youth and mature age workers employed in WA 
Libraries, though local industry consultation indicates the local workforce is an ageing one, with a 
number of mature age (+50yrs) female workers employed in the local sector. These age 
demographics to do not however pose significant risk to workforce sustainability, with adequate 
levels in training and in emerging and mid-career positions in industry. 

Museums – Statistical data to verify the workforce demographics in this area is unavailable due to 
the high number of occupational areas within the ‘Museums workforce’(ie scientists, administrators, 
curators, managers and visitor attendants), however local industry consultation indicates the 
Museums workforce is a diverse one in terms age, gender and cultural heritage.  

 
Indigenous At 1 per cent of the Libraries & Museums 

workforce  Indigenous representation is slightly 
less than the state average of 1.6 per cent 
Indigenous workers. 

 

   

 

 

 

Major Challenges and Barriers 
Technological changes and digital transitions pertinent to the Libraries sector continue to offer 
mixed blessings. Major / whole of industry challenges and barriers created by ongoing digital 
revolutions include: 
- the move towards streamlining local public library memberships into state-wide memberships. 
- high frequency changes to in-house digital software/ infrastructure. 
- the ICT skills of non-ICT specialist libraries staff continues to lag in some areas of industry. 
- continuing digitization of some library services leading to reduced profit margins/  revenue losses 
for institutions, causing workforce downsizing in some areas. 

New and Emerging Skills 
ICT skill sets including information systems management; digital learning content creation; digital 
learning content management and social media management correspond with the Libraries 
increased digital focus. 
Program Management and Marketing/ Media/ Communication skills are of increasing importance 
to Libraries as they transform from information repositories to multi-service community & digital hubs. 

Occupations in Demand (ANZSCO Code) 
None noted. 

Workforce Development Opportunities 
There is opportunity to better quantify the implications of WA Libraries’ trend towards operating as 
multi-dimensional physical & digital spaces, as opposed to their traditional roles as collections & 
information repositories. Deeper investigation and analysis of the workforce and skills required to 
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service this emerging trend is recommended. Suggested measures include scoping the viability of 
inter-industry links between Libraries and areas such as Events Management; Project / Program 
Management; Communications Management (PR/ Marketing) & Digital Media Content 
Development is recommended. The Film & Television Institute of WA (FTI)’s recent relocation (May 
2014) from its Fremantle offices to be housed within the State Library of WA presents increased 
opportunities for these kinds of cross-disciplinary programs and events. 
 
Opportunities to close the digital skills divide apparent within some areas of the local Libraries 
workforce, as mature-age Libraries workers continue to be sluggish in adapting to new digital 
environment, and in some cases are resistant to industry’s technological changes. 
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2013

CUL20104 Certificate II in Library‐Information Services 1

CUL30104 Certificate III in Library‐Information Services 2

CUL30111 Certificate III in Information and Cultural Services 10

CUL40104 Certificate IV in Library‐Information Services 5

CUL40111 Certificate IV in Library, Information and Cultural Services 25

CUL50104 Diploma of Library‐Information Services 161

CUL50111 Diploma of Library and Information Services 57

CUL Museum and Library/Information Services Training Package 261

2009

CUL20104 Certificate II in Library‐Information Services 4

CUL30104 Certificate III in Library‐Information Services 117

CUL30111 Certificate III in Information and Cultural Services 0

CUL40104 Certificate IV in Library‐Information Services 1

CUL40111 Certificate IV in Library, Information and Cultural Services 0

CUL50104 Diploma of Library‐Information Services 274

CUL50111 Diploma of Library and Information Services 0

CUL Museum and Library/Information Services Training Package 396

2009

Certificate II in Library‐Information Services (CUL20104) 2

Certificate II in Library and Information Services (CUL20199) 0

Certificate III in Information and Cultural Services (CUL30111) 0

Certificate III in Library‐Information Services (CUL30104) 2

Certificate III in Library and Information Services (CUL30199) 0

Certificate IV in Library‐Information Services (CUL40104) 12

Certificate IV in Library and Information Services (CUL40199) 0

Certificate IV in Library, Information and Cultural Services (CUL40111) 0

CUL ‐ Library, Information and Cultural Services Training Package 16

2013

Certificate II in Library‐Information Services (CUL20104) 0

Certificate II in Library and Information Services (CUL20199) 0

Certificate III in Information and Cultural Services (CUL30111) 1

Certificate III in Library‐Information Services (CUL30104) 0

Certificate III in Library and Information Services (CUL30199) 0

Certificate IV in Library‐Information Services (CUL40104) 0

Certificate IV in Library and Information Services (CUL40199) 0

Certificate IV in Library, Information and Cultural Services (CUL40111) 1

CUL ‐ Library, Information and Cultural Services Training Package 2

VET Training Data by Qualification – Enrolments and Completions  
for Training Package CUL11 Library, Information & Cultural Services (GOVT FUNDED/ GOVT SUBSIDISED TRAINING PROVIDERS ONLY) 
 

Table 1a: Institution Based Training (IBT) – ENROLMENTS  2009        Table 1b: Institution Based Training (IBT) – ENROLMENTS  2013 
            
 

 

 

 

 

 

 

 

 

Table 2a: Employment Based Training (EBT) – COMMENCEMENTS  2009                              Table 2b: Employment Based Training (EBT) – COMMENCEMENTS  2013   
 

 

 

 

 

 

 

 

 

 

 
Table 3: Employment Based Training – CURRENTLY IN TRAINING - April 2014                       Table 4: VET IN SCHOOLS – ENROLMENTS + COMPLETIONS  2013 
No commencements recorded.                         No enrolments nor completions recorded
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Higher Education Pathways  
 
The Diploma of Library & Information Services at Central Institute of Technology provides 120 credit points 
towards a Bachelor of Information Technology at ECU. 
The Diploma of Library & Information Services at Central Institute of Technology provides 120 credit points 
towards a Bachelor of Computer Science at ECU. 
The Diploma of Library & Information Services at Central Institute of Technology provides up to 200 credit 
points towards a Bachelor of Arts (Librarianship & Corporate Information Management) (the only ALIA 
approved undergraduate Librarianship degree in WA) at Curtin University. 
The Diploma of Library & Information Services at Central Institute of Technology provides 192 credit points 
towards a Bachelor of Information Studies at Charles Sturt University. 
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CHAPTER 2 OF 5: Overview of the Visual Art & Design Industry 
Industry Analysis 
NB: data for occupation ‘232411 Graphic Designer’ also included in Graphic Arts & Printing section (as occupation relevant to both sectors). 

 

  
OCCUPATION  NUMBER EMPLOYED IN WA 

     232411 Graphic Designer 1884 

     211311 Photographer 879 

     232511 Interior Designer 730 

     393213 Dressmaker or Tailor 579 

     451899 Personal Service Workers, nec incl Tattoo Artists 409 

     232414 Web Designer 381 

     139911 Arts Administrator or Manager 213 

     232311 Fashion Designer 185 

     211499 Visual Arts and Crafts Professionals, nec 162 

     249211 Art Teacher (Private Tuition) 118 

     451411 Gallery or Museum Guide 113 

     224212 Gallery or Museum Curator 106 

     232412 Illustrator 103 

     232413 Multimedia Designer 89 

     211413 Sculptor 67 

     232313 Jewellery Designer 67 

     272611 Community Arts Worker 65 

     399915 Photographer's Assistant 44 

TOTAL  6194 
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Income- Australia Council for the Arts research (2010) records that Australian visual artists earn most 
of their income outside of the core arts sector, with income earned from their core creative work 
recorded at around 15 per cent of their overall income (approx. $5,500 p/a). For Australian craft 
practitioners, income earned directly from their core creative activity is recorded as slightly higher 
at around 20 per cent of their overall income (approx. $10,000 p/a).16 

Visual Arts & Design: LEVEL OF TRAINING:  
 
WHOLE OF INDUSTRY BREAKDOWN: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
BREAKDOWN PER OCCUPATION:  

                                                        
16 Throsby D and Zednik A, 2010, ‘Do you really expect to get paid? An economic study of professional artists in Australia. 
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Industry Trends 

 
The WA Indigenous Visual Art market (in-line with national trends) continues to show signs of strain, 
recording sales results well below peak conditions experienced in 2007/08. The Office of the 
Registrar of Indigenous Corporation reported that the 101 registered Indigenous Visual Arts 
corporations across Australia experienced a decline in income of 52 per cent between 2007/08 and 
2010/11. Despite overall declines, recent figures show small signs of market recovery, with 2013 sales 
of Indigenous artwork up from previous years, though still below median market levels. 
 
Nationally, sales of blue-chip Indigenous artworks on the secondary market also appear to be 
recovering, but even in light of increased sales, combined with new federal government artist 
royalty payment policies, this secondary market upswing is having little positive trickle-on effects for 
Indigenous artists themselves. In the current climate Indigenous artworks entering the blue-chip 
secondary market are being sold at prices approx. 30-50 per cent lower than mid-2000 levels.17 
 
Nationally, remote Indigenous Arts Centres’ sales have dropped 33 per cent since 2004 and the 
sector’s overall retained earnings has fallen 127 per cent during the same period (with 2013 marking 
the first time the sector recorded a financial loss).  
 
Levels of government funding to remote Indigenous Arts Centres have however increase approx. 70 
per cent since 2004, signalling a concerning trend of falling sales combined with an increased 
dependency on government funding. Additionally there is evidence of an over-production of 
artwork and an oversaturation of the market – with current sales levels equalling those of 2004 (ie a 
real-time decrease in sales) from 40 per cent more artwork on sale than in 2004.18 
 
In WA, while state government funding for remote Indigenous Arts Centres is the lowest of all other 
states in Australia with remote arts sectors,19 emerging WA Indigenous artists are receiving 
burgeoning state government and local industry support through recently introduced innovative 
exhibition and networking initiatives. An important case in point is the ‘Revealed’ WA Emerging 
Aboriginal Artists initiative (established in 2008), an event presented annually by the Department of 
Culture and the Arts in Perth, showcasing the work of approximately 35 WA Indigenous artists from 
24 different remote and regional WA Indigenous Arts Centres (out of 26 total WA Indigenous Arts 
Centres). General public attendance to this event is increasing steadily each year, along with sales 
revenue generated - helping to maximise sales opportunities and artistic exposure for WA’s 
emerging Indigenous visual artists from remote WA communities. Despite the introduction of these 
positive support mechanisms for emerging WA Indigenous artists, many remote and regional WA 
Indigenous Art Centres continue to struggle with long-term business sustainability issues, lacking in 
operational and corporate capital in fiscally constrained investor and consumer environments.  
 
Overall, 88 per cent of funding for WA’s Remote Indigenous Arts Centres comes from the 
Commonwealth government (as opposed to the WA state government).20 
 
The WA remote Indigenous Art Centre sector is split sharply between a small number of high 
performing arts centres (approx. 5) and the remaining majority who record very low sales (under 
$100K per year). This gap between the high sale and low sale Indigenous arts centres is widening, 
making it increasingly difficult for the small, low-sale art centres to remain viable – a concern 
heightened in light of these small art centres role as social & & cultural hubs for their indigenous 
communities.   
 

                                                        
17 http://theconversation.com/how‐super‐laws‐are‐killing‐the‐market‐for‐indigenous‐art‐19591 

18 Woodhead A., Acker T. (2014) Aboriginal and Torres Strait Islander Art Economies Value Chain Reports. CRC‐REP Working Paper, Ninti One Limited, Alice Springs. 
19 Woodhead A., Acker T. (2014) Aboriginal and Torres Strait Islander Art Economies Value Chain Reports. CRC‐REP Working Paper, Ninti One Limited, Alice Springs. 
20 Woodhead A., Acker T. (2014) Aboriginal and Torres Strait Islander Art Economies Value Chain Reports. CRC‐REP Working Paper, Ninti One Limited, Alice Springs. 
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The WA Contemporary Art market - A significant contingent of well established (20 years +) Perth 
commercial art galleries (approx. six of Perth’s leading commercial galleries/ art dealers) have 
closed in the past 24 months, directly impacting many of WA’s most eminent mid-career and 
established artists. Estimates place the number of WA artists now without commercial representation 
at approx 150 artists.  

Reasons for gallery closures are mixed, however the decline in high-end retail market/ high-end 
discretionary consumer spend, rising utility prices and general loss of consumer confidence may be 
attributed. 

Investment in WA visual artists work (especially purchases made via WA commercial galleries) by 
major WA public institutions and traditionally large-spend private collectors are also stagnant in 
prolonged tight market conditions.21 

By contrast, WA emerging artists are increasingly comparatively well-represented as several new 
Perth-based commercial contemporary art spaces and multi-artist-run-initiatives thrive in inner city 
locations. 

Advances in technology & digital convergence continues to blur professional artistic boundaries 
and collapse traditional artistic disciplinary titles, engendering a profusion of multi-disciplinary/ multi-
artform technical skill-sets. As an increasing number of creative practitioners position themselves as 
interdisciplinary artists, occupational areas such as craft; sculpture and illustration become less 
relevant as fill-time creative occupations – rather they inform a proportion of a artistic practitioner’s 
overall creative enterprise. 
 
The globalised Crowdsourcing movement continues to grow, challenging local visual artists and 
designers’ client & sales base, while simultaneously impeding their wages growth/ fee rates, as 
market competition increases and prices soften due to market saturation. 
 
Conversely, innovative new Crowdfunding initiatives are expanding local artists’ ability to generate 
philanthropic support and financial donations to seed their new creative projects. These new 
fundraising opportunities are increasing local artists’ artistic and employment opportunities, creating 
viable alternatives to state and federal arts grant programs. However the crowdfunding 
environment is increasingly competitive and unlike government funding, these activities require 
high-level promotional and managerial expertise, as well as established peer and client networks to 
ensure successful outcomes for artists.   
 
Artsource is the peak membership body for visual artists in Western Australia recorded 973 paid 
memberships for WA based visual artists in 2013 (a membership base comparable to numbers over 
the past 5 yrs). This membership base indicating there are many more visual artists working in WA 
than was captured by the ABS 2011 census (ABS census recorded number employed as Visual Artist/ 
Craft professionals as approx. 230).  
 
Artsource provides their members with professional support services; studio spaces (subsidised 
rental); residencies & exchanges and promotional and/ or professional opportunities to further their 
artistic development and careers as artists. In 2013 Artsource paid $589,013 in fees (an increase of 
$53,053 from 2012) to approx. 40 different WA artists for projects & services predominantly in the 
area of public artwork commissions. Artsource also offered approx. 90 WA visual artists subsidised 
studio space over 8 different Artsource studio-hub locations across WA in 2013.22 
 

Labour & Skill Demand 

                                                        
21 http://www.abc.net.au/news/2012‐06‐18/galleries‐in‐perth‐shutting‐their‐doors/4077300 

22 Artsource Annual Report 2013 
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Graduate Careers Australia (Dec 2012) records the number of ‘Visual/Performing arts’ bachelor 
degree graduates working full time four months after graduating is 53.9 percent – a lower proportion 
than all other fields of education reported.  This proportion has declined since 2007, when 66.9 
percent of graduates were working full time. Starting salaries for Australian Visual/Performing arts 
graduates is also very low – ranked 22nd of the 23 industry areas surveyed. 

Historically low employment prospects for arts graduates leads many to pursue self-employment 
opportunities – often selling their products and/ or creative services by way of small business 
operations. This labour trend presents the need for artists to attain business administration, ICT and 
marketing skills to underpin their entrepreneurial &/ or small business activity. These Art & Design 
small businesses generally record low turnovers and low revenues, even once established – 
compounding the need for these artist/ designer small business owners to possess strong business 
administration and marketing skill-sets, as buying-in these business services/ expertise, and/or 
employing support workers is an unviable prospect. 
 
For artists and art managers employed in the WA public sector, Community Arts Network WA (CAN 
WA) continues to provide accredited and non-accredited training to a range of WA local 
government arts workers in areas such as cultural planning; cultural mapping; community cultural 
development; arts advocacy and cross-cultural awareness. Most often CAN WA’s training for local 
government arts workers utilize 2 units of competency from the VET Local Government Training 
Package which are delivered as a 5 day course (approx. number of participants = 80 per year):  

LGACOM502B Devise and conduct community consultations 

LGAGOVA606B Devise and maintain a community cultural plan 

 
Through these training sessions and other activities with WA local government employees, CAN WA 
have identified the need for additional training for WA local government arts workers in areas such 
as: creative community engagement; developing cultural and community planning; grant writing 
and acquittals; arts management; communicating with diverse communities; public speaking and 
presentation, and professional writing skills. The strongest area of unmet skills demand for this 
stakeholder group is in the creative community engagement area, which includes the ability to 
communicate and build trust with diverse and hard-to-reach community groups. 23 
 
Looking outside the creative industries, there is perceptible labour demand within WA industry at 
large for workers who possess high-level creative abilities, and the capacity to apply creative 
thinking to problem solving; business strategy & operational decisions in business. However neither 
industry, nor WA Visual Arts & Design training institutions are currently exploring the potential of such 
inter-industry pathways for WA Creative Industries graduates. This situation presents opportunities to 
scope training mechanisms which can help re-direct labour & skills oversupplies in the Visual Arts & 
Design sector to fill skills & labour gaps in these other areas of WA industry. Recommended 
mechanisms to assist such a workforce strategy include the delivery of targeted units of 
competency in areas of business administration and/ or management for tertiary art & design 
students, which could be undertaken in addition to their core arts-focused curriculum. 
 
High demand for artist support services and skilled personnel in the area of promotion & fundraising. 
The independent and small-to-medium visual arts sector in particular requires high-level expertise to 
utilise new Crowdfunding mechanisms; attract philanthropic support and/ or commercial 
sponsorship to fund their artistic projects.  
 
Demand also for artist support services and skilled personnel in legal and tax areas pertinent to not-
for-profit activities and/ or philanthropic projects. 
 
                                                        
23 http://www.canwa.com.au/learning/cecp/ 
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As web-based platforms continue to drive new business & consumer markets for WA visual artists’ 
and designers’ work, greater web development and digital marketing skills are required to facilitate 
best use of these digital platforms, and new markets, by WA creative practitioners. 
 
Advances in technology & digital convergence continues to blur professional artistic boundaries 
and collapse traditional artistic disciplinary titles, engendering a profusion of multi-disciplinary/ multi-
artform technical skill-sets. As an increasing number of creative practitioners position themselves as 
interdisciplinary artists, occupational areas such as craft; sculpture and illustration become less 
relevant as fill-time creative occupations – rather they inform a proportion of an artistic practitioner’s 
overall creative enterprise. 
 
 

Regional Impact 

A sizable number of WA visual artists & designers reside and thrive in the South West of the state, with 
this region of WA hosting the highest number of visual artists and crafts-people per capita 
compared to other WA regional areas.  
As per the ‘Creative Trident’ statistical model, at the time of the 2011 ABS Census, there were 1,095 
employees working in the creative economy of the South West Region: 
383 of whom were creative specialists working in the creative industries. 
268 of whom were embedded creative working outside the creative industries  
444 of whom were creative support workers - employed as management and support staff in in the 
creative industries.  

Of the 383 creative specialists employed:  
153 were employed in architecture, design & visual arts (largest occupation group = photographers (51)) 
69 in publishing  
61 in software development  
58 in Film, TV & Radio  
 
Overall this South West creative industry turnover is approx. $306 million annually. It adds $148 million 
annually in gross regional product (i.e. regional value added) and helps generate exports of $70 
million dollars annually. 
The flow-on contributions of this South West creative industry include the employment of 2,700 
workers and annual turnover of $702 million.24 
The South West Development Commission (SWDC) has recently released a 10 year development 
strategy for its creative industries which includes a 1 year (2013 – 2014) ‘action plan’ to accelerate 
growth in the region’s creative sector. The SWDC’s strategy is centered on areas of the sector which 
link creativity with commercial markets; generate IP from this activity and/ or the commercialisation 
of that IP in innovative ways. 
Key challenges reported by the SWDC currently inhibiting future growth of the creative industries 
include access to high speed, reliable internet connections; lack of networking & marketing 
opportunities for local creative business and practitioners and absence of necessary funding & 
training  to assist overall industry development. 
 
The Cooperative Research Centre for Remote Economic Participation: Aboriginal and Torres Strait 
Islander Art Economies project (Curtin University), estimates the number of Indigenous visual artists 
working in WA as approximately 3,000 – 70 per cent of whom (approx. 2,100) work in remote and 
regional WA (the Western Desert region). The CRC’s research defines this artist group as including 
any individual currently making artwork. Therefore this number includes those who may be working 
in a hobbyist or casual capacity. However the CRC also determines that of this 2,100 approximately 
                                                        
24 Report South West Development  Commission, July 2013, Economic Opportunities for Creative Industries in Western Australia’s South West Region 
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25 per cent are making artwork as their primary professional pursuit & means of income, which puts 
the number of ‘main-income’ Indigenous artists working in WA at approximately 525 artists.  
 
 
Regulatory Requirements 

The Resale Royalty Scheme was established under the Resale Royalty Right for Visual Artists 
Act 2009 (the Act), commencing on 9 June 2010. Under the Scheme, Australian artists receive five 
per cent of the sale price of their work when eligible artworks are resold commercially for $1000 or 
more. Between 10 June 2010 and 15 May 2013, there have been 6801 eligible resales that have 
generated over $1.5 million in royalties for 610 artists nationally.  In 2014 the Coalition government 
will decide whether the scheme should be kept, reformed or scrapped after the results of a review 
of the system, which began in 2013 under Labor, will be delivered to Arts Minister George Brandis. 
The Resale Royalty Scheme has divided many sections of the Australian Visual Arts sector: with some 
artists regarding it as a long-overdue measure, while many gallerists view it as administratively 
restrictive and an impediment to their business viability.25   
 
Recent changes to Australian superannuation legislation are also having effect on the local visual 
arts market, acting as a disincentive for self-managed superannuation fund collectors to invest in 
artwork. This is largelt due to new more onerous administrative requirements of new legislation 
particular to storage requirements, reporting and annual valuations.26 
 
Intellectual Property and Copyright 27 - All creative industry workers are protected by, and must 
adhere to, the Copyright Act 1968 whether they are creating art themselves or managing a 
collection of other artists’ works.  

Under Australian law, the copyright owner (the creator) of an original artistic work has the exclusive 
right to reproduce, publish and communicate the work to the public, for example by printing it in a 
book or showing it on a website. To copy art works which are protected by copyright, permission 
from the copyright owner must be received.28 
Digital software and the Internet have made copyright compliance and regulation more complex 
in recent years, however the law has remained unchanged in that any online images or online 
artistic works are protected by Copyright Law and may not be reproduced without express 
permission from the artist/ creator.  
Creative Commons is an international non-profit organisation that provides free licenses and tools 
that copyright owners can use to allow others to share, reuse and remix their material, legally. 
Releasing material under a CC license makes it clear to users what they can or cannot do with the 
material. Creative Commons offers six standardized CC licenses that allow material to be used in 
different ways, with varying degrees of permissions applicable to each. The six standardized CC 
licenses currently in operation are: Attribution; Attribution-Share Alike; Attribution-No Derivatives; 
Attribution-Non Commercial; Attribution-Non Commercial-Share Alike, and Attribution-Non 
Commercial-No Derivatives. 
 
  

                                                        
25
 http://www.theguardian.com/world/2014/apr/11/artists‐fear‐george‐brandis‐will‐scrap‐resale‐royalties 

26 http://www.theaustralian.com.au/arts/art‐loses‐its‐appeal‐to‐super‐funds/story‐e6frg8n6‐1226741270952 
27 http://www.culture.gov.au/articles/IPandcopyright/index.htm 02 July 2010 

28
 http://www.viscopy.org.au/licensing  July 2010 



 
 
 
 

Page 29 of 79 

Gender/ Age Participation 

 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 NB: data quoted from average age per occupation statistics 
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Under-represented Groups Participation 

 
 
ABS data records Indigenous workers as accounting for 1.2 per cent of all cultural occupations in 
2011. Of this 1.2 per cent, high numbers of Indigenous workers listed their main job as Painters (359 
people). Statistically this indicates there are approx. 36 Indigenous Painters employed in WA. Though 
as outlined above, The Cooperative Research Centre for Remote Economic Participation: 
Aboriginal and Torres Strait Islander Art Economies project (Curtin University), estimates the number 
of Indigenous visual artists working in remote and very remote WA as approximately 3,000 – 70 per 
cent of whom (approx. 2,100) work in the Western Desert region. The CRC’s research defines this 
artist group as including any individual currently making artwork. Therefore this number includes 
those who may be working in a hobbyist or casual capacity. However the CRC also determines that 
of this 3,000 approximately 25 per cent are making artwork as their primary professional pursuit & 
means of income, which puts the number of ‘main-income’ Indigenous artists working in WA at 
approximately 750 artists.29  
 

Major Challenges and Barriers 
 
The continued growth of the globalised Crowdsourcing movement presents both challenges and 
opportunities for local visual artists and designers. While it opens new (potentially global) markets to 
locally based freelancers, it also detracts from local art & design business services, compromising 
their local market share. 
 
Some remote WA Indigenous Arts Centres continue to struggle to achieve financial and operational 
sustainability due to high staff turnover (short-stay managerial workforce), generally soft market 
conditions and increasing dependency on government (generally Commonwealth govt) funding 
as the main sources of income. 
 
Recent closures of well established (20 yrs +) Perth commercial art galleries as well as declines in 
major artwork acquisitions by institutions, signals an overall departure by investors in WA visual artists. 
If this trends continues and becomes prolonged it presents a major long-term barrier to the careers 
of local visual artists. 
  

                                                        
29 Woodhead A., Acker T. (2014) Aboriginal and Torres Strait Islander Art Economies Value Chain Reports. CRC‐REP Working Paper, Ninti One Limited, Alice Springs. 
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New and Emerging Skills 
 
Stronger promotional & fundraising skills (and/ or workforce support mechanisms) are required to 
enable WA Visual Art & Design practitioners to capitalise on new Crowdfunding mechanisms which 
are increasingly looked to as primary sources of start-up funding for artistic & creative projects in 
Australia. Artists undertaking Crowdfunding campaigns must also be equipped with the necessary 
legal and financial (tax) knowledge to ensure such fundraising activities are undertaken in 
accordance with Australian Tax Office and Australian Competition & Consumer Commission 
regulations. 
 
As web-based platforms continue to drive new business & consumer markets for WA visual artists’ 
and designers’ work, greater web development and digital marketing skills are required to facilitate 
best use of these digital platforms, and new markets, by WA creative practitioners. 
 
Advances in technology & digital convergence continues to blur professional artistic boundaries 
and collapse traditional artistic disciplinary titles, engendering a profusion of multi-disciplinary/ multi-
art-form technical skill-sets. As an increasing number of creative practitioners position themselves as 
interdisciplinary artists, occupational areas such as craft; sculpture and illustration become less 
relevant as fill-time creative occupations – rather they inform a proportion of a artistic practitioner’s 
overall creative enterprise. 
 

Occupations in Demand (ANZSCO Code) 
None noted. 

Workforce Development Opportunities 

An opportunity exists to augment work already underway in some parts of regional WA (led 
predominantly by Regional Development Commissions) to provide business and/ or 
commercialisation oriented training for relevant areas of this regional visual arts & design workforce. 
 
Greater opportunity exists for Community Arts Network WA (CAN WA) to partner with more WA local 
government councils to expand on CAN WA’s current suite of community arts training (skill-sets) for 
local government arts managers. A skills-needs analysis of local government arts sector currently 
underway (by CAN WA and the Chamber of Culture & the Arts WA) to assess specific skills 
deficiencies. Once complete, additional skills-set training packages will be designed (by CAN WA) 
to target areas of greatest need. Areas already identified include: creative community 
engagement; cultural and community planning; grant writing and acquittals; communicating with 
diverse communities; public speaking and presentation, and community stakeholder relationship 
management. 
 
Stronger strategic partnerships between major local arts institutions and local training institutions to 
support the business development of high achieving, emerging/ graduate local art & design 
practitioners through business and promotion-focused incubator hubs, would provide necessary 
profile boosts to local WA art & design practitioners, and contribute to the increased local, national 
and potentially international consumer-demand for quality WA art & design-led products & services.
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2013 COMPLETIONS FULL PARTIAL

CUV10103 Certificate I in Visual Arts and Contemporary Craft 1 4

CUV10111 Certificate I in Visual Arts 164 79

CUV20103 Certificate II in Visual Arts and Contemporary Craft 186 107

CUV20111 Certificate II in Visual Arts 690 647

CUV20211 Certificate II in Aboriginal or Torres Strait Islander Cultural Arts 0 1

CUV30103 Certificate III in Visual Arts and Contemporary Craft 0 15

CUV30111 Certificate III in Visual Arts 76 167

TOTALS 1117 1020

2009 2013

CUV10103 Certificate I in Visual Arts and Contemporary Craft 132 0

CUV10111 Certificate I in Visual Arts 0 78

CUV10203 Certificate I in Aboriginal or Torres Strait Islander Cultural Arts 60 0

CUV10211 Certificate I in Aboriginal or Torres Strait Islander Cultural Arts 0 7

CUV20103 Certificate II in Visual Arts and Contemporary Craft 555 24

CUV20111 Certificate II in Visual Arts 0 178

CUV20203 Certificate II in Aboriginal or Torres Strait Islander Cultural Arts 28 5

CUV20211 Certificate II in Aboriginal or Torres Strait Islander Cultural Arts 0 52

CUV30103 Certificate III in Visual Arts and Contemporary Craft 844 38

CUV30111 Certificate III in Visual Arts 0 545

CUV30203 Certificate III in Aboriginal or Torres Strait Islander Cultural Arts 43 3

CUV30211 Certificate III in Aboriginal or Torres Strait Islander Cultural Arts 0 8

CUV30303 Certificate III in Design Fundamentals 214 19

CUV30311 Certificate III in Design Fundamentals 0 88

CUV30403 Certificate III in Arts Administration 15 0

CUV30411 Certificate III in Arts Administration 0 1

CUV40103 Certificate IV in Visual Arts and Contemporary Craft 439 42

CUV40111 Certificate IV in Visual Arts 0 357

CUV40203 Certificate IV in Aboriginal or Torres Strait Islander Cultural Arts 5 0

CUV40303 Certificate IV in Design 381 76

CUV40311 Certificate IV in Design 0 189

CUV40403 Certificate IV in Photoimaging 192 0

CUV40411 Certificate IV in Photo Imaging 0 106

CUV40503 Certificate IV in Arts Administration 30 0

CUV40511 Certificate IV in Arts Administration 0 1

CUV50111 Diploma of Visual Arts 0 24

CUV50311 Diploma of Graphic Design 0 81

CUV50407 Diploma of Photoimaging 57 0

CUV50411 Diploma of Photo Imaging 0 47

CUV60411 Advanced Diploma of Graphic Design 0 63

CUV Visual Arts, Craft and Design Training Package 2,995 2,032

VET Training Data by Qualification – Enrolments and Completion 
For Training Package CUV11 Visual Arts, Craft & Design (GOVT FUNDED/ GOVT SUBSIDISED TRAINING PROVIDERS ONLY) 
 
Table 1: Institution Based Training (IBT) – ENROLMENTS  2009 & 2013                                

                                                                                                                                                

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Table 2: Employment Based Training (EBT) – COMMENCEMENTS  2009  & 2013   

No commencements recorded. 

  

Table 4: VET IN SCHOOLS – ENROLMENTS + COMPLETIONS  2013 
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Higher Education Pathways  
 
Visual Arts: 
The Advanced Diploma of Photography at Central Institute of Technology provides 180 credit points 
towards the Bachelor of Creative Industries (Photomedia) at ECU. 
The Advanced Diploma of Photography at Central Institute of Technology provides 400 credits towards 
the Bachelor of Arts (Photography and Illustration Design) at Curtin University. 
The Diploma of Visual Art and Craft at Central Institute of Technology provides 200 credits towards the 
Bachelor of Arts (Art and Design Studies) at Curtin University. 
The Advanced Diploma of Jewelry Design at Central Institute of Technology provides 400 credits towards 
the Bachelor of Arts (3D Design) at Curtin University. 
The Diploma of Visual Art and Craft at Central Institute of Technology provides 120 credit points towards 
the Bachelor of Arts (Visual Arts) at ECU. 
The Advanced Diploma of Visual Art and Craft at Central Institute of Technology provides 180 credit 
points towards the Bachelor of Arts (Visual Arts) at ECU. 
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CHAPTER 3 OF 5: Overview of the Graphic Arts & Printing Industries 
Industry Analysis 
NB: data for occupation ‘232411 Graphic Designer’ also included in Visual Art & Design section (as occupation relevant to both sectors). 

 
 

 

 

OCCUPATION  NUMBER EMPLOYED IN WA 

     232411 Graphic Designer 1884 

     392311 Printing Machinist 413 
     392300 Printers, nfd 400 
     899511 Printer's Assistant 226 
     711411 Photographic Developer and Printer 221 
     323314 Precision Instrument Maker and Repairer 217 
     392211 Graphic Pre-press Trades Worker 216 
     832112 Container Filler 197 
     392111 Print Finisher 180 
     392112 Screen Printer 120 
     711311 Paper Products Machine Operator 88 
     899512 Printing Table Worker 61 
     392312 Small Offset Printer 47 
     712916 Paper and Pulp Mill Operator 41 
     839411 Paper and Pulp Mill Worker 38 

     899500 Printing Assistants and Table Workers, nfd 3 

TOTAL  4352 
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Graphic Arts & Printing: LEVEL OF TRAINING:  
 

WHOLE OF INDUSTRY BREAKDOWN: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
BREAKDOWN PER OCCUPATION:  



 
 
 
 

Page 36 of 79 

Industry Trends 

 
Graphic Arts – The convergence of print and digital media platforms is prompting some graphic 
artists to diversify their practice into these new media areas. Advances in industry-standard graphic 
software is easing some of these skills & labour transitions, with some new software capable of 
‘automatically’ adapting artwork and media content to new media platforms and new media 
devices. In other areas however, major re-skilling is required to enable graphic artists to ultilise new 
software and technologies, and adapt to rapidly changing industry trends & standards. 
 
An increasing number of formally trained graphic designers are operating as, or employed in, 
interdisciplinary design studios, which offer their clients ‘contemporary design solutions’ across a 
range of media. Most often these multi-platform services & solutions require an element of ICT 
expertise (for example web & online content development), which is most often supplied via the 
collaborative efforts of the design studio team.  
 
Locally, a contemporary design studio may comprise approx. 10 staff, of which only 1 works 
exclusively as a graphic designer, while 3 or 4 work as web developers & programmers; 3 or 4 as 
web designers/ digital designers and 2 or 3 as managerial and administrative staff.  Therefore the 
role of the graphic designer in isolation is far from moribund, however where possible, graphic 
designers are expanding their skill-sets into these digital media & online areas to maximize their 
employment opportunities (of which there are very few positions available in a highly competitive 
labour market). 
 
Global crowdsourcing mechanisms are hurting small business/ sole operator local graphic designers 
whose market is in small, one-off logo and image design. Crowdsourcing platforms now allow their 
clients to source similar services at much lower prices.  
 
Printing- Digital Print continues to dominate the short-run, quick-turnaround segment of the local 
Printing market (a trend begun more than a decade ago). Digital Printing’s local market share is 
pervasive, with a large number of small businesses operating in WA. These businesses are generally 
retail enterprises, and as such, are subject to consumer discretionary spend and general consumer 
& small business confidence. Increasingly tough consumer market conditions, combined with 
heightened consumer demand for digital and/ or online material in addition to, or in place of, 
printed matter, is prompting these digital print businesses to transition from ‘print & deliver’ shop 
fronts to becoming ‘produce, prepare & deliver’ enterprises. 
 
By contrast, the off-set Print market is industry-focused - including high volume output of packaging; 
periodicals & promotional materials. Some areas of the off-set market have experienced significant 
reductions over the past decade, due to electronic and online platforms replacing printed matter. 
Other areas of the off-set market have however remained largely impervious to these online 
transitions - being printed materials with no online or electronic equivalents (packaging and signage 
for example).  The off-set print market comprises a smaller number of large print businesses 
(compared to the digital print market), with off-set print businesses capital expenditure dwarfing the 
digital print space when compared by volume output. Despite less intense competition from online 
media platforms, off-set printers are also transitioning to more hybrid, and multi-service enterprises 
(often incorporating digital media), with increasing focus on customer service, efficiency and 
product points of difference. 
 
While the digital print footprint continues to widen within the local print market (with some end of life 
off-set print equipment is being replaced with digital equivalents),  when measured per volume of 
output, the off-set market (large-scale, high volume print) outperforms digital print, with off-set 
printing accounting for approximately 70 per cent of the local market when measured by output 
volume. 
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In both the digital print and off-set print markets, despite recent downturns (in-line with overall 
manufacturing industry downturns over the part decide in Australia), workforce redundancies 
appear to have plateaued in 2013/14, signaling market stabilisation. Greatest challenges reported 
by local Printing industry employers (both digital and off-set) include high wages costs (despite 
being a low wage industry), rising cost of materials; rising utilities costs and tightening profit margins. 
These factors in combination with a high business-to-customer ratio in WA presents challenging 
current and future market conditions for the WA Print sector. 
 
Labour & Skill Demand 

 
Graphic Arts - Design Institute of Australia (DIA) statistics indicate the number of graphic designers 
and design graduates in Australia continues to grow, while median incomes for self-employed 
designers and design consultancy owners continues to shrink. Fees charged by design practices 
have also stalled, with the average design business maintaining fee levels set in 2010/11.30 
  
These latest DIA statistics indicate conditions in the Australian design sector at their most challenging 
since 1990 levels, largely due to market scale/ market downturns and oversupply of labour/ design 
graduates. 
  
The median salary offered to a graphic design graduate in Australia has remained stagnant at 
$40,000 – but 2013 DIA survey respondents also reported salaries well below this.31 
 
The growth of e-publishing presents new opportunities for graphic designers with digital design & ICT 
skill-sets. For those without prior ICT/ e-publishing skills, accessible & targeted training & up-skilling 
mechanisms would assist these local practitioners expand their businesses into these new online/ 
digital design markets. 
  
Printing- Labour demand in both Digital Print and Off-set Printing is small, due to its small industry 
workforce footprint in WA. However poor staff retention and skills-to-occupational mismatches 
continue to plague the sector. Of the modest number of Print businesses operating and recruiting in 
WA (around 250 in total) an increasing proportion seek multi-skilled workers who have Print machine 
operation skills; finishing skills, as well as pre-press knowledge and basic customer service. There is 
currently no mandated and funded training model to support such a multi-skilled Print industry 
entrant, with current training allocated between on the job apprenticeships  for Print Technicians 
(Certificate III in Printing) and Institution based qualifications for Pre-Press Technicians (Certificate III 
in Graphic Pre-Press) and Graphic Designers (Advanced Diploma in Graphic Design). Additionally 
the local Printing workforce is ageing, and as such local industry identifies a critical need to attract 
small numbers of best-fit new career-Printers to the local sector. 
 
A skills-gap amongst sections of the graphic arts and printing workforces specific to the 
production of print ready files, continues to impede industry productivity. A targeted training 
intensive centered on the following units of competency for relevant industry workers would 
assist in overcoming this persistent industry / supply chain weakness. 

ICPPP396A Generate high-end pdf files 
ICPPR387A Use colour management for production 
ICPPP334C Prepare an imposition format for printing processes 
ICPPR384A Setup and produce basic digital files 

                                                        
30 Design Institute of Australia, Fees and Salaries Survey, Dec 2013. 

31 Design Institute of Australia, Fees and Salaries Survey, Dec 2013. 
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Regional Impact 

 
The Graphic Arts & Printing sector in WA is majority Perth-based, however widened online access 
and increasing online markets, combined with greater levels of telecommunications/ internet 
connectivity in regional WA is expanding opportunities for regionally based graphic designers. There 
is still significant opportunity to improve business activity levels for these regional WA graphic 
designers/ media designers, via increased investment in regional WA ICT infrastructure. Such 
upgraded ICT infrastructure would allow faster media content uploading and download speeds & 
faster file transfers, as well as greater bandwidth capacities to allow larger files and a larger number 
of these files to be sent from regional WA graphic arts & design businesses to industry partners & 
clients elsewhere. 
A sizable number of WA graphic artists /designers reside and thrive in the South West of the state, 
with this region hosting the highest number per capita compared to other WA regional areas.  
Of the 383 creative specialists employed in the South West in July 2013:  
153 were employed in architecture, design & visual arts  
69 in publishing  
61 in software development  
 
The South-West hosts a small, but vibrant professional design community who would benefit from the 
above-mentioned ICT infrastructural upgrades, to ensure this burgeoning creative hub can achieve 
long-term sustainability. 
 
 
Regulatory Requirements 

 

Intellectual Property and Copyright 32 - All creative industry workers are protected by, and must 
adhere to, the Copyright Act 1968 whether they are creating art themselves or managing a 
collection of other artists’ works.  

Under Australian law, the copyright owner (the creator) of an original artistic work has the exclusive 
right to reproduce, publish and communicate the work to the public, for example by printing it in a 
book or showing it on a website. To copy art works which are protected by copyright, permission 
from the copyright owner must be received.33 
Digital software and the Internet have made copyright compliance and regulation more complex 
in recent years, however the law has remained unchanged in that any online images or online 
artistic works are protected by Copyright Law and may not be reproduced without express 
permission from the artist/ creator. 
Creative Commons is an international non-profit organisation that provides free licenses and tools 
that copyright owners can use to allow others to share, reuse and remix their material, legally. 
Releasing material under a CC license makes it clear to users what they can or cannot do with the 
material. Creative Commons offers six standardized CC licenses that allow material to be used in 
different ways, with varying degrees of permissions applicable to each. The six standardized CC 
licenses currently in operation are: Attribution; Attribution-Share Alike; Attribution-No Derivatives; 
Attribution-Non Commercial; Attribution-NonCommercial-Share Alike, and Attribution-
NonCommercial-No Derivatives. 
 

                                                        
32 http://www.culture.gov.au/articles/IPandcopyright/index.htm 02 July 2010 

33 http://www.viscopy.org.au/licensing  July 2010 
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Australian Association of National Advertisers (AANA) Code of Ethics is an Industry-led self regulatory 
mechanism to ensure that advertisements and other forms of marketing communications in 
Australia are legal, decent, honest and truthful and that they have been prepared with a sense of 
obligation to the consumer and society and a sense of fairness and responsibility to competitors. 
 
Australian Association of National Advertisers (AANA) Best Practice Guidelines to Marketing & 
Communications in the Digital Space is the Australian industry endorsed set of guidelines to 
responsible digital marketing by Australian (advertising) businesses. 
 
The Web Content Accessibility Guidelines 2.0 (An International Standard) outlines the minimum 
accessibility requirements for internet content to ensure widest access by all web users. In 2010 the 
Australian Federal government mandated these guidelines for application to all Australian 
government webpages. 
  
Gender/ Age Participation 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

      NB: data quoted from average age per occupation statistics 
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Under-represented Groups Participation 

 

Major Challenges and Barriers 
 
Increasing digitization and media convergence in the Graphic Arts & Printing industry is decreasing 
size of the printing industry, while new businesses continue to enter the market (mostly at the small-
run digital printing end of market). Competition for business therefore increasing and business 
viability of larger, more established Printing businesses decreasing. 
 
Increasing globalized market place in the Graphic Arts industry is threatening local market viability 
for graphic designers, with low-cost online competition undercutting local practitioners. 
 
Continuing oversupply of graphic design graduates from tertiary institutions impeding graduate 
salary growth and limiting sustainability of future workforce. 
 
The continuing decline of the Australian manufacturing industry combined with persistent market 
outlook uncertainties due to ongoing consumer & business shifts from print to electronic/ online 
communications presents major challenges for the local Printing sector. Despite these headwinds 
the WA Printing Industry outperforms many of its state counterparts on quality of product, and whole 
of industry commitment to workforce, training initiatives (led primarily by the Print Industry 
Association of Australia’s WA branch).  
 
Continuing media convergence is blurring traditional job roles in the graphic arts industry, with 
traditional graphic artists working increasingly in screen-based roles.  Traditional training systems 
struggle to keep pace with these continuing technological developments. 
 

New and Emerging Skills 
As continuing media convergence is blurring traditional job roles in the graphic arts industry (to 
incorporate screen-based as well as print-based roles), the following units of competency may assist 
existing graphic arts workers transition or expand into new job roles: 
 
CUFDIG401A   Author interactive media 
ICAGAM401A Produce an interactive game 
ICAWEB402A Confirm accessibility of website for people with special needs 
ICAWEB414A Design simple webpage layouts 
ICAWEB301A Create a simple markup language document 
ICAWEB415A Produce basic client-side script for dynamic webpages  
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Occupations in Demand (ANZSCO Code) 
None noted 

Workforce Development Opportunities 
A skills-gap amongst sections of the graphic arts and printing workforces specific to the 
production of print ready files, continues to impede industry productivity. A targeted training 
intensive centered on the following units of competency for relevant industry workers would 
assist in overcoming this persistent industry / supply chain weakness. 
 
ICPPP396A Generate high-end pdf files 
ICPPR387A  Use colour management for production 
ICPPP334C  Prepare an imposition format for printing processes 
ICPPR384A  Setup and produce basic digital files 
 
As noted previously, continuing media convergence is resulting in new and evolving skills-needs for 
many local graphic artists. There is opportunity to apply the following units of competency (or 
variations of them) to assist existing graphic arts workers transition or expand into new job roles: 
 
CUFDIG401A   Author interactive media 
ICAGAM401A Produce an interactive game 
ICAWEB402A Confirm accessibility of website for people with special needs 
ICAWEB414A Design simple webpage layouts 
ICAWEB301A Create a simple markup language document 
ICAWEB415A Produce basic client-side script for dynamic webpages  
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2013 COMPLETIONS Full Partial

ICP20210 Certificate II in Printing and Graphic Arts (Desktop Publishing) 5 20

2013

ICP20205 Certificate II in Printing and Graphic Arts (Desktop Publishing) 0

ICP20210 Certificate II in Printing and Graphic Arts (Desktop Publishing) 1

ICP20310 Certificate II in Printing and Graphic Arts (Digital Printing) 0

ICP20405 Certificate II in Printing and Graphic Arts (Print Production Support) 0

ICP20410 Certificate II in Printing and Graphic Arts (Print Production Support) 0

ICP20505 Certificate II in Printing and Graphic Arts (Screen Printing) 0

ICP30105 Certificate III in Printing and Graphic Arts (Graphic Design Production) 0

ICP30110 Certificate III in Printing and Graphic Arts (Graphic Design Production) 101

ICP30112 Certificate III in Printing and Graphic Arts (Graphic Design Production) 90

ICP30205 Certificate III in Printing and Graphic Arts (Graphic Pre‐press) 0

ICP30210 Certificate III in Printing and Graphic Arts (Graphic Pre‐press) 0

ICP30212 Certificate III in Printing and Graphic Arts (Graphic Pre‐press) 0

ICP30305 Certificate III in Printing and Graphic Arts (Multimedia) 0

ICP30505 Certificate III in Printing and Graphic Arts (Printing) 0

ICP30510 Certificate III in Printing and Graphic Arts (Printing) 0

ICP30512 Certificate III in Printing and Graphic Arts (Printing) 1

ICP30605 Certificate III in Printing and Graphic Arts (Screen Printing) 0

ICP30610 Certificate III in Printing and Graphic Arts (Screen Printing) 0

ICP30612 Certificate III in Printing and Graphic Arts (Screen Printing) 0

ICP30705 Certificate III in Printing and Graphic Arts (Print Finishing) 0

ICP30710 Certificate III in Printing and Graphic Arts (Print Finishing) 1

ICP30712 Certificate III in Printing and Graphic Arts (Print Finishing) 0

ICP40205 Certificate IV in Printing and Graphic Arts (Multimedia) 0

ICP40210 Certificate IV in Printing and Graphic Arts (Multimedia) 17

ICP Printing and Graphic Arts Training Package 211

2013

Certificate II in Printing and Graphic Arts (Desktop Publishing) (ICP20199) 0

Certificate II in Printing and Graphic Arts (Desktop Publishing) (ICP20205) 0

Certificate II in Printing and Graphic Arts (Desktop Publishing) (ICP20210) 0

Certificate II in Printing and Graphic Arts (Digital Printing) (ICP20310) 0

Certificate II in Printing and Graphic Arts (Print Production Support) (ICP20405) 0

Certificate II in Printing and Graphic Arts (Print Production Support) (ICP20410) 0

Certificate II in Printing and Graphic Arts (Print Production Support) (ICP21299) 0

Certificate II in Printing and Graphic Arts (Screen Printing) (ICP20505) 0

Certificate II in Printing and Graphic Arts (Screen Printing) (ICP22199) 0

Certificate II in Printing and Graphic Arts (Small Offset) (ICP21199) 0

Certificate III in Printing and Graphic Arts (Graphic Pre‐press) (ICP30205) 0

Certificate III in Printing and Graphic Arts (Graphic Pre‐press) (ICP30210) 0

Certificate III in Printing and Graphic Arts (Graphic Pre‐press) (ICP30212) 3

Certificate III in Printing and Graphic Arts (Graphic Pre‐press) (ICP30399) 0

Certificate III in Printing and Graphic Arts (Multimedia) (ICP30305) 0

Certificate III in Printing and Graphic Arts (Multimedia) (ICP30499) 0

Certificate III in Printing and Graphic Arts (Print Finishing) (ICP30705) 0

Certificate III in Printing and Graphic Arts (Print Finishing) (ICP30710) 0

Certificate III in Printing and Graphic Arts (Print Finishing) (ICP30712) 9

Certificate III in Printing and Graphic Arts (Print Finishing) (ICP31499) 0

Certificate III in Printing and Graphic Arts (Printing) (ICP30505) 0

Certificate III in Printing and Graphic Arts (Printing) (ICP30510) 0

Certificate III in Printing and Graphic Arts (Printing) (ICP30512) 25

Certificate III in Printing and Graphic Arts (Printing) (ICP31399) 0

Certificate III in Printing and Graphic Arts (Screen Printing) (ICP30605) 0

Certificate III in Printing and Graphic Arts (Screen Printing) (ICP30610) 0

Certificate III in Printing and Graphic Arts (Screen Printing) (ICP30612) 1

Certificate III in Printing and Graphic Arts (Screen Printing) (ICP32199) 0

ICP ‐ Printing and Graphic Arts 38

2014

Certificate II in Printing and Graphic Arts (Desktop Publishing) (ICP20199) 0

Certificate II in Printing and Graphic Arts (Desktop Publishing) (ICP20205) 0

Certificate II in Printing and Graphic Arts (Desktop Publishing) (ICP20210) 0

Certificate II in Printing and Graphic Arts (Digital Printing) (ICP20310) 0

Certificate II in Printing and Graphic Arts (Print Production Support) (ICP20405) 0

Certificate II in Printing and Graphic Arts (Print Production Support) (ICP20410) 0

Certificate II in Printing and Graphic Arts (Print Production Support) (ICP21299) 0

Certificate II in Printing and Graphic Arts (Screen Printing) (ICP20505) 0

Certificate II in Printing and Graphic Arts (Screen Printing) (ICP22199) 0

Certificate II in Printing and Graphic Arts (Small Offset) (ICP21199) 0

Certificate III in Printing and Graphic Arts (Graphic Pre‐press) (ICP30205) 0

Certificate III in Printing and Graphic Arts (Graphic Pre‐press) (ICP30210) 0

Certificate III in Printing and Graphic Arts (Graphic Pre‐press) (ICP30212) 0

Certificate III in Printing and Graphic Arts (Graphic Pre‐press) (ICP30399) 0

Certificate III in Printing and Graphic Arts (Multimedia) (ICP30305) 0

Certificate III in Printing and Graphic Arts (Multimedia) (ICP30499) 0

Certificate III in Printing and Graphic Arts (Print Finishing) (ICP30705) 0

Certificate III in Printing and Graphic Arts (Print Finishing) (ICP30710) 0

Certificate III in Printing and Graphic Arts (Print Finishing) (ICP30712) 2

Certificate III in Printing and Graphic Arts (Print Finishing) (ICP31499) 0

Certificate III in Printing and Graphic Arts (Printing) (ICP30505) 0

Certificate III in Printing and Graphic Arts (Printing) (ICP30510) 0

Certificate III in Printing and Graphic Arts (Printing) (ICP30512) 10

Certificate III in Printing and Graphic Arts (Printing) (ICP31399) 0

Certificate III in Printing and Graphic Arts (Screen Printing) (ICP30605) 0

Certificate III in Printing and Graphic Arts (Screen Printing) (ICP30610) 0

Certificate III in Printing and Graphic Arts (Screen Printing) (ICP30612) 0

Certificate III in Printing and Graphic Arts (Screen Printing) (ICP32199) 0

ICP ‐ Printing and Graphic Arts 12

2013

CUV30303 Certificate III in Design Fundamentals 19

CUV30311 Certificate III in Design Fundamentals 88

CUV40303 Certificate IV in Design 76

CUV40311 Certificate IV in Design 189

CUV50111 Diploma of Visual Arts 24

CUV50311 Diploma of Graphic Design 81

CUV50407 Diploma of Photoimaging 0

CUV50411 Diploma of Photo Imaging 47

CUV60411 Advanced Diploma of Graphic Design 63

TOTAL 587

VET Training Data by Qualification – Enrolments and Completion 
For Training Packages CUV11 Visual Arts, Craft & Design &   ICP10 Printing and Graphic Arts (GOVT FUNDED/ GOVT SUBSIDISED TRAINING PROVIDERS ONLY) 

 
Table 1a: Institution Based Training (IBT) in CUV11 – ENROLMENTS 2013      Table 1b: Institution Based Training (IBT) in ICP10 – ENROLMENTS  2013  

  

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                                                                                             

                    

 Table 2: Employment Based Training (EBT) in ICP10 – COMMENCEMENTS  2013   

       

Table 3: Employment Based Training – CURRENTLY IN TRAINING in ICP10 – April 2014   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Table 4: VET IN SCHOOLS – ENROLMENTS + COMPLETIONS  2013 
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Higher Education Pathways  
Printing & Graphic Arts: 
The Diploma of Graphic Design at Central Institute of Technology provides 200 credits towards the 
Bachelor of Arts (Creative Advertising Graphic Design) at Curtin University, while the Advanced Diploma 
provides 400 credits. 
The Advanced Diploma of Graphic Design at Central Institute of Technology provides 400 credits towards 
the Bachelor of Arts (Creative Advertising Graphic Design) at Curtin University. 
The Advanced Diploma of Graphic Design provides 400 credits towards the Bachelor of Arts 
(Photography and Illustration Design). 
The Diploma of Graphic Design at Central Institute of Technology provides 120 credit points towards the 
Bachelor of Creative Industries (Graphic Design) at ECU. 
The Advanced Diploma of Graphic Design at Central Institute of Technology provides 180 credit points 
towards the Bachelor of Creative Industries (Graphic Design) at ECU. 
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CHAPTER 4 OF 5: Overview of the Screen & Media Industries 
Industry Analysis 

 
  
 

  OCCUPATION  NUMBER EMPLOYED IN WA 

     212413 Print Journalist 489 

     212412 Newspaper or Periodical Editor 313 

     212112 Media Producer (excluding Video) 306 

     225111 Advertising Specialist 275 

     212113 Radio Presenter 229 

     212211 Author 168 

     399512 Camera Operator (Film, Television or Video) 120 

     212314 Film and Video Editor 110 

     212499 Journalists and Other Writers, nec 108 

     212312 Director (Film, Television, Radio or Stage) 107 

     212411 Copywriter 95 

     711912 Motion Picture Projectionist 94 

     212416 Television Journalist 83 

     212315 Program Director (Television or Radio) 59 

     212318 Video Producer 55 

     599912 Production Assistant (Film, TV, Radio or Stage)  50 

     212212 Book or Script Editor 46 

     212414 Radio Journalist 43 

     212399 Film, TV, Radio and Stage Directors, nec  38 

     212100 Artistic Directors, and Media Producers nfd  30 

     261211 Multimedia Specialist 24 

     212313 Director of Photography 21 

     212114 Television Presenter 20 

     399517 Television Equipment Operator 11 

     212311 Art Director (Film, Television or Stage) 9 

     212200 Authors, and Book and Script Editors, nfd 4 

TOTAL 2907
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Screen & Media: LEVEL OF TRAINING:  
 

WHOLE OF INDUSTRY BREAKDOWN: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
BREAKDOWN PER OCCUPATION: 
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Industry Trends 

 
The Australian entertainment & media market is set to grow 13 per cent over the next 5 years (2013- 
2017).34 
 
Media content is increasingly being accessed by Australian consumers online (as opposed to via TV, 
DVD or cinema). Online data downloads increased 51 per cent from 274,000 terrabytes to 415,000 
terrabytes in 2012.35 
 
Illegally downloading screen & media content from the internet, especially television shows and 
films, is widespread in Australia. Australians are recorded as the world’s largest users per head of 
population of illegal digital downloads with 192 million illegal downloads estimated during the first 
half of 2012. The Australian screen industry lags behind the Australian music industry in implementing 
new business models to counter illegal online downloading levels. Australian music businesses are 
actively building new subscription-based streaming services, while the Australian screen & media 
businesses are yet venture into similar terrain. However, when it comes to the issue of piracy and 
illegal downloading, the screen industry, unlike the music industry, in many ways faces a more 
complex challenge, due to the industry’s heavier cost inputs and more unwieldy business structures, 
impeding smooth and timely market transitions. 
 
TV - In 2011 federal government funding for the Australian Broadcasting Corporation (ABC) was 
$956.1 million the Special Broadcasting Service Corporation (SBS) it was $216.5 million.36 However 
2014 federal government budget plans will see government funding for both media organization 
reduce by 1 per cent over the next 4 years (2014 – 2018). The 2014 Federal government budget also 
outlined plans to axe the ABC's $220 million, 10-year contract (to 2023) with the Department of 
Foreign Affairs and Trade (DFAT) to run the Australia Network – the Australian government’s Asia 
Pacific television service,.37 
 
2010 Australian TV audiences viewing trends: 

94 per cent watched free-to-air TV 
19 per cent watched subscription TV/ pay TV 
20 per cent watched online video 
 
Of an estimated 5 million digital tablet owners in Australian in 2014 25 per cent use their tablets to 
watch TV.38 
 
The Australian Free to Air TV industry currently includes 19 major businesses/ media companies, with 
commercial media companies Seven West Media Limited (22.3 per cent) and Nine Entertainment 
Co Holdings (21.4 per cent) accounting for a significant share of that market. Commercial free to air 
TV generated revenue of $3.5 billion in 2011(with 92 per cent of that revenue derived from 
advertising). 
 
2013 profits of the entire Free To Air TV industry (commercial and government) are estimated at 
$825.5 million, with 2013 workforce wages paid estimated to total $610.9 million.  Free to air TV 
industry revenue is predicted to grow 0.8 per cent annually for the next 5 years. Stagnant revenue 

                                                        
34 PwC, Outlook – Australian Entertainment and Media 2013 – 2017 ‐  http://www.pwc.com.au/media‐centre/2013/em‐outlook‐jul13.htm 

35 PwC, Outlook – Australian Entertainment and Media 2013 – 2017 ‐  http://www.pwc.com.au/media‐centre/2013/em‐outlook‐jul13.htm 
36 Screen Australia Quarterly Snapshot Aug 2011 
37 http://www.abc.net.au/news/2014‐05‐13/budget‐2014‐abc‐sbs‐funding‐cut‐ausnet‐contract‐cancelled/5450932 
38 Screen Australia Quarterly Snapshot Aug 2011 
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growth can be attributed to challenges from other media sources (such as online) and continued 
fragmentation of traditional free-to-air TV audiences. Free to Air TV’s business activity and workforce 
footprint in WA accounts for 10.3 per cent of activity nationally.39 
 
The Australian Subscription TV/ Pay TV industry currently includes 10 major businesses with market 
share dominated by Foxtel Group (62.4 per cent) followed by Telstra (18.4 per cent). Subscription/ 
Pay TV generated revenues of $2.8 billion in 2011 (largely derived from subscription fees). 2013 profits 
for the Pay TV industry are estimated at $565.6 million, with 2013 workforce wages paid estimated to 
total $496.8 million. Pay TV industry revenue is expected to grow 3 per cent annually for the next 5 
years, however the industry faces increasing competition from Free to Air (recently expanded suite 
of free-to-air channels) as well as high vulnerability to consumer discretionary spend sensitivities. Pay 
TV’s business activity footprint in WA is small, with only 4.2 per cent of national activity occurring in 
WA.40 
 
Film – Of an estimated 5 million digital tablet owners in Australian in 2014, 30 per cent (approx. 1.5 
million) report to use their tablets to watch films.41 
Despite increased trends of home entertainment and TV subscriptions, Australian cinemas remain a 
significant component of the entertainment industry. Audience attendance to cinema in Australia 
has remained steady over the past decade with the latest statistics (2012) indicating 69 per cent of 
those surveyed attended the cinema at least once over the past twelve months, with the average 
frequency of cinema-going in the past 12 months being 6.9 times.42 
 
Australian cinemas have recently undergone widespread film to digital conversions, which, while 
reducing overall costs to distributors, poses a threat to some independent, and smaller regional 
cinemas who appear at the mercy of the major American film studios (who effectively dictate 
digital specifications). As at 2013 all of Australia's major cinemas and more than three-quarters of 
independent cinemas have been converted to digital projection, with very few films expected to 
be distributed in Australia as film prints in future. The most recent digital conversions at major multi-
screen cinema complexes have been to 3D digital cinemas, for which there is a growing cinema 
audience and lucrative box office returns. 
 
Sources of finance for the Australian independent films and screen productions continue to be the 
major challenge for the industry. Screen Australia data suggests that since 2007/08 for each such 
production, Screen Australia contributes 16 per cent, the state agencies (such as ScreenWest) 
contribute 5 per cent and the Producer Offset Scheme contributes 13 per cent.  
 
The Producer Offset Scheme – The Producer Offset Scheme remains an important feature of the 
Australian Film Industry, being a refundable tax offset (rebate) for producers of Australian feature 
films, television and other projects. The value of the Producer Offset is calculated based on a 
project’s qualifying Australian production expenditure (QAPE). Essentially it can be claimed on 40 
per cent of QAPE incurred on a feature film OR 20 per cent of QAPE incurred on programs other 
than feature films (TV series, mini-series or telemovies, short-form animations, non-feature 
documentary, or direct-to-DVD or web-distributed programming). Documentaries accessing 
the Producer Offset accounted for 34 per cent of titles and 63 per cent of budgets over the last five 
years.43  
 

                                                        
39 IBISWorld Industry Report J5621 ‐ Free to air TV – Dec 2013 
40 IBISWorld Industry Report J5622 ‐ Pay TV ‐ Jan 2014 
41 Screen Australia Quarterly Snapshot Aug 2011 
42 http://www.screenaustralia.gov.au/research/statistics/wcrmattend.aspx 
43 http://www.screenaustralia.gov.au/producer_offset/qual_expenditure.aspx 



 
 
 
 

Page 49 of 79 

New analysis examines the recent growth in the number of interactive documentaries produced for 
online delivery. Australian interactive documentaries are mainly supported by television 
broadcasters (predominantly the public broadcasters ABC and SBS) and federal and state film 
funding agencies. Since 2008/09, 23 interactive documentaries supported by screen agencies or 
broadcasters have gone into production. 
 
In light of these digital transitions WA’s film & screen funding agency and peak body ScreenWest 
has recently commissioned a report to determine the scale, shape and focus of WA’s independent 
games sector to help identify the type and level of State Government support required to improve 
its long term viability. This report was published in Feb 2014, however due to confidential information 
therein it has not been publicly released. 44 
 
ScreenWest is also developing strong links with international partners, especially in the UK, USA, 
Singapore and China as a potential way to develop the screen industry in Western Australia. These 
potential international partnerships could emerge as co-production arrangements between 
international territories and the Australian Government.  
 
In the 2013/ 14 financial year, 45 projects in receipt of ScreenWest funding support (partial funding 
of these projects by Screenwest) entered principal photography, including  4 Drama productions 
(including 2 Animations), 16 Documentaries, 1 Documentary mini-series and 26 Short Films/Web 
Series. 
 

2013 highlights from WA’s screen industry include: 
WA feature film These Final Hours (writer/director Zak Hilditch, producer Liz Kearney) selected for the 
prestigious Directors' Fortnight at Cannes.  ScreenWest supported These Final Hours through its West 
Coast Visions initiative, designed to develop and progress the careers of WA filmmakers.  These Final 
Hours was filmed entirely in Perth.  The film won The Age Critics’ Award at the 2013 Melbourne 
International Film Festival and opens in cinemas Australia-wide in July 2014.  

 
Bunbury-based The Vue Group and China-based Shanghai Hippo Animation Design Company 
signed a multi-million dollar contract in December 2013 to develop animated feature films in the 
South West of WA.  Production has since begun on two films.  In addition, a number of other WA 
companies are in advanced stages of negotiations with Chinese companies to produce live action 
films.  

 
ScreenWest Production Investment Funding of $800,000 was allocated to Woss Group Film 
Productions for the feature film BLUE DOG.  Perth and the Pilbara will be used as pre-production and 
production locations, generating considerable employment for local crew and significant spend in 
the local economies.  BLUE DOG is from the same creative team as the much loved RED DOG.  RED 
DOG earned more than $21million at the box office, making it the ninth highest grossing Australian 
film of all time. It won Best Film at the 2012 AACTA Awards (formerly AFIs) and is the highest selling 
Australian DVD of all time. 
 
Local film festivals continue to support local independent film makers through employment and 
promotional opportunities. Two notable local festivals are the Revelation Film Festival and 
CineFestOz (South-West WA). CineFestOz in particular is attracting increasing tourism support, 
boosting south west regional centres of Busselton, Bunbury, Dunsborough and Margaret River during 
its annual week-long festival. 
 
Print – Nationally, and indeed globally, the most significant screen & media declines continue to be felt in 
the newspaper industry. Globally it has been reported that newspaper advertising revenues fell to below 

                                                        
44 ScreenWest 2013 Annual Report 
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1950 levels for the first time in 2010, due largely to the rise of the internet and Google’s commanding 
position as a leading advertising space.45 
 
While print media/ newspaper advertising revenue has declined sharply, there is no evidence to suggest 
readerships have taken an equal hit. Consumer media consumption habits suggests a fragmentation of 
audiences across various forms of print and digital platforms (via smart phones, tablets and computers). 
And while digital media devices are rapidly becoming primary sources for media consumption, there is 
little evidence indicating this readership trend is totally at the expense of printed media. Rather the 
consumption of digital media most often works in addition to the consumption of printed media, 
indicating consumers are increasingly accessing more media content in more diverse ways. 
 
Nevertheless, the internet and Google remain among the newspaper’s greatest threats- effectively 
eroding two of newspapers’ most valuable assets - being access to local business information, and 
access to news. 
 
Nationally, statistics indicate declines in daily print newspaper sales since 2010, with 2010 marking 
the beginning of such sales declines in Australia (up until 2010 Australian newspaper sales had 
remained relatively steady compared to sharp global declines): 
 
For example, the Australian Newspaper (print copy) daily sales in June 2013 were 116, 655, 
compared to averages of 138,765 in 2010. In WA, the West Australian, June 2013 daily sales were 
reported as down by 8.7 per cent on weekdays (to 178,385) and down by 3.8 per cent on 
Saturdays.46 
 
Yet those daily newspapers with digital subscription services are attracting increasing, yet relatively 
modest sales. The Australian Newspaper digital subscription daily sales in June 2013 were 51,213, 
compared to sales of 45,869 April 2013, indicating steady increases. 
 
 
Labour & Skill Demand 

 
Due to market declines & future uncertainty in many parts of the local (and national) media 
industry, oversupply of entry level labour (new graduates), combined with the retrenchment of 
experienced workers is of growing concern. Skills and labour in demand in the local media industry 
is therefore for high-level, multi-skilled, cross-platform media content producers & presenters. For 
example, journalists formerly employed exclusively in print, are now sought after to create online, 
visual, audio and video media content. 
 
One area of the media industry less vulnerable to recent industry downturns is the live broadcast 
sector (live sports simulcasts etc). Consumer demand for live sports and live event TV coverage is 
growing, and at a local level, labour demand is currently strong in occupations such as: TV 
Communications Operator ; TV Technical Director (for outside broadcasts); CCU Operator (Camera 
Control Unit Operator); EVS (digital tape) Operator.  Standard sports outside broadcasts employ 
approximately 60 technical crew, in approximately 30 different job roles per event. This niche area 
training (Technical TV Broadcasting) is currently thriving in WA, with strong partnerships between local 
Vocational Training provider Central Institute and local employers/ TV stations resulting in successful 
employment outcomes for graduates and insurance against future labour shortages in this area. 
 
ScreenWest Production Investment Funding of $800,000 was allocated to Woss Group Film 
Productions for the feature film BLUE DOG in 2014/15. Perth and the Pilbara will be used as pre-
production and production locations, generating employment for local crew. Feature films in 
production (shooting) can employ crews of up to 75 FTE over a time period of up to 3 months.  

                                                        
45 Newspaper Association of America ‐ www.naa.org 

46 http://www.crikey.com.au/2013/08/16/newspaper‐circulation‐results‐shocker‐the‐contagion‐edition/?wpmp_switcher=mobile 
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Film industry Accountants and tax advisors are in short supply in WA. This remains a gap in the local film 
sector workforce, with financial expertise currently sought from inter-state and/ or overseas when 
required. As the film industry workforce is cyclical and based around local works in production, a 
consistent supply of work for such support workers is unlikely, however a niche market exists for local 
accountancy/ tax professionals to expands their skill-sets and fill this local labour shortage. 
 
The expected market growth / consumer demand for media and entertainment products & 
services in Australia (2013 – 2017) requires industry to implement sophisticated consumer data 
gathering mechanisms in order to match consumer trends to new media products and services. 
 
Despite being one of state’s most renowned cultural assets, the WA film industry’s workforce 
footprint is small and its employment opportunities limited. Conversely there is continuous demand 
for high-skill film & video production technicians and editors outside of the film industry. There are 
numerous small and successful video & media production companies operating in WA whose work 
is derived largely from the corporate sector. These small, corporate facing production companies 
provide sustainable employment opportunities for many ‘film industry’ training graduates. 
 
Interactive media and gaming is increasingly relevant to the screen & media industries. The local 
industry is small, with a breadth of young (20 – 30 year old) predominantly male hobbyist and/ or 
freelance game designer and game-makers. However there are also a small number of  small-to-
medium game development companies in WA, who employ staff teams ranging from 3 – 6 to 10 – 
15. Additionally, the skills required for individual games developers, and for  game development 
companies (working as a collective), is high-level. These skills include: computer programming; 
computer networking; web design; technical art; 3D modelling; game design; script writing; 
management & marketing. Local industry reports a dearth of marketing skills amongst gamers, 
which they report as limiting sector growth and business sustainability for local practitioners. The 
capacity for game developers to strategically promote their products and to position their products 
in the right marketplace is key to their viability, yet it remains an under-represented part of game 
development training and remains a widespread skills-gap in industry. 
 

Regional Impact 

 
CineFestOz (est 2008) is now one of Australia’s most popular destination film festivals, boosting 
cultural & tourism activity during its annual week-long festival in south west regional centres of 
Busselton, Bunbury, Dunsborough and Margaret River. In 2013 CineFestOz presented 68 ticketed 
screenings, 40 ticketed events, 7 screen industry workshops held in conjunction with ScreenWest, 
Screen Australia and the South West Development Commission (SWDC), and 104 free community 
screenings. 
Regional WA’s media workforces have been adversely affected by industry downturns & losses of 
revenue, with workforce downsizing occurring across some parts of regional print & TV media. 
Increasingly this workforce is expected to produce more with less, as traditional roles merge and 
workloads increase (but often with no salary adjustments). This media workforce often comprises 
medium-to-long stay remote workers (as opposed to locals), and as such, current workforce 
downsizing has a lessened impact on the long-term local resident regional workforce.  
 
Regulatory Requirements 

Broadcasting - The Broadcasting Services Act 1992 – (latest amendments made 2012). 
The Broadcasting Services Act 1992  (BSA) is the central piece of legislation dealing with television 
broadcasting in Australia. The BSA allows the Australian Communications and Media 
Authority (ACMA) to issue a range of licences to broadcast television, and to specify obligations 
surrounding broadcasts in those licences. These licences include commercial licences for the major 
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free-to-air commercial broadcasters and subscription television licences for the subscription 
broadcasters. 
In Australia, there are currently more than 40 commercial broadcast television licensees, and three 
subscription television broadcasting television licensees, FOXTEL, Optus, and Telstra. There are also 
the two national broadcasters, the Australian Broadcasting Corporation (ABC) and the Special 
Broadcasting Service (SBS). 
 
Intellectual Property and Copyright 47 - All creative industry workers are protected by, and must 
adhere to, the Copyright Act 1968 whether they are creating art themselves or managing a 
collection of other artists’ works.  

Under Australian law, the copyright owner (the creator) of an original artistic work has the exclusive 
right to reproduce, publish and communicate the work to the public, for example by printing it in a 
book or showing it on a website. To copy art works which are protected by copyright, permission 
from the copyright owner must be received.48 
Digital software and the Internet have made copyright compliance and regulation more complex 
in recent years, however the law has remained unchanged in that any online images or online 
artistic works are protected by Copyright Law and may not be reproduced without express 
permission from the artist/ creator.  
Creative Commons is an international non-profit organisation that provides free licenses and tools 
that copyright owners can use to allow others to share, reuse and remix their material, legally. 
Releasing material under a CC license makes it clear to users what they can or cannot do with the 
material. Creative Commons offers six standardized CC licenses that allow material to be used in 
different ways, with varying degrees of permissions applicable to each. The six standardized CC 
licenses currently in operation are: Attribution; Attribution-Share Alike; Attribution-No Derivatives; 
Attribution-Non Commercial; Attribution-Non Commercial-Share Alike, and Attribution-Non 
Commercial-No Derivatives. 
 

Advertising - Australian Association of National Advertisers (AANA) Code of Ethics is an Industry-led 
self regulatory mechanism to ensure that advertisements and other forms of marketing 
communications in Australia are legal, decent, honest and truthful and that they have been 
prepared with a sense of obligation to the consumer and society and a sense of fairness and 
responsibility to competitors. 
 
Australian Association of National Advertisers (AANA) Best Practice Guidelines to Marketing & 
Communications in the Digital Space is the Australian industry endorsed set of guidelines to 
responsible digital marketing by Australian (advertising) businesses.  
  
 
  

                                                        
47 http://www.culture.gov.au/articles/IPandcopyright/index.htm 02 July 2010 

48 http://www.viscopy.org.au/licensing  July 2010 
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Gender/ Age Participation 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Under-represented Groups Participation 

Statistics indicate proportionally high Indigenous 
representation in the local Screen & Media industry, 
with an average participation rate of 2 per cent 
compared to the state average of 1.6 per cent. This 
high participation rate may be attributable to strong 
industry support through special initiatives  driven by 
peak bodies such as ScreenWest. 

 
 

 



 
 
 
 

Page 54 of 79 

Major Challenges and Barriers 
 

A lack of current data and research surrounding the relationship between consumer media 
consumption habits, media distribution formats and advertising spend is limiting industry progress. As 
technology continues to offer new media possibilities, quantifiable research in the area remains 
challenging, as new shifts outpace the speed of large-scale research and analysis. The recently 
released Emma (Enhanced Media Monitoring Australia) methodology developed by Ipsos, has 
significantly progressed research in this area, though further information is required to allow new 
‘whole of industry’ directions to emerge.  
 
The lack of future forecasting data, coupled with the Screen & Media industry’s continuing state of 
flux is impeding workforce development planning. 
 
Increasing media convergence and rapidly expanding low-margin markets (digital media/ online 
platforms) leading to declining workforce opportunities in some sections of the Screen & Media 
industry.  

 
Local film and television financing remains difficult as film and TV audiences fragment & shift away 
from these media - seeking screen content via new digital and online pathways.  

 
The persistently high Australian dollar, combined with high cost of WA living and high cost of WA 
labour pressures continue to impede local and overseas investment in local film, TV and media 
production. Therefore without major future infrastructural investment into production in WA the local 
screen industry’s growth capacity remains challenging.49  
 
The free-spectrum frequency switch-off Jan 1 2015- The 2010 federal government decision to sell-off 
the analogue TV/ radio frequency range between 694 MHz and 820 MHz  to 4G mobile network 
providers will result in this frequency band being switched off to its previously free-access users. 
These users include Free to Air TV broadcasters, users of wireless microphones and users of audio ear 
monitor & communications systems. The reduced frequency range available to these free access 
users (between 520 MHz and 694 MHz) will be more congested and prone to interference, and in 
some cases equipment designed for these frequency ranges will no longer work. The new free-
access frequency band opened for these users is 1790 MHz- 1800 MHz. The cost of transitioning to 
this new frequency range is in many cases borne by the end user, and as such, these unforeseen 
costs/ and the unexpected need to purchase new equipment is having detrimental effects on 
many local screen & media companies. 
 

New and Emerging Skills 
Increasing media convergence and the rise in popularity of interactive online content, as well as new online 
media delivery formats is demanding new inter-industry (ICT & media) collaborations and expanded skill-sets 
(largely in the area of ICT). Specific areas of emerging skills-needs in this area are too numerous and various to 
document in general terms. Therefore further research & analysis is required here to accurately match 
appropriate units of training to each ‘niche’ occupational area within WA’s existing Screen & Media workforce. 
This will facilitate the development of new training mechanisms to effectively service these new & emerging 
areas of skills-need. 
 
Interactive screen-based media and games development is increasingly relevant to the screen & media 
industries. The local ‘gaming’ industry is small, with a breadth of young (20 – 30 year old) predominantly male 
hobbyist and/ or freelance game designer and game-makers. However there are a small number of small-to-
medium games development companies in WA who employ staff teams ranging from 3 – 6 to 10 – 15 FTE staff. 
The skills required of these individual games developers, and the expertise necessary for games development 
companies to thrive, is high-level. These skills include: computer programming; computer networking; web 
                                                        
49 http://www.parliament.wa.gov.au/publications/tabledpapers.nsf/displaypaper/3910787ae2db8ec40d326d9a48257bea00165600/$file/787.pdf 
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design; technical art; 3D modelling; game design; script writing; management & marketing. Local industry 
reports a dearth of marketing skills amongst gamers, which they report as limiting sector growth and business 
sustainability for local practitioners. The capacity for game developers to strategically promote their products 
and to position these products in the right marketplace is key to their viability, yet it remains an under-
represented part of game development training and remains a widespread skills-gap in industry. 
 
Stronger promotional & fundraising skills (and/ or workforce support mechanisms) are required to enable WA 
screen & media practitioners to capitalise on new Crowdfunding mechanisms which are increasingly looked to 
as primary sources of start-up funding for creative industry projects in Australia. Artists undertaking 
Crowdfunding campaigns must also be equipped with the necessary legal and financial (tax) knowledge to 
ensure such fundraising activities are undertaken in accordance with Australian Tax Office and Australian 
Competition & Consumer Commission regulations. 
 

Occupations in Demand (ANZSCO Code) 
None noted. 

Workforce Development Opportunities 
Stronger partnerships and enhanced inter-industry networks between some areas of WA’s Screen & Media 
Industries, and WA’s ICT (Information & Communications technology) industry may strengthen industry 
development, as well as create a skills cross-fertilisation effect for both the Screen Media and the ICT 
workforces. Currently, it appears that ‘siloes’ of high-skill, yet under-employed creative workers exist across 
these industries. These workers, currently operating in isolation, are struggling to develop new products and 
services of relevance to new consumer and business demand due to skills-gaps and soft local market 
conditions. Greater strategic links between these industries, and more prominent industry hubs, would enable 
vital information-sharing; upskilling; innovative workplace practices and most importantly, new business models 
& increased business development opportunities to occur.  
 
Ongoing trends of rapid labour force turnover in some areas of the local Media industry encouraging 
unhealthy workforce practices and cultures, lacking adequate workforce support structures. This high turn-over 
is partly due to the industry’s inherent nature: being highly pressurised and deadline-oriented and prone to 
workforce burn-out. However more adequate workforce support mechanisms mayare  improve labour 
retention rates and enhance sector capability if such structures were led and supported by government. 
 
In the local gaming sector opportunity exists to address the dearth of marketing & business development skills 
amongst games developers which is limiting sector growth and sustainability. More targeted training programs 
must confront this skills-gap to achieve increased levels of local industry activity & employment opportunities in 
this area.  
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2009 2013

CUF10101 Certificate I in Media 0 0

CUF10107 Certificate I in Creative Industries 0 0

CUF20107 Certificate II in Creative Industries (Media) 102 22

CUF20301 Certificate II in Screen 0 0

CUF20501 Certificate II in Broadcasting (television) 0 0

CUF20601 Certificate II in Multimedia 27 0

CUF30101 Certificate III in Screen 0 0

CUF30107 Certificate III in Media 462 420

CUF30501 Certificate III in Broadcasting (remote area operations) 0 0

CUF30601 Certificate III in Multimedia 35 0

CUF40107 Certificate IV in Screen and Media 131 104

CUF40207 Certificate IV in Interactive Digital Media 58 105

CUF40601 Certificate IV in Broadcasting (radio) 0 0

CUF40801 Certificate IV in Multimedia 17 0

CUF50107 Diploma of Screen and Media 0 74

CUF50207 Diploma of Interactive Digital Media 0 13

CUF50307 Diploma of Broadcast Technology 1 0

CUF50401 Diploma of Screen 57 0

CUF50701 Diploma of Multimedia 14 0

CUF60101 Advanced Diploma of Screen 21 0

CUF60107 Advanced Diploma of Screen and Media 0 20

CUF Screen and Media Training Package 925 758

2013

Certificate II in Broadcasting (radio) (CUF20401) 0

Certificate II in Creative Industries (Media) (CUF20107) 0

Certificate II in Screen (CUF20301) 0

Certificate III in Broadcasting (radio) (CUF30301) 0

Certificate III in Broadcasting (remote area operations) (CUF30501) 0

Certificate III in Media (CUF30107) 2

Certificate III in Multimedia (CUF30601) 0

Certificate III in Screen (CUF30101) 0

Certificate IV in Broadcasting (radio) (CUF40601) 0

Certificate IV in Screen (CUF40401) 0

Certificate IV in Screen and Media (CUF40107) 0

CUF ‐ Screen and Media Training Package 2

2009 2013

ICA20111 Certificate II in Information, Digital Media and Technology 0 630

ICA30111 Certificate III in Information, Digital Media and Technology 0 842

ICA40805 Certificate IV in Information Technology (Multimedia) 153 0

ICA40811 Certificate IV in Digital Media Technologies 0 129

ICA40911 Certificate IV in Digital and Interactive Games 0 56

ICA50211 Diploma of Digital and Interactive Games 0 25

ICA50905 Diploma of Information Technology (Multimedia) 14 0

ICA50911 Diploma of Digital Media Technologies 0 22

ICA Information and Communications Training package 167 1,704

VET Training Data by Qualification – Enrolments and Completion 
For Training Packages CUF07 Screen and Media   &   ICA11 Information & Communications Technology 
(GOVT FUNDED/ GOVT SUBSIDISED TRAINING PROVIDERS ONLY) 
 

       Table 1a Institution Based Training (IBT) for CUF07 ENROLMENTS  2009 & 2013    

 

 

 

 

 

 

 

 

 

 

 

                

 

 

 

Table 1b Institution Based Training (IBT) for ICA11 ENROLMENTS  2009 & 2013 

 

 

 
 
 
 
 
 
Table 2 Employment Based Training (EBT) COMMENCEMENTS  2013      
        
  
 
 
 
 
 
 
.  
 
Table 4: VET IN SCHOOLS – ENROLMENTS + COMPLETIONS  2013 

   2013 COMPLETIONS  FULL  PARTIAL 

CUF10107  Certificate I in Creative Industries  250  110 

CUF20107  Certificate II in Creative Industries (Media)  288  263 

ICA20111  Certificate II in Information, Digital Media and Technology  765  912 

ICA30111  Certificate III in Information, Digital Media and Technology  59  128 

CUF30107  Certificate III in Media  168  133 

CUF40207  Certificate IV in Interactive Digital Media  4  8 

ICA40811  Certificate IV in Digital Media Technologies  0  1 

ICA40911  Certificate IV in Digital and Interactive Games  11  6 

   TOTALS  1534  1554 



 
 
 
 

Page 57 of 79 

Higher Education Pathways  
 
Screen & Media: 
The Diploma of Screen and Media at Central Institute of Technology provides 200 credits towards the 
Bachelor of Arts (Multimedia Design); Bachelor of Arts (Corporate Film and Television); and Bachelor of 
Arts (Screen Arts and Digital Design) at Curtin University. 
The Advanced Diploma of Screen and Media at Central Institute of Technology provides 300 credits 
towards the Bachelor of Arts (Humanities) Screen Arts - Extended, and the Bachelor of Arts (Humanities) 
Screen Arts – Double Major at Curtin University. 
The Diploma of Interactive Digital Media at Central Institute of Technology provides 200 credits towards 
the Bachelor of Arts (Mass Communication) (Multimedia Design). 
The Diploma of Screen and Media (Film and Television) at Central Institute of Technology provides 120 
credit points towards the Bachelor of Creative Industries (Film and Video) at ECU. 
The Advanced Diploma of Screen at Central Institute of Technology provides 180 credit points towards 
the Bachelor of Creative Industries (Film and Video) at ECU. 
The Diploma of Interactive Digital Media at Central Institute of Technology provides 120 credit points 
towards the Bachelor of Creative Industries (Interactive Media); the Bachelor of Science (Game Design 
and Culture); and the Bachelor of Science (Digital Media) at ECU. 
The Advanced Diploma of Music Business at Central Institute of Technology provides entry into the 
Bachelor of Arts (Performing Arts) at ECU. 
The Diploma of Sound Production at Central Institute of Technology provides 24 credit points towards the 
Bachelor of Media in Sound at Murdoch University. 
The Advanced Diploma of Sound Production at Central Institute of Technology provides 36 credit points 
towards the Bachelor of Media in Sound at Murdoch University. 
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CHAPTER 5 OF 5: Overview of the Performing Arts & Music Industries 
Industry Analysis 

 

  

OCCUPATION  NUMBER EMPLOYED IN WA 

     149311 Conference and Event Organiser 1359 

     249214 Music Teacher (Private Tuition) 890 

     249212 Dance Teacher (Private Tuition) 564 

     211213 Musician (Instrumental) 502 

     399516 Sound Technician 224 

     139911 Arts Administrator or Manager 213 

     211113 Entertainer or Variety Artist 169 

     211112 Dancer or Choreographer 126 

     212312 Director (Film, Television, Radio or Stage) 107 

     211111 Actor 99 

     399599 Performing Arts Technicians, nec 84 

     211199 Actors, Dancers and Other Entertainers, nec 68 

     211214 Singer 62 

     399513 Light Technician 59 
     599912 Production Assistant (Film, TV, Radio or Stage)  50 

     211212 Music Director 28 

     249213 Drama Teacher (Private Tuition) 28 

     212111 Artistic Director 24 

     212316 Stage Manager 20 

     211200 Music Professionals, nfd 18 
     211100 Actors, Dancers and Other Entertainers, nfd 10 

TOTAL  4718 
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Performing Arts & Music: LEVEL OF TRAINING:  
 

WHOLE OF INDUSTRY BREAKDOWN: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
BREAKDOWN PER OCCUPATION: 
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Industry Trends 

 
Performing Arts - The re-establishment (in 2013) of an annual Perth Fringe Festival (after 25 years 
without such a local Performing Arts festival focused on independent performing arts work) has 
ignited public participation in arts activities in WA: reaching total tickets sales of 150,000 in 2014 
($3.2 million gross ticket sales- and an increase of 40,000 tickets on 2013 sales).50 Fringe World Perth 
has also provided expanded (yet short-term) employment and promotional opportunities for local 
independent artists and arts practitioners. 
 
WA’s major International Performing Arts festival the Perth International Arts Festival also 
performed strongly, grossing $6 million in ticket sales (approx. 200,000 tickets sold) in 2014.51 
 
Increasing activity & general public engagement in the arts apparent during both by both Fringe 
World & the Perth International Arts Festival (which are presented concurrently during Feb/ March) 
position these events strongly for further growth and wider economic benefit - acting as significant 
arts & tourism events in WA. 
 
The West Australia Symphony Orchestra (WASO) performed 209 performance, presentations and 
workshops in 2013 achieving ticket sales of approx. $4.53 million in 2013, equivalent to approx. 
88,666 paid attendances (186, 486 paid & unpaid attendances). WASO received approx. $3.67 
million in donations & sponsorship, and approx. $9.12 million in government grants (approx. $2.4 
million from state government and $6.7 million from federal government). WASO employs approx. 
82 FTE musicians (many of whom are recruited nationally and/ or internationally), and approx. 35 
FTE administrative staff. WASO also engage numerous freelancing contractors across different 
company programs. Freelancers may include musicians and/ or programming personnel. 
 
The West Australian Opera (WAO) achieved ticket sales of approx. $1.38 million in 2013, 
equivalent to approx. 22,350 paid attendances (averaging approx. 6,000 attendees per season). 
While 17,160 people across the state experienced a free WAO opera performance either at the 
Supreme Court Gardens Perth International Arts Festival opera concert in Perth or via live simulcast 
of the event to regional WA cinemas. WAO received approx. $1.68 million in donations & 
sponsorship, and $3.32 million in government grants (approx. $1.84 million from state government 
and $455,000 from federal government).52  
 
Black Swan Theatre company achieved ticket sales of approx. $2 million in 2013, equivalent to 
39,665 paid attendances (64 per cent paid audience), increasing ticket revenue 17 per cent on 
2012 sales. Black Swan’s combined government grants, donation & sponsorship income totaled 
approx. $3.69 million in 2013. Black Swan Theatre employs approx. 20 FTE core administrative & 
artistic staff, with actors and additional production personnel employed on a freelance/ contract 
basis, per season as required.53   
 
The West Australian Ballet (WAB) achieved ticket sales of approx $2.32 million in 2013, equivalent 
to 41,101 paid attendances (68,034 paid & unpaid attendances), a 27 per cent increase on 2012. 
WAB received $1.79 million in donations & sponsorship, and $4.39 million in government grants in 
2013. $608,393 was received in philanthropic donations in 2013, an increase of 72 per cent from 
2012 and a contribution of 7 per cent to the company’s income base. WAB employs approx 25 

                                                        
50 WA Business News, 10 March 2014 
51 WA Business News, 10 March 2014 

52 http://www.waopera.asn.au/about‐wao/2013‐annual‐report/ 
53 http://issuu.com/blackswanstc/docs/black_swan_2013_annual_report_1 
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FTE core administrative staff, with an additional approx. 30 FTE artistic staff and company dancers. 
Company dancers & artistic personnel are recruited locally, nationally and internationally. 54 
 
Black Swan Theatre and the West Australian Ballet’s attendance levels are increasing steadily, 
defying the national downward trend being experienced by many of Australia’s major performing 
arts companies. 
 
 
A statistical snapshot compiled by Crikey media55 in 2012 reveals increasing audiences (paid and 
unpaid attendances) for WA’s major performing arts companies: 
 
    2007 2008 2009 2010 2011

WASO   180,175 198,340 201,031 198,638 191,790

Western Australian Ballet   46,903 52,412 43,362 48,233 56,564

Black Swan Theatre   19,643 27,296 27,996 33,112 52,230

 
While nationally audiences are in decline: 
    2007 2008 2009 2010 2011

Opera Australia   477,070 558,695 505,031 412,634 420,969

Musica Viva   444,014 450,980 396,931 384,531 390,218

Sydney Symphony   388,000 300,000 300,000 300,000 340,000

Sydney Theatre Company   314,849 291,639 401,458 362,918 307,630

Melbourne Theatre Company   301,116 265,480 270,261 273,441 252,725

Australian Ballet   270,461 266,067 270,331 268,282 249,636
 
While funding arrangements for WA’s major performing arts & music organizations vary, a 
benchmark guide to current funding allocation looks as follows: 

 
The funding arrangements for WA’s small to medium performing arts & music organizations also 
vary from organization to organization, however a benchmark guide to the small to medium 
sectors funding arrangements may be illustrated as follows: 
 
 
 
 
 
 
 
 
 
 

                                                        
54 WAB 2013 annual report 
55 Performing arts audiences stagnating: Crikey analysis BEN ELTHAM | 06/10/12  HTTP://WWW.CRIKEY.COM.AU/ 
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Music- Live Music - Nationally, an estimated 41.97 million patrons attended a total of 
approximately 328,000 live music performances at 3,904 different live music venues across 
Australia in 2011. It is estimated that the WA market accounted for 9 per cent of this activity 
(approx. 3.77 million attendances at approx 29,520 live music events at 351 venues in 2011) 56 
 
Live music performances & events generated revenue of approx. $1.21 billion during 2009/10 
financial year which can be attributed as follows: 
 

- 16.7 per cent derived from patron spend on ticket sales 
- 83.3 per cent derived from patron spend on food & beverage 

 
Live music performances and events in Australia supported the employment of approx.. 14,966 
full-time equivalent positions in the 2009/10 financial year. 
 
Recorded Music - Australian recording industry figures released by the Australian Recording 
Industry Association (ARIA) reveal digital music sales increased to 54.7 per cent of total market 
share in 2013, overtaking physical music sales for the first time. However overall annual recorded 
music revenue in Australia decreased by 11.6 per cent in 2013.  
 
Revenue generated by physical music sales (CDs etc) in 2013: approx $159 million 
Revenue generated by digital music sales in 2013: approx. $351 million 
 
Total revenue generated by music sales in 2012: $398 million 
Total revenue generated by music sales in 2013: $351 million 
 
Growth areas in music sales nationally point to Advertising Industry Supported Models which 
generated approx. $12 million in 2013 (an increase of 34.7 per cent), and Subscription/ Streaming 
Services which generated $8 million in 2013 (an increase of 308 per cent).57 
 
Increasing rates of illegal Internet file sharing/ music piracy by consumers continues to hamper 
Australian music industry viability. Impacts on the local music workforce are considerable and 
include record company staff downsizing; record company’s limited capacity to invest in, and 
take speculative risks on, new music talent; decreasing opportunities for band managers; 
decreasing opportunities for industry graphic artists, music media enterprise losses and decreasing 
market share for music media due to decreases in overall market activity.  
 
Legitimate/ commercial online file sharing enterprises are still emerging in Australia, and due to 
complex licensing, regulatory and consent processes involved in the establishment of such 
enterprises, these businesses are still struggling to compete with illegal mechanisms who side-step 
these regulatory processes. It is hoped in the long-term more successful commercial online audio 
purchasing businesses can become established in the Australian marketplace, and can thrive as 
sustainable business models based on their superior level of service and more innovative 
software/ file transfer capabilities. Digital rights management tools are also being developed to 
help track music online, to ensure all relevant parties (artists, publishers, distributors) can be paid. 
New technology is also being used in ever more sophisticated copy control devices for music, 
similar to those already used on DVDs and computer software.  
 
Locally, illegal internet file sharing will remain a threat to WA musicians, however strong advocacy 
and industry promotional bodies such as the Western Australian Music Association (WAM) 
continue to play a vital role in supporting the profiles of local musicians within the WA community 
                                                        
56 Economic Contribution of the venue‐based live music industry in Australia Report, Sept 2011 APRA/ Ernst & Young 
57 aria.com.au/ statistics 
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and demonstrating their important cultural and economic value to the state. In 2013 WAM’s 
membership was approx.. 500, all of whom were local music industry professionals.  
 

Local Music Industry key achievements in 2013: 

 WA contemporary music band Birds of Tokyo’s song Lanterns featuring in the film The 
Hundred Foot Journey (produced by Steven Spielberg and Oprah Winfrey). Lanterns was 
also recorded as the most played song in 2013 on Australian radio. 
 

 18 yr old WA singer-songwriter Codee-Lee Down debuting her WAM Sounds of the South 
West song Ain't Got Time For That at #4 in the iTunes Australian Country Music Charts 
(beating Taylor Swift and Willie Nelson). 

 
 WA contemporary music band Tame Impala named as Best Group; Best Rock Album and 

Album of the Year for Lonerism at the 2013 ARIAs. Tame Impala also nominated for a 2014 
Grammy Award, for Best Alternative Album (Lonerism). 

 
 WA rock band Karnivool named as Best Hard Rock / Heavy Metal Album, for Asymmetry – 

an album which also reached #1 on ARIA Charts in 2013. 
 

 WA electronic music producer/ DJ ShockOne (Karl Thomas) achieving #1 on the 2013 
ARIA album chart with his album Universus. Thomas relocated to London (in 2012) where 
he maintains a strong international profile. 

 
 WA Electronic Dance Music duo Knife Party is currently achieving high profile impact 

overseas. Based in London, this music act ranked #25 in DJ Magazine's Top 100 DJs in the 
world in 2013. 

 
 WA singer Samantha Jade was named the2013 season winner of the reality television 

music show the X Factor. She has since been employed as a television actor (playing Kylie 
Minogue in INXS mini-series), and singer for the recording of the Socceroos official World 
Cup song. 

 
15,000 industry professionals attended the 2013 WAM Festival and Conference and 8,000 general 
public attended the WAM supported ‘State of the Art’ contemporary music concert in 2014 (June 
2014).58  
 
Approximately 45,000 people attended the international rock music festival The Future Music 
Festival in on Sun 03 March 2013 at Claremont Showgrounds in Perth, with approximately 45,000 
more attending the international heavy rock festival SoundWave on Mon 04 March 2013 at the 
Arena in Joondalup. By contrast, the well-established BIG DAY OUT rock music festival recorded a 
decline in ticket sales in 2014, selling approximately 15,000 tickets for their Jan 2014 event.  The BIG 
DAY OUT has since cancelled plans for a 2015 Perth event, with long-term future plans for the 
festival’s Australian tour dates left open-ended. The increased number and frequency of large-
scale music events in Perth has led to a saturated market and challenging conditions for festival 
promoters. Recent downscaling by promoters is re-calibrating the local market, and overcoming 
recent thinning out trends. These large-scale music events provide important boosts for the local 
music acts (both professional development and skills development) and as such, their ongoing 
viability is important to the overall vibrancy of the sector.  
 
Financially, Independent WA Musicians & Contemporary Music Bands continue to rely on state 
government and/ or federal government support (largely through individual grants) to launch 
their careers, businesses and/ or products. This government funding has long been recognized as 

                                                        
58 WAM 2013 Annual report and email correspondence 
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one of the local music industry’s most vital mechanisms to seed commercial opportunities and 
business activity for independent WA musicians. 
 
However the income to musicians participating in such live music venue events has steadily 
declined over the past decade. A June 2011 IBSA Report on the ‘casual music workforce’ found 
that approx. 4 per cent of all casual musicians (who report to play approx 1 – 2 shows per month) 
did not get paid for that work; approx. 34 per cent were paid less than $100 per show; approx. 30 
per cent were paid less than $250 per show. Additionally those musicians typically reported to 
have provided a number of additional services to those venues, over and above their 
performance as musicians. These services include providing their own technical support; providing 
the venue with marketing and promotional material and attracting a significant proportion of the 
audience to the show through independent promotional activity.  
 
Despite the above mentioned challenges, the live music scene remains an important component 
of local musician’s livelihood, remaining the strongest opportunity for profile building; building a 
sustainable fan-base for their work, and developing their technical skills and allowing for artistic 
progression. 
 
 
Labour & Skill Demand 

 
Administrative, marketing and managerial skills remain in high demand by local Musicians, 
however due to saturated sales markets combined with thin profit margins, sustainable business 
models to support the employment of appropriate arts administrators, producers and managers 
remains limited. This skills-gap remains a complex challenge to overcome, as on one side this lack 
of business capital is limiting industry expansion, though without stronger consumer & industry 
markets and stronger commercial environments, there is little incentive for angel investment/ 
sponsorships, and/ or corporate partnerships to seed burgeoning business activity. 
 
A similar challenge exists within the local Performing Arts sector with administrative, marketing and 
managerial skills in demand from local independent Performing Arts companies and artists. Many 
independent Performing Artists/ small companies lack the financial resources to employ 
necessary administrative staff, inhibiting their growth and long-term viability. However as noted 
above, without larger audience bases and stronger commercial markets for their products & 
services, significant investment opportunities (ie seed investors/ angel investors/ sponsorships) 
remain limited. Conversely, WA’s major Performing Arts and Music companies are well resourced 
in administrative and marketing areas, with robust marketing budgets, business development 
resources and education programs embedded within their organisational structures. 
 
There are skills-gaps evident in large parts of the Performing Arts industry’s production & technical 
workforce. This workforce is majority unqualified casual labour and numbers approx. 150 workers across 
WA. These largely untrained personnel require theatre-specific OH&S training as well as knowledge of 
certain technical skills & processes to overcome current workforce deficiencies and establish robust 
industry benchmark standards to ensure future workforce sustainability. 
 
A similar skills-gap exists in the local live Music industry, where there is demand for more adequately 
skilled live audio operators and technicians. This workforce footprint in WA is small, due to many 
international live music acts bringing their own technical personnel whilst touring, as well as the 
corporate audio/ visual production sector adequately servicing this market. However where other 
audio technicians do exist, there appears skills-gaps in this workforce in areas of OH&S and live audio 
technical operation.  
 
In terms of recorded music, the recent development of widely accessible, easy-to-use digital 
sound equipment & software has diminished demand for professional sound recorders in some 
areas of industry, however qualified sound engineers are still required to adequately service the 
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top end of the sound recording market (yet there are very few high-end sound recording studios 
currently operating in WA). 
 
 
Regional Impact 

 
Performing Arts activity in regional WA continues to build through WA’s 15 regional Performing Arts 
Centres & Theatres. These theatres differ widely in size and capacity, however numerous 
successful networking and advocacy measures recently initiated by these venues is enabling 
stronger momentum to build towards a more sustainable and robust regional Performing Arts 
environment in regional WA. As an affirmation of these recent local industry-led actions, 
additional funding initiatives by the Department of Culture and the Arts WA (DCA) in partnership 
with Royalties for Regions have been announced (2013/14) indicating a concerted, whole of 
industry effort to build capacity for WA Performing Arts & Music organizations and artists, and 
boost cultural engagement and participation in the arts across regional WA. DCA have recently 
introduced new touring models and increased government funding for touring WA works to the 
regions over the next 3 years.  
 
Successful traditional touring mechanisms to facilitate regional tours by WA Performing Arts & 
Music acts continue to be facilitated by Country Arts WA. Audience numbers for this Performing 
Arts content continue to show a lack of sustained audience engagement in cultural content in 
Regional WA, however strategic mechanisms developed by state government agencies and 
local industry networks are indicating an upward trend in audience engagement and cultural 
development in regional WA. 
 
Live broadcasts to Regional WA: Since 2010, the WA state government, through the Department 
of Culture & the Arts and Royalties for Regions, has supported a series of live broadcasts of large-
scale Perth-based performing arts events to regional WA via high quality video and audio 
technology. 
In 2010, the Berlin Philharmonic Orchestra’s performance at the Perth Concert Hall was broadcast 
live to the following regional WA venues as free-to-the-public events, being viewed by 
approximately 3,000 people in these communities.   

 Albany Entertainment Centre 
 Goldfields Arts Centre - Kalgoorlie- Boulder 
 Esperance Civic Centre 
 Cummins Theatre - Merredin 
 Queens Park Theatre - Geraldton 
 Broome Outdoor Movie Theatre 
 Camel Lane Theatre - Carnarvon 
 Novotel Ningaloo Resort - Exmouth 
 Moora Performing Arts Centre 
 New Lyric Theatre - Bunbury 
 Margaret River Cultural Centre 
 Matt Dann Cultural Centre - Port Hedland 

Since then similar live broadcast events have been supported by the state government- 
presenting performances by the Vienna Philharmonic Orchestra; Black Swan Theatre Company 
and the West Australian Opera to regional WA. The popularity of these events suggests this live 
simulcast area of industry is an emerging growth area, with room to expand to include more works 
by local performing arts and music industry, as well as continuing to present high-profile 
international touring acts. 
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Regulatory Requirements 

 
Intellectual Property and Copyright 59 - All creative industry workers are protected by, and must 
adhere to, the Copyright Act 1968 whether they are creating art themselves or managing a 
collection of other artists’ works.  

Under Australian law, the copyright owner (the creator) of an original artistic work has the 
exclusive right to reproduce, publish and communicate the work to the public, for example by 
printing it in a book or showing it on a website. To copy art works which are protected by 
copyright, permission from the copyright owner must be received.60 
Digital software and the Internet have made copyright compliance and regulation more 
complex in recent years, however the law has remained unchanged in that any online images or 
online artistic works are protected by Copyright Law and may not be reproduced without express 
permission from the artist/ creator.  
Creative Commons is an international non-profit organisation that provides free licenses and tools 
that copyright owners can use to allow others to share, reuse and remix their material, legally. 
Releasing material under a CC license makes it clear to users what they can or cannot do with 
the material. Creative Commons offers six standardized CC licenses that allow material to be 
used in different ways, with varying degrees of permissions applicable to each. The six 
standardized CC licenses currently in operation are: Attribution; Attribution-Share Alike; Attribution-
No Derivatives; Attribution-Non Commercial; Attribution-NonCommercial-Share Alike, and 
Attribution-NonCommercial-No Derivatives. 
 
Australasian Performing Right Association Limited (APRA) administers the performing and 
communication rights of 73,000+ composer, songwriter and music publisher members in Australia 
and New Zealand. Public performances of music include music used in pubs, clubs, fitness 
centres, shops, cinemas, festivals, whether performed live, on CDs or played on the radio or 
television. Communication of music covers music used for music on hold, music accessed over 
the internet or used by television or radio broadcasters. 
 
Australasian Mechanical Copyright Owners Society Limited (AMCOS) collects and distributes 
mechanical royalties for the reproduction of its 10,900+ members’ musical works for many 
different purposes. These include the manufacture of CDs, music videos and DVDs, digital 
downloads and the sale of mobile phone ringtones, the use of production music and the making 
of radio and television programmes. AMCOS activities are managed by APRA, under the AMCOS 
APRA brand. 
 
Although no mandated licenses currently exist for Performing Arts & Music professionals in WA 
there are a number of nationally accredited (VET) competencies favored by local industry 
employers for work entry: 
CPCCOHS1001A – Work Safely in the Construction Industry  
(this is the Construction Industry OH&S ‘White Card’ competency) 
 
There is an industry expectation for technical workers within the local Performing Arts & Music 
industry to demonstrate knowledge of OH&S legislation as relevant to employment activities/ 
workplace, and demonstrated ability to follow necessary OH&S procedures in the workplace. 
 
                                                        
59 http://www.culture.gov.au/articles/IPandcopyright/index.htm 02 July 2010 

60 http://www.viscopy.org.au/licensing  July 2010 
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UEENEEP024A - Attach cords & plugs to electrical equipment for connection to a single phase 230 Volt supply. 

There is an industry expectation for technical workers within the local Performing Arts & Music 
industry to demonstrate knowledge of electrical equipment as relevant to employment activities/ 
workplace, and demonstrate ability to use this equipment competently in the workplace. 
 
Other competencies, licenses and/ or qualifications not routinely expected by industry but 
required for specialist technical work within the sector include: 
 
CPCCLDG3001A - License to perform dogging 
CPCCLRG3001A - License to perform rigging basic level  
DEFCA416C - Employ hand operated pyrotechnics 
RIIHAN201D - Operate a forklift  
CPCCCM2010B - Work safely at heights 
 
Gender/ Age Participation 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

Gender: Statistics indicate an overall 61.5 per cent F/ 38.5 
per cent M gender split, however analysis per occupation 
reveals musicians; stage directors and sound/ lighting 
technicians are more likely to be male (approx. 70 per cent 
male dominated), while music teachers, dance teachers, 
arts administrators and dancer/ choreographers are 
predominantly female occupations. 

Age: Age distribution in the local Performing Arts & Music 
workforce appears in-line with overall WA workforce age 
demographics, with the majority of occupations filled by 
workers aged 40 – 42yrs. There is however an indication of 
an ageing technical / production workforce, with a larger 
proportion of older workers recorded in occupations such 
as Sound Technician and Light Technician. 
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Under-represented Groups Participation 

Indigenous Participation: despite statistics indicating a 
marginal Indigenous workforce in the local Performing Arts 
and Music sector, when considered in relation to overall 
Indigenous population in WA, (at approx. 2 per cent of 
overall population) Indigenous participation in this sector is 
strong. This can be attributed to quality WA Performing Arts 
companies such as Yirra Yaakin Theatre and the recently 
established Ochre Contemporary Dance company (est. 
2012) providing local indigenous artists with important 
employment and artistic opportunities. This activity, in 
conjunction with the Western Australian Academy of 
Performing Arts’ (WAAPA) specialised Indigenous Theatre 
Program is supporting Indigenous participation in the WA 
workforce through meaningful work experiences which 
actively develop their skills and contribute to the growth of 
a culturally significant local Arts sector. 

Major Challenges and Barriers 
Increasing fragmentation of arts audiences and arts markets (especially in Performing Arts/ Live 
Entertainment) through increasing diversification of arts and media platforms is challenging sector 
viability. 
 
Limited commercially lucrative and/ or sustainable employment opportunities for local artists due 
to small local market/ weak local demand. Larger markets ( in NSW and VIC) continue to drain 
talent pool from WA (post-training). 
 
The free-spectrum frequency switch-off Jan 1 2015- The 2010 federal government decision to sell-
off the analogue TV/ radio frequency range between 694 MHz and 820 MHz  to 4G mobile 
network providers  in January 2015 will result in this frequency band being switched off to its 
previously free-access users. These users include Free to Air TV broadcasters, users of wireless 
microphones and users of audio ear monitor & communications systems. The reduced frequency 
range available to these free access users (between 520 MHz and 694 MHz) will be more 
congested and prone to interference, and in some cases equipment designed for these 
frequency ranges will no longer work. The new free-access frequency band opened for these 
users is 1790 MHz- 1800 MHz. The cost of transitioning to this new frequency range is in many cases 
borne by the end user, and as such, these unforeseen costs/ and the unexpected need to 
purchase new equipment is having detrimental effects on many local performing arts & music 
organisations. 

 

New and Emerging Skills 
Stronger promotional & fundraising skills (and/ or workforce support mechanisms) are required to 
enable WA Performing Arts & Music practitioners to capitalise on new Crowdfunding mechanisms 
which are increasingly looked to as primary sources of start-up funding for creative industry 
projects in Australia. Artists undertaking Crowdfunding campaigns must also be equipped with the 
necessary legal and financial (tax) knowledge to ensure such fundraising activities are 
undertaken in accordance with Australian Tax Office and Australian Competition & Consumer 
Commission regulations. 
Increasing media convergence, the rise in popularity of interactive online content, and new 
online media delivery formats are demanding new inter-industry collaborations and expanded 
skill-sets for some Performing Arts & Music workers.  
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Occupations in Demand (ANZSCO Code) 

149311: Conference & Event Organiser (SPOL PRIORITY 2B) 

NB: SPOL = WA State Priority Occupation List  

Workforce Development Opportunities 
The Performing Arts & Music sector’s increasing trend towards a more highly skilled workforce overall is 
neglecting the training of various essential low-skill industry workers. These ‘thin’ areas of the Performing 
Arts & Music workforce are currently under-serviced by training, and as such contain areas of skill-
deficiency. These neglected areas of the workforce are largely low-skill, technical-trade level roles and 
are critical to underpinning the activity & services delivered by the sector overall. Therefore opportunity 
exists to support these small, yet important areas of industry via more targeted training measures (for 
existing workers and for future candidates entering these roles), to ensure overall sector capability and 
improved workforce standards & productivity. 

 

Higher Education Pathways  
The Advanced Diploma in Dance, The Advanced Diploma in Production & The Advanced Diploma in 
Music can be converted into Bachelor of Arts degrees via an additional year of study at the Western 
Australian Academy of Performing Arts (WAAPA). 
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2009 2013

CUE10103 Certificate I in Live Production, Theatre and Events 0 0

CUA10111 Certificate I in Dance 0 0

CUE20103 Certificate II in Live Production, Theatre and Events 0 8

CUA20111 Certificate II in Dance 0 0

CUE30203 Certificate III in Live Production, Theatre and Events (Technical Operations) 0 0

0111 Certificate III in Dance 17 17

CUE30303 Certificate III in Venues and Events (Customer Service) 1 0

CUA50111  Diploma of Dance (Elite Performance) 17 17

CUE60103 Advanced Diploma of Design for Live Production, Theatre and Events 16 43

CUE60203 Advanced Diploma of Live Production, Theatre and Events (Technical Production) 83 69

CUE60303 Advanced Diploma of Stage Management 23 31

CUA & CUE Entertainment Training Package 157 185

2009 2013

CUS10101 Certificate I in Music Industry (Foundation) 106 0

CUS20101 Certificate II in Music Industry (Foundation) 110 0

CUS20109 Certificate II in Music 0 151

CUS30101 Certificate III in Music 137 0

CUS30109 Certificate III in Music 0 108

CUS30201 Certificate III in Music Industry (Technical Production) 88 0

CUS30209 Certificate III in Technical Production 0 90

CUS30309 Certificate III in Music Business 0 9

CUS40101 Certificate IV in Music 153 0

CUS40109 Certificate IV in Music 0 136

CUS40201 Certificate IV in Music Industry 58 0

CUS40209 Certificate IV in Sound Production 0 58

CUS40301 Certificate IV in Music Industry (Business) 18 0

CUS40309 Certificate IV in Music Business 0 19

CUS50101 Diploma of Music 6 0

CUS50109 Diploma of Music 0 74

CUS50201 Diploma of Music Industry (Technical Production) 22 0

CUS50209 Diploma of Sound Production 0 21

CUS50301 Diploma of Music Industry (Business) 13 0

CUS50309 Diploma of Music Business 0 8

CUS60101 Advanced Diploma of Music 79 0

CUS60109 Advanced Diploma of Music 0 23

CUS60209 Advanced Diploma of Sound Production 0 0

CUS60309 Advanced Diploma of Music Business 0 0

CUS Music Training Package 790 697

2013

Certificate II in Music (CUS20109) 1

Certificate II in Music Industry (Foundation) (CUS20101) 0

Certificate II in Live Production, Theatre and Events (CUE20103) 27

Certificate III in Music (CUS30101) 0

Certificate III in Music Industry (Technical Production) (CUS30201) 0

Certificate III in Technical Production (CUS30209) 1

Certificate III in Live Production, Theatre and Events (Technical Operations) (CUE30203) 0

Certificate III in Venues and Events (Customer Service) (CUE30303) 4

TOTALS 33

VET Training Data by Qualification – Enrolments and Completion 
For Training Packages CUA Live Performance, CUE  Entertainment &   CUS09 Music  (GOVT FUNDED/ GOVT SUBSIDISED TRAINING PROVIDERS ONLY) 
 
Table 1a: Institution Based Training (IBT) – CUA & CUE -  ENROLMENTS 2009 & 2013       Table 1b: Institution Based Training (IBT) – CUS09-  ENROLMENTS 2009 & 2013  

 

 

 

 

 

 

 

 

 

 

 

 

Table 2: VET IN SCHOOLS – ENROLMENTS + COMPLETIONS  2013 
 

   2013 COMPLETIONS FULL  PARTIAL 

21764VIC  Certificate II in Dance 9  0 

52189  Certificate II in Dance 10  0 

52300  Certificate IV in Ballet Performance 2  0 

52397WA  Certificate III in Ballet Performance 3  5 

CUA10111  Certificate I in Dance 0  5 

CUA20111  Certificate II in Dance 46  84 

CUA30111  Certificate III in Dance 0  12 

CUE20103  Certificate II in Live Production, Theatre and Events 76  158 

CUS20109  Certificate II in Music 283  166 

CUS30109  Certificate III in Music 69  27 

CUS30209  Certificate III in Technical Production 15  7 

CUS30309  Certificate III in Music Business 1  1 

CUS40109  Certificate IV in Music 14  0 

   TOTALS 528  465 

 
Table 3: Employment Based Training (EBT) – COMMENCEMENTS  2013   
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Industry Issues Bullet Points - Creative Industries: 
 

 Increasingly competitive market-driven tertiary education is landscape impeding collaborative 
pathway partnerships between VET, university and industry in the Creative Industry tertiary 
training stakeholders. This is problematic for future Creative Industries workforce as large parts 
of the industry demand at least an AQF level 7 qualification for entry, however there is a 
simultaneous need for a higher technical / vocational skills-base within this increasingly multi-
skilled workforce. More VET/university/ industry partnerships are required to allow optimum 
workforce to flourish and enhance overall sector capability. 

 
 The rise of globalized crowd-sharing movement is affecting local Graphic Arts & Digital Media 

arts industry’s market share, as local clients take advantage of cheaper services offered via 
international online crowd-sourced labour supply. 

 
 The Media industry’s continuing state of flux & uncertainty due to rapid technological 

developments is adversely affecting local media business’ workforce. There are labour 
reduction measures occurring in some local media labour markets whilst there is an inverse 
(long-term) demand for a quality local media labor force to drive the increased consumer 
demand for 24/7 creative media content (as local media audiences grow, broaden and 
diversify/ fragment). 

 
 The Creative Industry’s increasing demand for higher level qualifications and a more highly 

skilled creative workforce is neglecting the training of essential low-skill creative industry 
workforces. These low-skill creative workforces are ‘thinner’ / less populous, yet are critical to 
underpinning the high-skill activity and production of WA’s creative industries overall. 

 
 Areas of the local Creative Industries’ are increasingly reliant on government funding which is 

flat-lining in a fiscally constrained environment. This is leading to sector declines as government 
funding declines. Stronger intra-industry and inter-industry collaborations, strategic partnerships 
and commercial industry supported creative micro-business models for WA independent artists 
are needed to achieve more significant whole of industry growth for the local Creative 
Industries in future. 

 
 There is a digital divide apparent in some areas of local Libraries workforce, as older 

generations of Libraries workers resist technological change and struggle to adapt to the highly 
technology-driven current and future Libraries environment. 

 
 Ongoing trends of rapid labour force turnover in some areas of the local Media industry 

encouraging unhealthy workforce practices and cultures, lacking adequate workforce support 
structures. This high turn-over is partly due to the industry’s inherent nature: being highly 
pressurised and deadline-oriented and prone to workforce burn-out. However more adequate 
workforce support mechanisms may  improve labour retention rates and enhance sector 
capability if such structures were led and supported by government. 

 
 Some areas of the Creative Industries workforce prone to worker exploitation, particularly in 

highly competitive labour markets where graduate/ entry-level workers are willing to undertake 
unpaid internships for industry experience, and in workplaces which support cultures of working 
long hours without adequate breaks and/or working unpaid overtime. 

 
 As traditional gaps between the digital and print realms close, and uneven distribution of 

labour within the Graphic Arts & Printing industry persists (oversupply on creative side, 
shortage on mechanical/ manufacturing side), there is need for more relevant training 
and workforce development structures to address this imbalance and plug existing labour 
gap
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SECTION 4 INDUSTRY ISSUES AND STRATEGIES  
Skilling WA: Strategic goal 4 
Provide flexible, responsive and innovative education and training which enables people to develop and utilise the skills necessary for them to 
realise their potential and contribute to Western Australia’s prosperity. 
Issue (from Section 3) Strategy Actions Skilling WA 

Priority Action 

 
As traditional gaps between digital and print 
operations close, and uneven distribution of labour 
within the Graphic Arts & Printing industry persists 
(oversupply on creative side, shortage on mechanical/ 
manufacturing), there is need for more relevant 
training and workforce development structures to 
address this imbalance and plug existing labour gaps. 
 

 
Contribute to the national 
industry-led training initiative 
for the Graphic Arts & 
Printing industry (2013 – 
2016). This initiative aims to 
boost the pool of suitable 
new entrants in areas of 
industry need and support 
flexible work pathways, 
improving industry viability in 
its increasingly serviced-
oriented environment. 
 

 

See section 5 

 
4.1.1 
 
 
 
 
 
4.1.4 

 
There is a digital divide apparent in some areas of local 
Libraries workforce, as older generations of Libraries 
workers resist technological change and struggle to 
adapt to the highly technology-driven current and 
future Libraries environment. 

 

In collaboration with local 
industry stakeholders 
encourage best practice 
workforce development and 
change management models 
to assist necessary up-skilling 
and re-focusing of 
problematic areas of local 
Libraries workforce. 

With appropriate reference to ALIA’s (the 
Australian Libraries and Information Association) 
National Workforce Development Plan, 
FutureNow to work with local Library industry 
stakeholders and relevant training providers to 
identify best practice workforce development / 
change management models for up-skilling and 
supporting resistant areas of workforce. 

 
 
4.2.1 
 
4.2.3 
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Issue (from Section 3) Strategy Actions Skilling WA 
Priority Action 

 
 
The Creative Industry’s increasing demand for higher 
level qualifications and a more highly skilled creative 
workforce means that the training of essential low-skill 
creative industry workforces is often neglected. These 
low-skill creative workforces are ‘thinner’ / less 
populous, yet are critical to underpinning the high-skill 
activity and production of WA’s creative industries 
overall. 

 

 
 
Identify underserviced and 
under-supported areas of 
the WA Creative Industries 
requiring urgent workforce 
training and/ or upskilling to 
boost overall industry 
capacity and enhance 
Creative Industry workforce 
standards locally and 
nationally. 
 

 
 
See section 5 
 

 
 
4.2.1 
 
 
4.2.3 

 
Increasingly competitive market-driven tertiary 
education landscape impeding collaborative pathway 
partnerships between VET, university and industry in the 
Creative Industry tertiary training sector. This is 
problematic for future Creative Industries workforce as 
large parts of the industry demand at least an AQF 
level 7 qualification for entry, however there is a 
simultaneous need for a higher technical / vocational 
skills-base within this increasingly multi-skilled workforce. 
More VET/university/ industry partnerships are required 
to allow optimum workforce to flourish to enhance 
overall sector capability. 

 

 
In partnership with local 
industry stakeholders devise a 
more coherent whole of 
industry approach to the 
promotion of more strategic 
tertiary training pathways in 
the relevant Creative 
Industries. 

 
FutureNow to work with Chamber of Culture & 
the Arts WA and other local Creative Industry 
employer stakeholders to model best practice 
VET to university (or vice versa) training pathway 
matrixes documenting their combination 
creative and technical workforce skill-needs.  
 
FutureNow to inform local Creative Industry 
tertiary training providers of local employer skill-
need using documentation as a tool to 
encourage greater collaboration and strategic 
partnerships to emerge. 

 
4.2.1 

 
The Media (Print, News & Online) industry’s continuing 
state of flux due to rapid technological developments; 
increasing competition and decreasing economic 
viability is adversely affecting local media business’s 
workforce. There are sharp labour reduction measures 

 
Develop cost effective up-
skilling training models for 
under-employed local media 
professionals - allowing a re-
focusing and re-directing of 

 
FutureNow to work with local Media industry 
stakeholders to identify areas of greatest 
workforce retraction / areas of greatest skilled 
media worker redundancy. 

 
 
4.2.3 
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occurring in some local media labour markets, whilst 
there is an inverse (long-term) demand for a quality 
and 24/7 media content, as consumer demand grows, 
broadens, diversifies and fragments. 
 

their traditional/ existing skill-
sets towards alternative areas 
of WA industry requiring 
media-oriented services to 
increase competitive 
advantage/ industry 
development (likely areas 
include events promotion, 
corporate affairs and 
investor relations). 

 
FutureNow to work with inter-industry 
stakeholders to identify under-serviced areas of 
WA industry requiring media; promotional; 
corporate affairs; stakeholder relations & 
communications expertise. 
 
Develop strategic inter-industry partnerships and 
alliances to re-direct WA’s under-employed 
media workforce to areas of best advantage to 
WA economy overall. 
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SECTION 5 RECOMMENDED PRIORITY ACTION PLAN  

 

 

FutureNow Strategy  
1. Contribute to the national industry-led review of training for the Printing industry (2013 – 2016) which aims to boost the pool of suitable new entrants in 

areas of industry need and support flexible work pathways, improving industry viability in its increasingly serviced-oriented environment. 
Recommended Priority Action(s) Steps to Implement Actions Priority Date to be 

completed 
 
Work in collaboration with the Printing Industries Association of 
Australia to facilitate necessary changes to Print Industry 
training in WA to suit the industry’s more digitally-focused, 
service-oriented priorities.   

Work with VET in schools programs & relevant RTOs 
to encourage delivery of Printing qualifications & 
apprenticeships in areas of greatest industry 
demand/ workforce shortages. 

 

 
High 

 
October 2014 

FutureNow to liaise with the major industry body, 
Printing Industries Association of Australia (PIAA), 
industry employers and RTO’s to develop a 
coordinated approach to training reform. 

 

 
High 

 
Ongoing 

Increase the number of Printing industry 
apprenticeships in areas of industry need. 

 

 
High 

 
June 2015 

Continue to sponsor the FutureNow Award for 
Outstanding Workforce Development Practices at 
the annual Printing Industry Craft Awards & promote 
best practice examples. 

 
 
High 

 
Ongoing 

Lead Agency: FutureNow 
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FutureNow Strategy  
2. Identify underserviced and under-supported areas of the WA Creative Industries requiring urgent workforce training and/ or upskilling to boost 

overall industry capacity and enhance Creative Industry workforce standards locally and nationally. 
Recommended Priority Action(s) Steps to Implement Actions Priority Date to be 

completed 
 

Review the training gaps that currently exist for low-skill 
workers/ technicians in the WA performing arts & music (live 
performance) sectors, due to thin workforce markets combined 
with highly specialized skills needs. Develop strategies & 
mechanisms to allow these workforces access to relevant 
training ensuring necessary skill-sets and industry standards are 
achieved, and overall capacity of these WA creative industries 
is enhanced to meet long-term industry and workforce growth 
targets. 
 

 
FutureNow to work in collaboration with major industry 
bodies, including Live Performance Australia, Crown 
Perth, Perth Theatre Trust, the WA Events Industry 
Association, and local training providers to develop 
highly accessible, industry-relevant training structures in 
areas of greatest need to plug long-standing training & 
skills gaps to strengthen local Performing Arts & Music 
industry short-term and  long-term capacity. 

 

 
 
 
High 

 
 
June 2015 

 
FutureNow to work in partnership with industry and  
local VET in schools programs / specialist Performing 
Arts & Music schools to link relevant high school VET 
delivery to any new industry- led training structures to 
enhance delivery of these VET in schools programs and 
achieve consistent, whole of sector progress on 
industry skills-building. 

 
 
High 

 
 
June 2015 

FutureNow to work in collaboration with local 
industry partners including Country Arts WA to 
develop whole of sector strategies (such as skills 
analyses) focused on the skills & workforce needs of 
regional WA Performing Arts Centres, enhancing 
their position as important community, cultural 
tourism and arts-participation hubs. 

 

 
 
 
High 

 
 
June 2015 

 
Lead Agency: FutureNow 
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SECTION 6 PLAN ADMINISTRATION 

Plan Contact 

This plan is maintained by the FutureNow Creative and Leisure Industries Training Council. Feedback 
regarding this plan should be made in writing to: 

a Email: jpickup@futurenow.org.au 
b Mail: PO Box 57 Claremont WA 6910 
c Fax: (08) 9285 8755 
d Office phone number: (08) 9285 8555 

 

Review Requirements and Issue History 

Schedule 2 of the Service Agreement requires that this plan is reviewed and updated annually. 
 

This issue entirely supersedes the previous issue of the plan. Superseded issues should be destroyed, 
or clearly marked as superseded and removed from general circulation and the Training Council 
website. 
 

Issue No. Year Approved Comments/Summary of Main Changes 

1 2014 Updated ABS data, training enrolment and completion data and 
industry intelligence and statistics of workforce requirements 

 

Distribution List 

This plan is issued electronically on the Training Council website after it is approved.  

Consultation for this Issue 

The review of this issue of this plan was coordinated by the Chief Executive Officer for the FutureNow 
Creative and Leisure Industries Training Council. This issue was updated/re-written as part of the 
annual review process and the main round of consultation with industry representatives and the 
FutureNow Creative and Leisure Industries Training Council Board of Management occurred in July 
2014.   
Over this period the committee invited comment from: stakeholders consulted as listed in Section 7. 

Communications Plan Summary 

Once the plan is approved, its update will be: 
a endorsed by the FutureNow Creative and Leisure Industries Training Council Board of 

Management 
b noted by the Department of Training and Workforce Development  
c posted on the FutureNow Creative and Leisure Industries Training Council website  

Validation of this Plan 

Arrangements in this plan will be validated within the annual review cycle by: 
a Annual surveys, annual checking of data and continual liaison with industry to 

understand issues, trends, current and future workforce development needs. 
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SECTION 7 APPENDICES 

Industry Advisor and Stakeholder Consultation List 2014:           

ABC Perth 
Advance Press 
Art Gallery of WA (AGWA) 
Ausdance WA  
Australian Graphic Designers Association: WA branch (AGDA) 
Australian Performing Arts Centre Association (APACA) 
Bunbury Entertainment Centre 
Bunbury Regional Art Gallery 
Buzz Dance Theatre 
Chamber of Culture & the Arts WA  
CircuitWest WA 
Community Arts Network WA (CAN WA) 
Cooperative Research Centre for Remote Economic Participation, (Curtin University) 
Country Arts WA 
Crown Perth 
CX Media 
Department of Culture & the Arts WA (DCA) 
Design Industry Association WA (DIA WA) 
Express Print 
Fast Finishing 
FringeWorld Perth 
FuturePrint Australia Project 
FORM Perth 
His Majesty’s Theatre 
Koorliny Arts Centre 
Lets Make Games 
Live Performance Australia (LPA) 
Mandurah Performing Arts Centre 
Media, Entertainment and Arts Alliance (WA) 
Museums WA 
Perth International Arts Festival (PIAF) 
Perth Institute of Contemporary Art  (PICA) 
Printing Industries Association of Australia (national & WA branch) 
Queens Park Theatre, Geraldton 
RTR FM  
Scott Print 
Screenwest 
Soundtown 
Spacecubed 
Stages WA 
State Library of WA 
STRUT dance 
State Theatre Centre of WA (STCWA) 
TechWest WA 
Totally Sound 
UWA Cultural Precinct 
Vanguard Press 
Venn Gallery 
Western Australian Ballet (WAB) 
WA Museum 
Western Australian Music Industry (WAM) 
Western Australian Symphony Orchestra (WASO) 
Yirra Yaakin Theatre 
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SECTION 8 LIST OF TABLES 
 
All charts & tables presented in this report are referenced as they appear. 
 

SECTION 9 GLOSSARY 

Acronyms 
 

Acronym  Full Title 

ABS   Australian Bureau of Statistics

WA  Western Australia 

RTO  Registered Training Organisation 

PIAA  Printing Industry Association of Australia 

VETiS  Vocational Education and Training in Schools 

DTWD  Department of Training and Workforce Development 

IBSA  Innovation & Business Skills Australia 

NBN  National Broadband Network 

NBN Co  National Broadband Network Company 

ACMA  Australian Communications and Media Authority 

TV  Television 

ABA  Australian Broadcasting Authority 

OMA  Outdoor Media Association 

WASMOL  Western Australia Skilled Migration Occupation List 

VET  Vocational Education and Training 

ANZSIC  Australian and New Zealand Standard Industrial Classification 

ANZSCO  Australian and New Zealand Standard Classification of Occupations 

 


